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Welcome to the Summer edition of the Turf Australia
magazine.
First up, I would like to sincerely thank Ross Boyle for all his hard work
over the five years he served as board President for Turf Australia.
I am extremely honoured to step into the role and look forward to
working alongside our growers, the Turf Australia team and the Turf
Australia board to help further build and grow our sector.
For those who haven’t met me in the past, I’ve worked as General
Manager at Lawn Doctor Turf Farm in Western Australia for 20 years.
In the business, our key area of focus is turf maintenance contracts,
turf farming and the retail of turf and lawn products through our Turf
Store. Prior to this appointment, I was the vice-president of the Turf
Australia board.

I am extremely honoured to step into the
role and look forward to working alongside
our growers, the Turf Australia team and the
Turf Australia board to help further build
and grow our sector. For those who haven’t
met me in the past, I’ve worked as General
Manager at Lawn Doctor Turf Farm in
Western Australia for 20 years. Prior to this
appointment, I was the vice-president of
the Turf Australia board.

“I’m looking forward to getting out there amongst the turf community”

To help us do this we will continue to build a better relationship with
other turf sectors and industry bodies to help us build a stronger turf
industry with a strong voice and clear message around the benefits of
natural turf.
Turf Australia is looking forward to 2021 being a time when we can
engage again with the growers and industry. There are a number of
events in the works including NxGen, Women in Turf and a National
Conference. I think we have all missed that interaction in what has a
bizarre year. We hope to share more details on those events shortly.

2020 was a challenging but fruitful year for our industry with more
people staying at home and investing more in natural turf. This has
resulted in a strong year for turf sales, and the garden sector in general.

I strongly believe that education is critical to
the growth and future sustainability of our
industry. We need to continue to develop
educational material around the benefits of
turf that can be effectively marketed to the
end user. This edition of the magazine
includes some examples of the material we
will continue to create.

A huge congratulations must go to our growers, who all worked hard
to meet these unprecedented sales and the significant increase in
demand.

I look forward to working with the Turf Australia team to support these
and provide fresh ideas and perspectives to the organisation.

Looking back

Off the back of this year’s success, I believe this is a great time for
industry to further leverage the increased investment people are
putting into their homes and focus on creating a stronger and more
sustainable industry in the long-term.

Finally, I wish everyone a very happy holidays and new year. I very
much look forward to working with you all in 2021.
BEC SELLICK, LAWN DOCTOR
CHAIR
TURF AUSTRALIA

To support the further development of the industry, Turf Australia will
be exploring different income streams and opportunities to ensure we
stay dynamic, viable and adaptable.

Looking ahead
A key priority for 2021 will see us continue to build a dialogue with
growers and broader industry to ensure we’re aligned and meeting
their expectations for Turf Australia.
It’s critical that Turf Australia and its representatives have a clear
idea of what growers want and that we remain transparent, so we are
collaboratively working towards achieving shared industry goals.
I strongly believe that education is critical to the growth and future
sustainability of our industry. We need to continue to develop
educational material around the benefits of turf that can be effectively
marketed to the end user. This edition of the magazine includes some
examples of the material we will continue to create.
By giving customers confidence in effectively maintaining turf, we’ll
be promoting greater investments and driving positive environmental
outcomes for our councils and communities. These messages can
then be built upon to extend to households, specifiers, and policy
decision makers.
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Follow us on Facebook! Keep up
to date with what’s happening in
the industry and at Turf Australia.
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New leaders take the reins
Change is afoot across the industry’s leadership
with three new appointments to senior board
positions. In addition to Bec Sellick becoming the
new president of Turf Australia, we also have new
leadership of the two largest turf-producing
states, Turf NSW and Turf Queensland. We
caught up with the new leaders.

H

ugo Struss is a familiar face to many in the turf industry. He
has been working full time in sector for 11 years, following
in the family farming footsteps and with a few appearances
in the Courier Mail, he has been a personal advocate for turf
to millions of Australians.

These days Hugo is the general manager of Tinamba Turf, operating
1,000 acres of turf in Queensland’s Scenic Rim region. The businesses
sell 13 different varieties across its main property as well as 2 satellite
farms in Logan and Bromelton, Queensland. And as of November
2020, Hugo is the new President of Turf Queensland.
“2020 in particular has been a year of drastic change across both
residential and commercial work, with approximately 80% of
businesses going into residential and smaller landscaping projects,”
Hugo said.
“Facing several challenges this year, the Queensland turf industry has
had to adapt its operations with an elevated number of smaller orders
over a more widespread delivery area.”
“Next year we’re anticipating a steady hold in residential work, but
an increase in commercial work again. Housing approvals have been
reported to be up by nearly 30% on last year.”
As Turf Queensland President, Hugo hopes to secure new projects,
communicate the value of green space in ever shrinking urban
landscape designs and an even stronger position for the states turf
industry.

Through my role I plan to focus my attention
on driving value back to members, by
advocating for projects that aren’t just
government focussed, but offer greater
research and development around the
production side of the farm and giving back
to members and levy payers.
Hugo Struss, Tinamba Turf, President Turf Queensland
“Through my role I plan to focus my attention on driving value back
to members, by advocating for projects that aren’t just government
focussed, but offer greater research and development around the
production side of the farm and giving back to members and levy payers.
“Off the back of research we’ve been following in the US, Turf
Queensland is currently in conversation with a company who is looking
to invest some development capital into research trials around fertiliser
efficiency. Through this we hope to drive greater results around crop
turnaround by gaining beneficial cost data, efficiency and productivity.
This is a really exciting initiative, that we hope will drive great returns
back to our members,” Hugo said.
Paul Saliba
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“I hope to engage in greater discussions around state-wide
accreditation programs and pest management as a priority area. As
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Hugo Struss

well as working with government entities like SEQ Water to ensure
water allocation for turf and homeowners alike. We are already moving
with QFF to better the state governments offer around 15% cheaper
irrigation water come mid-2021.
“I look forward to working alongside Bec Sellick and the rest of the
Turf Australia board to continue advocating for our states interests.
I believe there needs to be greater collaboration between the board
and state representatives to drive valuable and tangible results for the
entire turf sector.”
Hugo is a veteran of Turf Australia’s NxGen Conference’s and a great
advertisement for the importance of networking, knowledge sharing
and getting together with colleagues.
“NxGen is a great way to connect regional growers and discuss pressures
and stresses with businesses and the broader industry. Building
relationships in this format leads to greater information sharing which
is critical to the future sustainability and success of the turf industry.
“Taking inspiration from the program, I am looking to establish a
mentoring program for growers in Queensland as well.”

I am thrilled to be appointed as Turf NSW
President, and want to thank Paul Saad for all
the work he’s done advocating for industry
over the past five years ... There is a wealth of
knowledge across all these teams, and as
president I’ll be looking to collaborate with all
stakeholders to achieve beneficial outcomes
for all turf farmers.
Paul Saliba, Qualturf, President TurfNSW
But Hugo is not the only graduate from the NxGen program to move
swiftly into a leadership role. Paul Saliba, from Qualturf has also
recently been appointed as President of Turf NSW.
Also coming up through the family business, Paul has been around
the turf industry his entire life, helping drive the growth of the business
which supplies turf across the Sydney metropolitan area as well as
Newcastle, Central Coast and the South Coast.
Despite his deep roots in the turf industry, Paul has always been
passionate about building on his on-the-job training, with formal
education and upskilling, leading him to reach his Certificate III in
Horticulture (Turf).
As a four-time attendee of the Turf Australia NxGen Conference,
Paul sees great potential and opportunities in developing career
opportunities and facilitating greater knowledge and information
sharing within industry.
“These conferences offer a great opportunity to sit down and discuss
industry concerns with growers right across Australia. In the future,
I see greater need for opportunities like this to better harness the

knowledge and insights within our industry. Beyond that, it was a great
opportunity to get away and from the farm and develop friendships
within the industry,” Paul said.
Commenting on the news Paul Saliba was grateful for the work done
by his predecessors.
“I am thrilled to be appointed as Turf NSW President, and want to
thank Paul Saad for all the work he’s done advocating for industry over
the past five years,” Paul said.
“I’d also like to the thank the Turf Australia committee for supporting
me in this new role. With Paul remaining on the committee, I look
forward to utilising his wealth of experience and advice to ensure I’m
delivering the best results for our members.
“There is a wealth of knowledge across all these teams, and as
president I’ll be looking to collaborate with all stakeholders to achieve
beneficial outcomes for all turf farmers.”
Sharing his key priority areas as President, Paul said it’s critical that
industry places a greater focus education.
“Education and development opportunities are central to the future
sustainability and growth of the industry. That being said, as President
I’ll be looking to farmers to collaborate on ideas and vision, to get their
input on where farmers could gain maximum value,” Paul said.
Paul also emphasised the importance of membership to peak bodies,
to strengthen the industry’s standing in the community.
“As growers, it’s important that we all become members to create a
collective voice and show how strong we are as an industry.”

SAVE THE DATES...
Women in Turf

TA National Event

NxGen Conference

28 Feb – 1 March 2021

15 – 16 June 2021

15 – 17 August 2021

For more information
coming soon via
Turf Australia website
and newsletters
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Plant Breeders’ Rights: know the rules
Every grower will be familiar with Plant Breeders’
Rights (PBR). This legislation is designed to protect
new varieties of plants that are distinct, uniform and
stable, and it’s an important commercial mechanism
for the turf industry. But what happens when growers
seek to exploit plants which are covered by PBR?
Plant breeders’ rights are exclusive commercial rights for a registered
variety of plant. Just like patents, trade marks and copyrights, these
are intellectual property (IP). The businesses that have spent time and
money developing unique types turf quite righty deserve to have that
IP protected.

they may not choose turf.”
One simple way that a business can ensure adherence to PBR
legislation is by being part of certification programs and according to
Mr McMaugh, these schemes are a no brainer.
“Not only do certificates of authenticity provide peace of mind that
the turf is what they paid for, it also provides marketing and credibility
benefits to the business,” he said.
The PBR is an important avenue for our growers to protect the
authenticity of their product and it’s something that should be
respected. According to Jenny Zadro, market development manager
Turf Australia, it must be a whole of industry effort.

There was a recent example of a grower in the Sydney basin that was
found to have breached PBR legislation by selling one type of turf
under the certification of another. The maximum penalty for such an
offence is a $250,000 fine.

“For the most part the growers of our industry are doing the right thing,
but we also need to be working closely with our landscapers and
specifiers to ensure that authenticity is carried throughout the supply
chain,” said Mrs Zadro.

In this instance, the grower escaped harsh penalty after rectifying
the issue. However, Peter McMaugh AM, from Turfgrass Scientific
Services says the consequences go far beyond penalties handed out
for individual growers.

“Trust is a two way street and unfortunately, an unscrupulous
landscaper or third party looking to sell turf under a different name
does have the potential to harm our industry, through no fault of our
own. So, when selling through third parties, look to partner with people
and businesses you trust and don’t be afraid to check in with the enduser along the way.”

“Certified grass is the way forward for the industry,” he said.
“In a time when there is more choice available to consumers than ever
before, we must foster relationships built on trust with the community.
“Sending the wrong grass to a customer under the guise of another
has huge ramifications for that trust. Especially if that grass does not
have the same profile and doesn’t grow as well as the correct grass
should. Maybe next time that customer is considering their options

Essentially the PBR legislation adds value to the investments in the
unique species of turf that our customers know and love, and it’s
a piece of legislation that should not just be acknowledged, but
proactively protected by all.
For more information on current PBR legislation head to
https://www.ipaustralia.gov.au/plant-breeders-rights

MORE
FOR LESS

Grow high quality turf with less irrigation water
– increasing revenue at a reduced cost and
environmental impact. How you ask?

“Zimmatic® Precision
VRI gives us the
ability to salvage
areas not previously
harvestable. I think
a 15% increase
in harvest will be
achievable. I can see
it paying for itself in
12 months.”
John Keleher

Australian Lawn Concepts

Zimmatic® is a registered trademark of the Lindsay Corporation. © 2020 Lindsay. All Rights Reserved
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Zimmatic® Precision VRI enables you to optimise your
water use by delivering irrigation only where needed
and reduce environmental impacts such as nutrient
leaching and run-off.

The future of turf management is here
Combine Zimmatic’s leading variable
rate irrigation system with FieldNET
wireless irrigation management for
complete remote control, monitoring
and reporting.

Talk to your local Zimmatic dealer today.
0458 967 424 • zimmaticanz.com
www.zimmaticanz.com
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Augusta Zoysia launch follow-up

ADVERTISEMENT

Growers have been queuing up to add the new TurfBreed variety
Augusta Zoysia to their variety range, known as Zeon Zoysia in the
United States this grass has an established track record of highend performance.
Since its official launch in May, TurfBreed’s New South Wales
(NSW) business development manager Ann McKeon said a number
of growers in NSW and Queensland (QLD) had signed on to plant
their first fields of Augusta Zoysia during the coming months.
Ann said invited growers and those who had approached her
understood the value of being able to offer an exclusive, premium
quality higher-priced turf.
“At the moment, we’ve got Empire Zoysia and Nara Native Zoysia,”
she said.
“Both are great grasses sitting at pretty much the same sort of price
point and there’s a number of other grasses around that $10-$14
price point, but there’s nothing above that.
“So, there’s nothing to differentiate quality, as such. The growers
recognise that at the $20-plus mark it’s a select market for sure, but
they can talk the right customers up to that.”
Ann said the high calibre of contractors and landscapers who buy
from those farms was an important factor.
She expected they (the growers) would have little trouble pitching
Augusta Zoysia to well-off clients living in prestige areas, especially
in the northern suburbs and northern beaches of Sydney, or those
with larger properties such as gated communities or resorts.

“It’s a premium grass and something that not all farms will be able
to offer,” she said.
“It’s more of an exclusive grass that only people who are willing
to pay top dollar will get. I have sold this type of grass before and
people love it when it takes. And if it’s looked after it is a beautiful
grass. If someone wants something special in their yard and they
want it to look good, like a bowling green, this is it.”

“Word of mouth will start to travel from there,” she said.

Rebecca said the only trick with Augusta was the preparation
required before laying the turf.

It will be a year to 18-months before the new growers can harvest
the Augusta, but by then Ann expects pent-up demand to be high
thanks to some serious ‘lawn envy’.

She said the ground must be prepared differently to many other
varieties because of its preference for well-drained sandy soils that
don’t inhibit root development.

Ask her to explain why, and Ann launches into a string of superlatives.

“This is new for us and we’re still learning about it,” she said. “But
as a reseller, Augusta is definitely something that we will offer our
customers along the way.”

“It’s the sort of grass that you want to lie down on and roll around in
and wrap yourself around with, it’s just delightful,” she said.
“It is just gorgeous. It is. It’s another level of grasses. You see a
beautifully trimmed and maintained lawn and you think, ‘Oh gee, that
looks nice’. But you see this (Augusta), and it is just scrumptious. It
really is. And as far as a customer is concerned, there’s going to be
a degree of, ‘I’ve got the best, the latest, the bee’s knees’.”
Andrews Turf Supplies co-owner Rebecca Sciberras agreed,
describing Augusta as the grass equivalent of a Mercedes Benz
car, but with low maintenance and shade and drought tolerant
characteristics.

Andrews Turf Supplies
co-owner Rebecca Sciberras

Dad & Dave’s Turf owner Graeme Colless said he was looking
forward to planting 3 hectares of Augusta Zoysia once the assigned
paddocks were ready in February.
As specialists in producing turf for golf courses, sports fields and
commercial renovations, Graeme said he did not expect Augusta
to be any more or less difficult to grow than other Zoysia varieties.
“It’s very well marketed. That’s the main reason we’ve gone for it,”
he said.

Dad & Dave’s Turf owner Graeme Colless

7

2020
IN REVIEW
A look back on an unpredictable year
The year 2020 will go down as one that altered
the course of history. For the turf industry, there’s
no arguing that COVID-19 had a profound impact
on the way we do business. It changed the way
we sold and marketed turf and for some growers
it was the catalyst for operational changes. But
there was more to 2020 than just the virus, so let’s
take a look back at the year that was.

Alex White,
Dubbo Turf Supplies

A

s the sun rose on 2020, turf growers started the new year
with an announcement, via the strategic levy funded project
Turf industry statistics 2017/18 to 2019/20 (TU17005), that
despite tough macroeconomic conditions which led to a drop
in overall production of turf, the value of the turf industry had actually
increased. With average wages increasing as well as total employment,
it was clear that the industry was on an upward trajectory.
The good news kept on rolling when February brought much needed
rain for swathes of turf growing areas across Australia. Of course water
challenges would persist for many growers, particularly in places like
Dubbo, where growers like Alex White had been campaigning for more
sensible restrictions, but dams were filling and restrictions were slowly
but surely beginning to lift in other jurisdictions.

...despite tough macroeconomic conditions
which led to a drop in overall production of
turf, the value of the turf industry had actually
increased. With average wages increasing as
well as total employment, it was clear that the
industry was on an upward trajectory.
February was also a month jam packed with events. Not only was Turf
Australia invited to attend the official launch of International Year of
Plant Health in Canberra but we also welcomed more than 30 of our
industry’s most inspiring women to Victoria for our second Women in
Turf event.
While the attendees left the conference feeling refreshed, inspired and
more connected than ever before, little did they know that when they
farewelled their colleagues, it would be the last time the industry would
come together for a very long time.
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COVID-19 and the industry’s response
The world was turned on its head in March as the spread of
COVID-19 accelerated rapidly around the globe and the World Health
Organisation declared the virus a pandemic.
As our Federal and State governments took swift action, closing
borders and implementing strict restrictions, it became clear that it
would not be ‘business as usual’ for Australian businesses.

The pandemic was a good reminder for
many Australians that their house is more
than just four walls, and that greenlife can
play a real role in creating their perfect home.
However, despite initial uncertainty, it soon became evident that
COVID-19 would actually be a boon for many growers. With both
domestic and international travel off the table, government stimulus
packages announced and a fundamental change to the way Australians
think about home and work, there was a renewed interest in home
renovations across the country.
According to Jenny Zadro, market development manager Turf
Australia, anecdotally the industry has managed the pandemic well.
“The pandemic was a good reminder for many Australians that their
house is more than just four walls, and that greenlife can play a real
role in creating their perfect home. Curfews and lockdowns meant as
a nation we had the chance to take a step back from our busy lives and
look at home improvement to give us a sense of satisfaction and joy in
a time of global uncertainty.
“But of course, the pandemic was not without its challenges, and
the industry adapted incredibly well to an unprecedented situation.
Whether it be adapting marketing strategies, rapid adoption of
technology or simply finding another gear of hard work to meet the
unprecedented demand, it wasn’t sheer luck that saw industry come
out of COVID-19 well, it was our industry’s resilience, innovation and
tenacity that saw us through.”

Turf Australia rebrands and launches new website
With travel and events off the table, Turf Australia was able to focus on
a minor rebrand, the crowning jewel of which was the launch of a new
website (below).
The new site is designed to be easy to navigate and be just as useful
for customers as it is for growers.
Continued...

Above: Women in Turf event in Victoria was a huge success

Above: Turf Australia attended the launch of International Year of Plant Health in Canberra
Left: New Turf Australia website
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2020 IN REVIEW...a look back on an unpredictable year (continued)

Photo source: CSIRO

Central to the appeal of the website is the newly created Members
Only section. Only accessible to Turf Australia members, the area is
a trove of levy-funded research, factsheets, marketing materials and
more.

Above: It was discovered that turf can act as a bushfire retardant
Below: New Turf Australia President, Bec Sellick

There has also been a renewed focus on creating content which can
be used directly for consumer marketing, to help convey the benefits
of living turf. Turf Australia is encouraging all members to check out
the website if they haven’t yet.
“We are uploading fresh content to the site weekly,” Mrs Zadro said.
“Whether you are looking for up to date information on pest incursions,
or looking for inspiration for your marketing strategy, you’ll be able to
find what you are looking on the Turf Australia website.”

Levy-funded research
Set at 1.2 cents per square metre, it’s important for the industry to
keep up to date with the grower-raised turf R&D levy.
In 2020, several research projects were finalised and provided
important insights to industry to improve on-farm operations or to help
change the way we talk about turf.
• Conveying the benefits of living turf – a bushfire retardant (TU17008):
This project, delivered by GHD, discovered that turf is a bushfire
retardant, with simulations carried out at a CSIRO facility proving
living turf is unable to sustain ignition in bushfire conditions.
• Conveying the benefits of living turf – mitigation of the urban heat
island effect (TU18000): A study conducted over two years found
that living turf was able to cool its surrounding areas by nearly 5°C.
The same study found that synthetic grass was measuring 11°C
hotter than the baseline average.
• An environmental assessment of the Australian turf industry
(TU16000): This project benchmarked the turf industry’s
environmental performance and established a lifecycle assessment
of turf through its installation. By improving knowledge of
environmental impacts through this project, the industry can better
equip itself to improve environmental outcomes and communicate
its credentials.
• Economic, environmental, social and health impacts and benefits
of the turfgrass and lawncare industries in Australia (TU17006): An
online tool was launched which outlines the tangible economic,
environmental and human health and wellbeing benefits of turf. The
tool is available for all growers and is also used by Turf Australia to
help advocate for the industry.

program which sees young turf growers come together on a yearly
basis to share ideas, network and learn.
At the national level, Bec Sellick from Lawn Doctor is the new president
and Bec has already been busy in formulating a strategy to take the
turf industry forward.
With 2021 only a few weeks old, who knows what the future will hold
but the industry is in good hands to build on the momentum of 2020
and make 2021 the best year yet.

LEARN MORE ABOUT THE OUTCOMES OF
YOUR LEVY FUNDED PROJECTS
Want to learn more about how your levy is invested
and the outcomes of the projects? There are several
channels which are regularly updated with all the
information you need:
1. Hort Innovation: https://www.horticulture.com.au/
growers/turf-fund/
2. Turf Australia website: www.turfaustralia.com.au
3. Turf Australia eNewsletter

New leaders for the turf industry

4. Turf Australia Magazine

And as the sun set on 2020, the industry prepared for a new dawn
with exciting new appointments made to senior leadership positions
at both the state and national level.

Also, this edition of the Turf Australia magazine
includes a poster insert with more information on
selected levy-funded projects which will help you tell
turf’s good news story.

Paul Saliba and Hugo Struss were selected as presidents of Turf NSW
and Turf Queensland respectively. The most exciting element of the
appointments is that both Paul and Hugo are graduates of the NxGen
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Ensuring validated data through
independent turf testing

ADVERTISEMENT

Lawn Solutions Australia continues to lead the industry
by pursuing independent testing to provide real data for
consumers.
The Sports Turf Research Institute (STRI) are the largest and most prestigious
sports turf consultancy and research group in the world. STRI specialises in
sports turf research as well as delivering world famous sports tournaments
including the FIFA World Cup, the English Premier League, the British Open and
The Championships Wimbledon.
The trials conducted by STRI are world leading and the experience they
possess is unparalleled. For this reason, Lawn Solutions Australia trusts the
data provided by STRI with the highest authority.
In January 2019 STRI Australia led by Research Manager Carlos Sartoretto
established a sports turf trial including couch grasses commonly sold and
available in Australia. This trial provided unique and proper data to the sports
turf managers and greenkeepers around Australia on the difference in couch
turfgrass cultivars currently available to them. TifTuf Hybrid Bermuda came
out on top in these trials and is showing its superior performance in the
marketplace.
Independent turf testing is essential in providing transparency to consumers
and grounds managers. Lawn Solutions Australia has an intensive turf research
and development program and has invested a lot of time and money into
ensuring the turf varieties supplied are of the highest standard. It is through
independent testing and trials, that Lawn Solutions Australia can validate its
data and provide assurances of the quality of grasses supplied.

FINANCE THAT’S
CUT TO SIZE
PROVEN EXPERTS IN
EQUIPMENT & VEHICLE FINANCE

CHRIS GIRLE
0448 480 180
cgirle@finlease.com.au

Finding a long term finance option that is easy, flexible and allows you to focus on what you do
best shouldn’t be as hard as banks make it! Finlease specialises in equipment & vehicle finance
with a team focused on speed, personal service and small business expertise, we really are
FINLEASE.COM.AU
Better than a Bank in so many ways.
Australian Credit Licence: 390584 Finlease (Australia) Pty Ltd
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People, partnerships and productivity:

a recipe for success
When Dean Smyth started his career in turf as a
14 year old in Townsville he couldn’t help but think
that turf farming was his destiny. Immediately
entranced by the fresh air and open space, he
started formulating plans to make owning a turf
farm part of his future. We caught up with Dean
and Amanda Smyth (below), owners of Wild
Horse Turf to find out more about their journey.

S

ituated across two sites in the Glasshouse Mountains and
Beerburrum, north of Brisbane, Wild Horse Turf has been under
the ownership of Dean and Amanda Smyth since 2005.

Following the completion of his turf apprenticeship, Dean’s
career took a slight detour which saw him head to Brisbane to work
in commercial irrigation. But after a decade working around golf
courses in the city an opportunity to purchase a small turf farm in the
Glasshouse Mountains presented itself and for the young couple, it
was an offer that was too good to pass up.
But according to Dean there was a lot of work to do to turn this small
patch of turf into the successful business that Wild Horse Turf is today.
“Whilst what we purchased was technically a turf farm, it was a farm in
name only. The stock was unkept, the area was small and the business
had no loyal customer base or strong brand. There was a lot of work
to do,” he said.
The original site was 25 acres and initially the only turf grown was
couch, but the couple soon set to work diversifying their offering to
capture more of the market, and soon enough they were stocking
zoysia and buffalo in addition to couch. With more breeds under
production, Dean and Amanda were on the hunt for more space when
the tobacco company, Phillip Morris, serendipitously divested out of
Australia, which opened up space on a nearby property which had
previously been a tobacco farm.

The business was rapidly expanding
In order to support the growth, a team was hired to help manage
demand. Two farmhands and a truck driver were hired as well as
an office manager to offer sales support to the team. Excitingly, in
December 2020 the business hired its second apprentice, something
that is a great source of pride for Dean, having spent his formative
years working as an apprentice on a turf farm.
“Doing my apprenticeship was an incredibly rewarding experience,
and it’s exciting to be able to work with young people in the early
stages of their career,” he said.
“Turf farming is rewarding job and something I’m incredibly passionate
about. Helping shape the next generation of turf farmers is something
that Wild Horse Turf will always look to do.”

12
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When quizzed about what it is about Wild Horse Turf that has led to
their success over the last fifteen years both Dean and Amanda are
quick to identify their biggest strength, customer service.
“We are not a transactional business, we are a relationship business,”
Amanda said.
“Even though a customer might buy a patch of turf today, their lawn
exists for several years. From our perspective, we don’t make sales,
we enter into multi-year partnerships.”
“While it might be tempting to answer the phone, take an order and
make an immediate sale, it is much better both for the customer and
ourselves to take a step back and find out more about their situation
and identify the most appropriate type and volume of turf.”
The family also have a novel way of showing off their turf to help
potential customers feel comfortable in their choices of turf.
Residing on the farm themselves, the Smyth family have surrounded
their home in the various types of turf they offer customers. Visitors
to the farm are welcomed into the homestead and invited to tour the
yards, see the turf in real-life situations, whether that be surrounding
the pool, in the back yard or around the side.

Even though a customer might buy a patch
of turf today, their lawn exists for several
years. From our perspective, we don’t make
sales, we enter into multi-year partnerships.
“It’s one thing to pick out some turf based on a picture on a website but
to feel the grass under your feet, see how it looks against the backdrop
of a home, or even smell the freshly cut lawn is a completely different
experience, and one that our customers tell us they love,” Dean said.
But if it’s connecting with their customers that has led to the continued
growth of Wild Horse Turf, it’s a journey that might have never started if
it wasn’t for the connection with colleagues in the turf industry.
“One of the best things about the turf industry is that we don’t see
ourselves as competitors, but as colleagues,” Dean said.
“From the day we bought the business, the nearest turf farm, GoTurf was
proactive in supporting us, sharing knowledge and ideas for our farm.
“The first few years were a learning curve and if it wasn’t for the help
and hospitality of Anthony and Sonia Heilig, things could have gone
very different for us. I’d encourage all growers to chat regularly with
their colleagues in the industry, you never know what you might learn.”

With a loyal customer base, the focus of the business is shifting
towards keeping up with demand, through investment in innovative
technology to improve productivity on farm.
At the beginning of 2021, Wild Horse Turf will put the finishing touches
on an automatic irrigation system. The new technology will allow for
more efficient allocation of precious water resources as well as free
up time for Dean to spend on more strategic thinking and planning for
the business.
It’s a good thing too, with 2020 proving to be one of the more
successful years for the farm despite initial uncertainty surrounding
COVID-19. According to Amanda Smyth, it was one of the busiest
years on record.
“Sales did slow a little when COVID-19 first hit but as everything settled,
demand ramped up exponentially for us as customers concentrated
on spending the time on improving their home instead of travelling.
“It was a bumper year for us, and we were able to hire new staff during
COVID-19 which has ensured we can keep up with demand.”
It’s been a hugely successful 15 years for Wild Horse Turf but for Dean
and Amanda it’s hardly felt like work.
“We absolutely love everything about what we do,” said Dean.
Whether it be seeing the turf we grew for Allan Border Oval appearing
on cricket coverage on the television, or witnessing the joy that a new
lawn brings to a first-home buyer or young family, each day reminds
me that growing turf is a great thing.”
Do you want to recommend a colleague to be profiled in Turf
Australia? Get in touch with Sam Cox (Samuel.cox@coxinall.com.au)
to dob in a mate!
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A new control method for ground pearl
Ground pearls are small insects which can cause
subtle but harmful damage to bowling greens and
golf courses. Whilst not typically a major problem
on turf farms, understanding the signs, symptoms,
and treatment options is valuable for the entire
turf industry.
Above: Ground pearls (centre of image) are difficult to detect with the
naked eye
Below left: Unsurprisingly given their name, these insects resemble
small pearls appearing in soil
Below right: Ground pearls are round and grow to around 5mm long
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lmost 700,000 Australians participated in lawn bowls in
2019. It’s an important past time for people of all ages and
provides a space for competitive sport, camaraderie, and a
way to improve the mental and physical health for many. The
nation’s 2,000 bowling clubs are also important customers for the turf
industry.
As a partner of the sports turf industry, it’s important for growers to
understand the challenges faced by customers. Among the most
menacing of those challenges is the ground pearl.
Occurring from spring to summer, ground pearl can be difficult to
detect due to their subterranean habit. Feeding on plant roots weakens
plants, however damage can be very subtle and take many years to
detect. Symptoms are often mistaken for drought or nematode stress.
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As ground pearls feed and reproduce, they migrate to healthy plant roots,
therefore, the highest concentration of ground pearls will be near the
boundary of healthy and unhealthy plants. Immature ground pearls produce
a layer of wax for protection, which hardens and protects them from harsh
environmental conditions. This layer of hard wax also protects the ground
pearl from insecticides, making them extremely difficult to control.
Currently, there are no chemical, cultural or biological control options for
this pest on bowling greens.

A fumigant approach
Agricultural chemical specialists, Draslovka Services Pty Ltd Australia, has
been exploring how its fumigant product, EDN™ (Ethanedinitrile-active
substance), may effectively manage ground pearl infestations.

The fact that there is no product that is
registered for ground pearl control, I was
looking forward to using EDN™ to see what
results could be achieved. The first trial saw
excellent results, which led us to the expanded
site and once again it appears to be an
excellent result with all ground pearls
appearing dead even with them in a dormant
state. We look forward to using the EDN™ on
the green next season.
Matthew Keough Engadine Bowling Club
EDN™ a broad-spectrum fumigant, is currently being used to effectively
control a wide range of soil pests and weeds that commonly affect
turfgrasses. In addition the break down products provide fertilizer benefit.

Above: Turf stripped in order to apply the
fumigant at Engadine Bowling Club
Below: EDNTM treated aread vs non-treated area

While EDN™ is currently registered for use in various fruits, vegetable
and ornamental crops, extensive research is underway to determine
efficacy against ground pearl on bowling greens. Draslovka Services has
commissioned research into EDN™ usage with two applications recently
concluded at Engadine Bowling Club, in Sydney’s south.

The results of the initial trials proved to be conclusive.
EDN™ was applied to an area of the club that had been stripped of all
organic material, as well as a section which kept its turf covering. The trial
found that when stripped of all grass, EDN™ killed 100% of ground pearl.
It was also effective on the area with turfgrass, however, a longer treatment
period is required.
A second trial saw all organic material stripped from the area, with one
section held as the control as it was not treated with EDN™.
In this trial, the mortality rate in the treated area was 100% compared to
0% in the control soil.
Dr Swaminathan, Head of Research and Regulatory Affairs at Draslovka
said the successful trials are an important step for the management of
ground pearls.
“Ground pearl has been a nemesis for Australian turf managers due to
their subterranean habits, overwintering adults, and the insects waxy outer
covering protect them from available control methods.
“With successful trials under our belt, we’re confident that we will soon
be able to make this product commercially available, leading to positive
outcomes for our greenskeepers and also for our leisure enjoying public,”
he said.

So, what does it all mean?
As these were the first of many successful trials of a commercial product to
treat ground pearl, naturally the research community is excited.
Continued...
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Testing underway at Engadine Bowling Club

A new control method for ground pearl (continued)
Melody Thompson, an agricultural science student at the University
of Queensland, has commenced her doctorate studies on ground
pearl. Thompson says it’s exciting to see trials for ground pearl being
undertaken due to the lack of effective control methods.
“There is very little published research on ground pearls in Australia or
overseas,” she said.
“Unfortunately, there is simply no commercial chemical products
registered for their control, nor have any effective biological agents
been identified. It is promising to see research into developing
management options for these insects.”

Jenny Zadro, Market Development Manager at Turf Australia, said that
although ground pearls might not be keeping turf growers up at night,
the path to their control is good for the industry.
“Turf Australia sees the turf growing and management industries as
symbiotically related. Growers need their customers to have healthy,
productive, and profitable lawns and businesses. We will be watching
the developments of these trials closely and look forward to sharing
more updates with the wider turf community,” she said.
Turf growers looking for up-to-date information on pests and
diseases should head to the Members Toolkit section of the Turf
Australia website.

Au st rA liA n
MA de
= FAst er
de liv erY!

Quality AustrAliAn-MAde BlAdes for the turf industry
TURF CUTTERS
& SWING TIPS
CHIPPER BLADES
EDGER BLADES
BOTTOM BLADES
& SPIRALS
BAR BLADES
SLASHER BLADES
TYNES, HOES
& DISCS

Blades Australia has over 20 years experience in manufacturing high-performance,
high-quality cutter blades for the Turf Industry. Feedback from growers has enabled us to
continually improve the performance and durability of our world-class range of blades.
We manufacture a full range of both Spanish and Ryan style turf cutters in
multiple sizes using only premium steel processed with precision accuracy.

invitAtion & sPeCiAl oFFer to All turF Growers
We invite you to visit and tour our SA premises and to see first-hand
our manufacturing and quality processes, and take away a free sample!
If unable to visit, contact us to discuss your needs and we can explain
the variations available with hardening, fingers and replaceable inserts
to extend the life of your turf cutter blades - and be sent a free sample!

s PeC iA l
to u r
A n d Fre e
s A M Pl e
o F F e r!

For more information or to make a tour appointment please contact our General Manager - sales & Marketing, Amin Abedy nia on
(08) 8345 4424 or hello@bladesaustralia.com.au 56 – 58 Howards Road, Beverley SA 5009 www.bladesaustralia.com.au
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Turf production grows again!
AUSTRALIAN TURF INDUSTRY
AT A GLANCE:

38,488,539m2 (+5.7%)
Estimated turf production

According to the latest update from the levyfunded project Turf Industry Statistics 20172018 to 2019-2020 (TU17005), the turf industry
grew both in terms of total production and in
farm gate value. In this article we take a closer
look at the stats and how they stack up against
previous years.

F

or the first time in over two years, 2019-20 saw the bucking of
the downward trend on the volume of turf production across
the country. 64 turf growers were surveyed nationally and
according to the study, there was an increase of 5.7% of total
turf sold across the country.
And even more pleasingly, was the fact that total farm gate value
saw a significant increase of 14.9%, which tells us that Australians
continue to find the value in turf and are willing to pay a fair value for
the benefits it brings to their lives.
This important project aims to paint a picture of the state of
the Australian turf production industry by surveying industry
stakeholders. Whilst the headline figure is that the Australian turf
industry is $280 million dollar industry, a deeper look at the findings
also uncover some interesting insights into the industry.

The true value of turf

$280,208,115 (+14.9%)
Estimated farm gate value of turf

7.7
Average FTE employees per farm

For many
growers, the
COVID-19
pandemic has
actually led
to increased
sales,
Growers are likely to invest in growing
and good
their business this year
business.
And whilst

39%

18

The total farmgate value of turf has grown significantly more than the
volume of turf produced.
This tells us that consumers are willing to pay a premium for
good quality lawn and sports turf. It’s also a sign that growers
across the country have marketed their product well, harnessing
and capitalising on the period of strong demand brought on by
COVID-19. Turf Australia will continue to support growers efforts by
sharing news from levy-funded research which helps articulate the
wider value proposition for natural turf.

Whether it be proof that turf can mitigate
bushfire risk, or that it raises the value of
the family home we can now market our
product based on fact, not just gut-feel.
Jenny Zadro, market development manager, Turf Australia said levyfunded research is a vital tool in the communications arsenal.
“Levy-funded research has given us invaluable data on the benefits
that turf can bring to the lives of individual consumers and society
as a whole,” she said.
“Whether it be proof that turf can mitigate bushfire risk, or that it
raises the value of the family home we can now market our product
based on fact, not just gut-feel.”
2019/20 saw the average price for all varieties increase significantly,
which was the core driver of the increase in farm gate value. The
charge was led by zoysia which saw a 12% increase in its price per
square metre to $6.17. Couch also increased by 8.72% to $6.36 per
square metre and buffalo by 5.48% to $9.43 per square metre.

Traditional varieties hold steady
Despite new varieties, hybrid turf and other specialty grasses hitting
the market in the last few years, the traditional grass varieties remain
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dominant. Its unsurprising to see buffalo continue to contribute
the lions share of total farm gate value for the industry, making up
around 40% of total market share.
The second most profitable variety is couch which enjoys 29%
market share, with kikuyu rounding out the top three with 18% of
market share. Together, these three varieties represent 88% of the
market, which is exactly the same as it did in the previous year.

that for the most part our industry is on track for success, and that
most individual businesses have confidence in the future.
Just under half (48%) of businesses surveyed nationally report that
they are in a better financial position than last year with a similar
amount (52%) expecting to be in a better position this time next year.

Australian Turf Industry
2019/20 Snapshot Report

According to Jenny, it’s due to a sense of familiarity which resonates
with the Australian consumer.

The statistics also provide insights into the likelihood that we will see
continued investment into the growth of turf businesses, with 39%
of surveyed growers indicating that they will be actively looking to
invest in their businesses over the next five years.

“Many Australians grew up with their lawns and buffalo, couch and
Consistent
with previous
sentiment
been for
more
This Snapshot Report provides a summary of turf production and grower
sentiment
for theyears,
Australian
turf has
industry
thepositive in
kikuyu were part of the fabric of many Aussie upbringings, it’s no
the eastern states with most Western Australian businesses (78%)
2019/20
financial
year. Turf
Australiagenerations.”
commissioned Taverner Research to conduct the research.
surprise
to see
their popularity
transcend
stating that it was unlikely they would be investing and growing their
businesses.
The
research
was
conducted
in
September
and
October
2020.
Overall,
64 out of a total of 230 Australian turf growers
“Of course as new varieties continue to be developed and marketed,

completed
the survey
either
online
telephone
interview. Jenny Zadro reinforced that the entire turf industry would be working
it will
be interesting
to see how
this
trendsorinvia
thea coming
years.”
together to continue to grow the market for turf across the country.

Our greatest resource
Interpreting
this
report
There
has been a slight
decrease
in the average number of full time
equivalent (FTE) staff per farm, down to 7.7 from 8.1 last year.

“Turf Australia is committed to working with each of the state
associations on the issues local to those markets,” she said.

“With
climatic
improving
across most
of the country,
conducting
the survey,
Turf Australia
emailed
the link of
to an
the online
survey
to allconditions
230 turf growers
in Australia.
Follow-up
TheIndrop
isn’t particularly
significant,
however
in the context
higher demand for turf on account of COVID-19 and a resilient
attempts
weregrown
madesignificantly
to contact growers
about
the survey
industry
that has
both in turf
production
andvia
in email and telephone.
economy compared to the rest of the world our growers have a lot
farmThe
gate
value, of
it tells
that
wefinal
are becoming
more
efficient
as an
margin
errorusfor
the
sample size
of 64
growers,
is +/- 10%
95%about.
confidence)*. The
to be(with
positive
industry.
final maximum margins of error at a 95% confidence interval for each
follows: this year and whilst the results
“We state/territory
did have a dropare
in as
participants
Average wages in the industry also increased, against a backdrop of
• NSW & ACT - 20 out of 92 surveyed (+/- 19% margin orare
error)
still statistically viable, the more growers that participate, the
low wage growth nationally, another pleasing finding for the industry.
• QLD & NT – 22 out of 89 surveyed (+/- 18% margin of more
error)accurate the findings and as a result we can make better
• SA – 3 out of 10 surveyed (+/- 50% margin of error)**strategic decisions.
Grower sentiment

• VIC
& we
TASsurveyed
– 7 out of
surveyed
(+/-business
29% margin
“Thank you to all the growers who participated this year, and again
As with previous
years
turf16growers
about
and or error)**
• WA –Overall,
9 out of
surveyed
(+/- us
26%
margin
of error)**we encourage other growers to take part next year.”
industry confidence.
the23results
provide
with
confidence
Total Australian turf production volume and value reported on the first two pages of this report was estimated by extrapolating
from mean turf volume and value at the state and quantity level from data provided by survey respondents. The additional
results report industry aggregate benchmarks directly from the survey data.
Duration of turf business ownership by the current grower or grower’s family ranged from 3 to 50 years, with a mean of 24
years.

Australian Turf Industry

* Finite population correction applied.
** Throughout this report, state-based data should be interpreted with extreme caution due to limited sample sizes. In particular, the Vic/Tas data has been impacted by a small number of
large producers.

2019/20
Snapshot
Report
Volume of turf
produced by species

Value of turf produced by species

This Snapshot Report provides a summary of turf production and grower sentiment for the Australian turf industry for the
2019/20 financial year. Turf Australia commissioned Taverner Research to conduct the research.
2%

1%

2%

1%

2%

1%230 Australian turf growers
The research was conducted in September and October 2020. Overall, 64 out of a total of
Buffalo
completed the survey
either
online
or
via
a
telephone
interview.
5%
8%

Couch and hybrid couches

Interpreting this report
21%

31%

Kikuyu
Zoysia

18%

40%

In conducting the survey, Turf Australia emailed the link to the online survey to all 230 turf growers in Australia. Follow-up
Tropical grasses and others
attempts were made to contact growers about the survey via email and telephone.
Blue Couchis +/- 10% (with 95% confidence)*. The
The margin of error for the final sample size of 64 growers,
sportsturf
final maximum margins of error at a 95% confidenceReinforced/hybrid
interval for each
state/territory are as follows:
30%
• NSW & ACT
20
out
of
92
surveyed
(+/19%
margin
or
error)
40%
Other Specialty Grasses
• QLD & NT – 22 out of 89 surveyed (+/- 18% margin of error)
• SA – 3 out of 10 surveyed (+/- 50% margin of error)**
• VIC & TAS – 7 out of 16 surveyed (+/- 29% margin or error)**
WA –from
9 out
23 surveyed
26%
margin
ofturf
error)**
Percentages• calculated
totalof
estimated
production(+/volume
and value
for 179
growers in Australia (as per Department of Agriculture Levy data).

Total Australian turf production volume and value reported on the first two pages of this report was estimated by extrapolating
The project
Turf Industry
Statistics
2017-2018
2019-2020at
(TU17005)
was a strategic
investment under
the Hort
Innovation
Turf Fund.
This project has
funded byrespondents.
Hort Innovation, using the
turf industry
research and
from
mean
turf
volume
andtovalue
the state
andlevyquantity
level
from
data
provided
bybeen
survey
The
additional
development levy and contributions from the Australian Government. Hort Innovation is the grower owned, not-for-profit research and development corporation for Australian horticulture.
results report industry aggregate benchmarks directly from the survey data.
Duration of turf business ownership by the current grower or grower’s family ranged from 3 to 50 years, with a mean of 24
years.
* Finite population correction applied.
** Throughout this report, state-based data should be interpreted with extreme caution due to limited sample sizes. In particular, the Vic/Tas data has been impacted by a small number of
large producers.
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MARCOOLA

SUNSHINE COAST

QUEENSLAND

RESCH
EDULE
D

TurfBreed’s 2020 Conference - GROWING
STRONGER TOGETHER - has been rescheduled
to May 23-25, 2021.

The two-day conference will kick-off
on Sunday May 23 with Registration
and Meet & Greet, Monday May 24 is
Conference Day, concluding with the
Field Day at Go Turf on Tuesday May 25.

Following consultation with TurfBreed growers and partners the unanimous
feedback has being to delay the 2020 Conference until next year when people
will be more comfortable to travel.

Steve Burt, TurfBreed Managing Director, said: “Whilst I am disappointed we
won’t have the opportunity to have our turf grower network come together this
year the health and wellbeing of all our growers is of utmost importance to all
of us at TurfBreed and I look forward to getting together with you all next year.
“When practical and appropriate TurfBreed will look to hold regional meetings
and in the interim we are working with our corporate partners on developing
Webinars.”
TurfBreed’s 2021 Conference will have the same theme, GROWING
STRONGER TOGETHER , and will still be held at the Sunshine Coast’s
Surfair/Ramada Marcoola.
The event will feature keynote speakers who will inspire, encourage and
promote growth through business development and technical forums.
Continuing to build relationships amongst the TurfBreed grower community
and widen our education on what’s happening in the industry will be the focus
of the 2021 theme.
At this stage, TurfBreed hopes to have as the keynote speaker, Turf Producers

International (TPI) Executive Director, Casey Reynolds PhD (above right).
Casey Reynolds, TPI’s Executive Director for two and half years, has been
passionate about instilling the benefits of turfgrass both in the United States
and Internationally.
TPI is the independent body with members in almost every US state and over
30 countries who produce natural grass seed and sod worldwide.

Also, on the Agenda will be an in-depth Work Health and Safety
presentation from Turf NT’s – Gavin Howie (right) who’ll explain how a

serious accident changed his overall attitude to onfarm safety.

A Q&A Panel of a who’s who of Agrichem/ Agronomy experts from across
Australia will address the way ahead for the turf’s industry’s chemical
market and a Grower Panel will review the latest key issues facing the turf
sector.

NOTE: Existing 2020 registrations have been rolled forward to the new conference dates,
however refunds can be provided on request. Please put this new date in your diary for 2021.

Register now: https://www.ivvy.com.au/event/TGC21/home.html
20
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Conveying the benefits of turf
– a look at the communications program
The Hort Innovation strategic levy-funded project
Australian turf industry communications program
(TU16004) is the project which helps connect growers
with new developments in marketing and R&D.
It’s through the communications program that Turf
Australia brings you the Turf Australia magazine,
eNews and social media communications. But as part
of the evolution of this project, new assets are being
created which can help you share the good news story
that turf has to tell.

FOUR ways to sell turf
using levy-funded rese
arch

1

C

Turf increases the
value of your home
According to Hort Innova
tion, Australia’s peak
body
for horticulture, having
a natural turf lawn can
boost
property value by over
$100,000.
In addition, turf increas
es rental yields for proper
ty
investors. A study into
the economic benefit
s of turf
found that the extra rent
a property earns as a
result of
installing turf can reach
up to $4.45 per square
metre a
year for a city like Sydney
.
Learn more about the
project ‘Economic, environ
mental,
social and health impact
s and benefits of the
turfgrass
and lawncare industr
ies’ in Australia (TU170
06) at the
Turf Australia websit
e.

Also, unlike almost every
other possible ground
cover,
turf comes with no end-of
-life disposal problem
s which
further contribute to
poor environmental
outcomes.
So when it comes to
choosing an environ
mentally
friendly surface, turf
is best.
Learn more about the
project ‘An Environment
al
Assessment of the Austra
lian Turf Growing Indust
(TU16000) at the Turf
ry’
Australia website.

Understanding
your turf levy

Turf growers pay a levy
on
square metre of turf sold all turf sold in order to fund R&D and marketing
and the marketing levy
activities. The grower-rais
is set at 0.3 cents per
ed statutory turf Research
These levies are collected
square metre. The money
& Development levy
by the Australian Governmen
raised through the R&D
is set at 1.2 cents per
the levies – together
t and then entrusted
levy is matched by the
with Australian Governmen
to Hort Innovation. It
Australian Governmen
t funds in the case of
t.
R&D – into strategic R&D is then Hort Innovation’s responsibility
to work with industry
and marketing initiatives.
to invest

CHOOSE NATURAL.
CHOOSE LIVING. CH
OOSE

TURF.

Turf Australia, PO Box 322,
Kenthurst NSW 2156
T: 0420 300 056 E: admin@t
urfaustralia.com.au www.turf
australia.com.au

Taking inspiration from the saying “if a tree falls in the woods and
no one is around, does it make a sound”, the communications team
led by Jenny Zadro and Cox Inall Communications decided more
engaging assets needed to be developed in order to get this message
across to consumers. This activity also complements the objectives of
the National Market Development project (TU16002).
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The role of the program is to stay up to date
with progress on the investments of the turf
levy and share these updates with the turf
growers and the wider turf industry community.

Helping you sell turf
Inserted into this magazine is poster (above right) which provides some
top level findings from some of these research projects. Designed to
be posted in the office, reception area or a shed, the poster can be
referenced when having conversations with customers or placed in
view of where customers might visit your premises or sales office.

Bushfire protection benefits of turf
Buffalo

Bushfire protection
benefits of turf
bushfire retardant
turf appearing on
A history of turf as a
into a community, green

spread
vegetation
that where bushfires have
It is common to observe
of surface fire from bushfire-prone
country will stop the spread
natural lawns across the
surface fire spread.
Live turf does not sustain
to fire-vulnerable assets.
to the extent
of mown turf means that
and very dry, the low biomass
controlled and
Even where turf is dead
low intensity and is readily
fire can only burn at very
any fire spread is sustained,
extinguished.

of bushfire prevention
Turf as a strategic component agencies as a desirable component of landscaping

recognised by fire
a defendable
Living turf has long been
further benefit of providing
from bushfire. Turf has the
to prevent or reduce damage
can seek to protect properties.
space from which firefighters
managed turf is
in bushfire-prone areas,
3959 Construction of buildings
cover is live turf,
In the Australian Standard
which the principal vegetation
are termed
hazard. Land areas across
other managed grasslands
not considered a bushfire
lawns, golf courses and
such as sports fields, maintained
low threat vegetation.
of turf and its
describes the benefits
for Bushfire guide also
in summer
The Victorian CFA’s Landscaping bushfire risk. All natural turf varieties actively grow
season in
reduce
to
bushfire
peak
maintenance requirements
healthy state over the
be maintained in a green,
which means it is able to
Australia.

4. Turf increases the value of your home

4

A study of Australian
turf farms found that
on average,
each square metre of
turf removes 2.5kg of
carbon
dioxide from the atmosp
here.

However, on the guidance and direction of the Strategic Investment
Advisory Panel, a series of projects have recently concluded that
focus specifically on conveying the benefits of turf to the public.

3. Turf is a sponge for carbon dioxide

Learn more about the
project ‘Conveying the
benefits
of living turf - Mitigat
ion of the urban heat
island effect’
(TU18000) at the Turf
Australia website.

Turf is a sponge for
carbon dioxide

Historically, these updates have revolved around on-farm research
such as pests and disease management, environmental performance,
energy efficiency or soil health.

2. Turf cools our cities and homes

Coming to grips with
a world where our big
cities are
recording temperatures
over 45°C, we must be
thinking
about how we can cool
the area around us.
A study looking at surface
temperatures in Sydney
Melbourne and Adelaid
,
e found that the surface
temperature of living
turf was nearly 5°C. cooler
than
regional averages, wherea
s bitumen was nearly
5°C
warmer than average
and synthetic turf nearly
11°C
above average.

3

The role of the program is to stay up to date with progress on the
investments of the turf levy and share these updates with the turf
growers and the wider turf industry community.

1. Turf is a bushfire retardant

Turf cools our cities
and our homes

A recent study confirm
ed that not only is living
turf a
natural bushfire-resili
ent retardant, but synthe
tic grass
does not share those
properties.
Samples of buffalo, couch
and kikuyu were all subject
to ignition tests at varyin
ed
g fuel moisture levels
to
understand the combu
stibility of these turf types,
the experiment ultimat
with
ely finding that when
alive,
none of the turf species
were able to sustain ignitio
simulated bushfire environ
n in
ments.
Learn more about the
project ‘Conveying the
benefits of
living turf – a bushfir
e retardant’ (TU17008)
at the Turf
Australia website.

ommencing in mid-2017 to carry on from previous
communications work, the project is responsible for keeping
Australian turf growers and other industry stakeholders
informed. It delivers up-to-date information on R&D, marketing
and other resources to help support the profitability and sustainability of
the industry. The program has been managed by Turf Australia for many
years, and in partnership with Cox Inall Communications since 2019.

The poster draws upon four main benefits of turf, which have been
proven through levy-funded projects. Those benefits are:
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Photo source: CSIRO

Turf is a
bushire retardant

This makes turf is an ideal

groundcover

Zones.
for use in Asset Protection

science

through
conducted a
GHD and the CSIRO recentyly
levy-funded project saw
samples using
attempting to ignite turf
A Hort Innovation strategic,
the CSIRO Pyrotron in Canberra
wind speeds.
series of experiments in
and using three different
of leaf moisture contents
simulated embers at a variety
conditions of hot days
represent typical bushfire
were designed in order to
with ethanol. Ignitions
Experimental conditions
a lit cotton ball injected
The ignition source was
and low relative humidity.
ignitions’.
20 cm were deemed ‘sustained
which spread more than

Proving its importance

Calm
Moderate
Strong

Couch

Extremely dry
(<5% ODW)
14.3% (1 out of 7)
23.1% (3 out of 13)
0% (0 out of 4)

Calm
Moderate
Strong

Extremely dry
(<5% ODW)
33.3% (1 out of 3)
100% (3 out of 3)
50% (2 out of 4)

Dry
(10-20% ODW)
0% (0 out of 10)
0% (0 out of 10)
28.6% (2 out of 7)

Very dry
(5-10% ODW)
5.9% (1 out of 17)
15.4% (2 out of 13)
11.1% (1 out of 9)

Dry
(10-20% ODW)
0% (0 out of 1)
0% (0 out of 6)
0% (0 out of 1)

Turf: a natural sponge
for carbon dioxide

samples
were not
able to be
ignited

Dying
(>20% ODW)
0% (0 out of 3)
0% (0 out of 3)
0% (0 out of 3)

Leaf blade
moisture contents
are expressed as
mass of water as
a percentage of
oven-dried weight
(ODW) of a sample.

Dying
(>20% ODW)
0% (0 out of 3)
0% (0 out of 3)
0% (0 out of 3)

Both short and uncut kikuyu was tested, with varying results. 13 out of the
41 uncut kikuyu ignitions sustained, compared to two sustaining ignitions
out of 42 attempts in the short cut kikuyu.
Wind speed
setting
Calm
Moderate
Strong
Calm
Moderate
Strong

Extremely dry
(<5% ODW)
100% (1 out of 1)
0% (0 out of 3)
50% (1 out of 2)
50% (1 out of 2)

Very dry
(5-10% ODW)
100% (1 out of 1)
100% (1 out of 1)
0% 0 out of 4)
0% (0 out of 5)
0% (0 out of 5)

Dry
(10-20% ODW)
45.5% (5 out of 11)
22.2% (2 out of 9)
33.3% (3 out of 9)
0% (0 out of 7)
0% (0 out of 10)
0% (0 out of 4)

82.0%

samples
were not
able to be
ignited

Dying
(>20% ODW)
0% (0 out of 2)
0% (0 out of 4)
0% (0 out of 3)
-

information for consumers:

How to make sure your turf remains bushfire safe:
Water turf

to keep it in a green, live state

Keep the turf cleared

of leaf litter and other flammable materials

Install the turf correctly

Keep the turf short

Turf is the key to
keeping our cities cool

Photosynthesis in turf

84.8%

samples
were not
able to be
ignited

Kikuyu turf (dead) results for uncut (approx. 40 mm) and short cut (approx. 12 mm) samples
Length
Uncut
Uncut
Uncut
Short
Short
Short

– no longer than 100mm

92, Richmond NSW 2753
Turf Australia, PO Boxadmin@turfaustralia.com.au
T: (02) 4588 5613 E:

Very dry
(5-10% ODW)
0% (0 out of 8)
0% (0 out of 7)
0% (0 out of 3)

A total of ten out of 66 ignition attempts were sustained,
all of which were at extremely dry or very dry moisture
content (<10% ODW), attained through partial oven-drying.

Wind speed setting

Kikuyu

91.7%

A total of six out of 72 ignition attempts were sustained,
four of which were at extremely dry moisture content
(<5% ODW), attained through partial oven-drying.

Wind speed setting

to promote a well-formed root system,
this will make the turf more likely to retain
moisture in dry periods

Turf farming relies on the
sun to generate plant growth
through the process of photosynthesis.
carbon dioxide from the
atmosphere into plant material,
Photosynthesis is turf’s way
using the sun’s energy in
of converting
the process.
During photosynthesis in
turf, light energy is captured
and used to convert water,
rich organic compounds.
carbon dioxide, and minerals
What is an urban heat
into oxygen and energyisland?
That’s right, the turf you
Urban heat islands form
see on turf farms, on our
in cities where heat accumulates,
lawns and on our sporting
earth and replacing it with
due in part to the loss of
and replacement with
fields are actively removing
oxygen, improving air quality
hard, constructed surfaces
urban greening
harmful carbon dioxide from
for all of us.
that absorb and retain
Australia
the
have developed heat islands
heat. Cities around
as they have changed
replacing cooler green open
spaces and trees with constructed from natural to built landscapes,
How the turf industry
materials that retain heat.
stacks up
A Hort Innovation strategic
levy-funded project, An
Environmental Assessment
Why is it a problem?
Growing Industry (TU16000),
of the Australian Turf
studied 30 different turf
farms across the country
footprint.
Urban heat impacts the
to measure their carbon
health and
consequences for the economy. well being of people living in cities and towns and
Each grower studied demonstrated
has negative
Heat has proven effects
strong net sequestration,
elderly,
on mortality rates of children
it
is
associated with higher costs
the level of carbon in the
meaning every single turf
and the
of cooling and higher greenhouse
atmosphere.
farm was reducing
animals, both our furry-friended
emissions. It also affects
pets, and those within our
Naturally, with any form
delicate natural ecosystems.
of farming there will be some
offsets to carbon sequestration
energy and fertiliser use,
but the level of carbon the
from activities like
each square metre of turf
more than makes up for
What is causing it?
removes is so high, that
it.
it
The volume of carbon Constructed materials
On average, each square
such as bitumen roads,
metre of turf removes 2.5kg
dioxide removed from turf are
dark coloured roofs, rubber
of carbon dioxide from the
associated with higher surface
offsetting energy use on
soft fall and synthetic
atmosphere. Even when
farm, each turf farmer is
the atmosphere by each
temperatures, which cause
still 1.6kg of carbon dioxide
urban heat islands.
per square metre ahead!
square metre of turf. In contrast, the drivers
of urban cooling and heating
are becoming increasingly
Green infrastructure or
well understood.
green cover includes a
But it’s not just photosynthes
wide range of land surface
(grass), tree canopy, shrub
is
types, including turf
canopy, green walls and
Almost every other possible
green roofs. It is typically
cooler land surface areas,
ground cover comes with
associated with
due to the cooling effect
some form of end-of-life
the environment. Artificial
of evapotranspiration from
waste disposal problems
materials such as synthetic
the surface of plants.
which contribute negatively
grass, concrete or asphalt
unfit for use.
to
will at some point in their
life become worn, torn and
Can turf really make
When this happens, the
all that much difference?
materials must be disposed
A Hort Innovation strategic,
of and as yet, a viable recycling
materials being trucked
levy-funded project has
around and disposed of
stream is not yet in operation
been undertaken to determine
in landfill, contributing to
turf is as a method to negate
resulting in artificial
poor environmental outcomes.
how important
the urban heat island. Conducted
found that in the Australian
by Edge Environment, the
cities surveyed, living turf
research
was actively cooling the
South Wales, Victoria and
areas around it. In New
South Australia, the surface
temperature of irrigated natural
4.9°C cooler than the baseline
turf measured
average surface temperature.
turf was one of the hottest
In the same analysis, long
pile synthetic
surfaces in the landscape
measuring nearly 11°C hotter
than average.

2.5kg

CHOOSE NATURAL.
Turf Australia, PO Box
T: (02) 4588 5613 E: 92, Richmond NSW 2753
admin@turfaustralia.com

CHOOSE LIVING. CHOOSE

TURF.
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Contact Turf Australia for more information.
www.turfaustralia.com.au

Turf Australia encourages you to use this poster where you can.
A digital version is also available on the Turf Australia website.

Factsheets
Turf Australia is also continuing to add to its selection of factsheets
(lower right) which can also be used to help sell turf. Each factsheet
leverages scientific-based research to educate the consumer about
the benefits of turf, or to help turf growers ensure that their products
have the best story to tell.
For example, the factsheet on the next page provides easy to
understand advice on how to improve energy efficiency on-farm,
which helps our industry with its social license to operate.

30.06.20 © Turf Australia

Where to find more information
You’ve come to the right place! Information on new assets for your use
will always be shared via the Turf Magazine and the Turf eNewsletter.
But the Turf Australia website is always updated with information from
levy-funded projects so don’t forget to check it out.
Got something you want to share with the wider turf industry? The
communications program is always looking for interesting stories.
Get in touch with Sam from Cox Inall Communications
(sam.cox@coxinall.com.au) with any tips or feedback.
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Improving your
energy efficiency
What is energy efficiency?
Energy costs time, money and resources to produce. So naturally, as turf growers we want to be using as little of it as possible to produce
our turf.
A strategic levy funded project An Environmental Assessment of the Australian Turf Industry with a Lifecycle Assessment (TU16000), has
explored how energy use is applied on different farms and provides some insights into how to measure energy use and ultimately become
more energy efficient.

No two farms are the same
But in the same way that comparing energy use between different cropping types is an invaluable task, the same can be said about
different turf farms. A hilly site will require more energy to move equipment, product and irrigation water. The use of bore water takes
more energy than river or dam water and a hotter environment will require more irrigation. Economies of scale can also be achieved in
larger farms.
Comparison with your own farm is the best way to measure and manage energy efficiency, and by installing correct processes, each farm
has the potential to lower its energy bill, improving their bottom line and environmental impact at the same time.

Why is it important?
Not only is energy use one of the most expensive input costs for a turf grower, a less is more approach also improves the turf industry’s
environmental credentials. The industry already has a good story to tell, with turf sequestering carbon from the atmosphere and improving
physical and mental health outcomes for the community. If we can also continue to improve our energy efficiency we will be continuing
to add to our good news story.

Turf Australia, PO Box 322, Kenthurst NSW 2156
T: 0420 300 056 E: admin@turfaustralia.com.au
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Improving your energy efficiency
Simple steps to
improve farm energy efficiency:
Less diesel more electricity

Tractors and harvesters

=1x
The typical turf farm consumes
40x more energy from diesel than
electricity. It’s also on average, 16x
the cost.
Make sure your diesel pumps are
serviced regularly and maintained
correctly.

Tractors are usually the biggest
consumers of diesel on farm.
To manage energy costs, use
machinery optimised for the
specific task and avoid vehicles
that are unnecessarily large.
Tyre pressure and width should
also be optimised for energy use.

Optimising electric pumps

Measurement is key

It is important to know your
pumping energy efficiency and
monitor it regularly, as a poorly
performing pump can cost a lot of
money in wasted energy.

Any attempt to improve energy
efficiency is only worth doing if
you track, measure and analyse
changes in energy efficiency.

Do not use oversized pumps,
undersized irrigation mains and
ensure your pumping line is as
straight as possible.

Growers should keep logbooks
for pumps, machinery and
other vehicles and refer to them
regularly.

Turf Australia, PO Box 322, Kenthurst NSW 2156
T: 0420 300 056 E: admin@turfaustralia.com.au
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Lawn life
By Casey Reynolds, PhD
Executive Director of The Lawn Institute

What does the term “lawn
life” make you think about
when you hear it? Is it children
playing, families gathering, or just you relaxing
barefooted? For many of us, it is all three. There is
no doubt that turf lawns provide outdoor spaces
for everyone to enjoy, and that private time
outdoors has never been more important than it
is right now with families confined at home due to
the ongoing Covid-19 pandemic.
However, nostalgic memories of spending time with loved ones
outdoors shouldn’t be the only thing that comes to mind. There is
another lawn “life” that exists right beneath your feet. This life just
happens to be going on quietly underground while families and kids
enjoy all that turf lawns have to offer on the surface.
The life that I am referring to is the living, thriving, and yes, breathing
abundance of life that lawns support beneath the surface. From plant
and soil processes to arthropods and micro-organisms, turf lawns
sustain a wide range of life in urban and suburban neighborhoods
all over the world. TPI and The Lawn Institute have been digging
through recent scientific literature to help tell the story of the many
benefits of the suburban lawn. It is a story of fresh oxygen, cooler
environments, carbon capture, and thriving ecosystems just to name
a few. A fundamental understanding of how each of these are tied
together are key to understanding this important component of urban
and suburban life.
Plants produce fresh oxygen through photosynthesis. This is the
process of plants capturing atmospheric carbon dioxide through
the leaves and combining it with water and sunlight to produce not
only food for the plant, but oxygen as a by-product. TPI and The
Lawn Institute just recently funded a research project on turf oxygen
production for various cities throughout the world, including Australia.
This research used local weather data in 31 cities worldwide, including
5 in Australia, and found that a 200 square metre turf lawn can produce
enough oxygen for between 12 and 18 people in Adelaide, Brisbane,
Melbourne, Perth, and Sydney. So, next time you’re outdoors on turf
and feel like you get a nice fresh breath of air from it… you actually
do! Data on turf oxygen production was also calculated for cities in
the United States, Europe, and Canada and will be released in the
near future to illustrate one of the many un-seen benefits of lawns in
suburban cities worldwide.
As mentioned above, one of the basic inputs in the photosynthetic
process is atmospheric carbon dioxide. This is the source of carbon
that is later converted into sugars and carbohydrates for plant growth.
As plants extract carbon dioxide from the atmosphere, they sequester
in above and below-ground tissues where it can serve many purposes.
First and foremost, it gets it out of the atmosphere and as such, turf
lawns serve as an important sink for carbon in developed cities. Turf
lawns exhibit an enormous rate of carbon sequestration in their first 2530 years after establishment and several research studies have reported
that residential lawns can store up to twice the amount of organic carbon
beneath them than can agricultural soils. One research study reports that
turf lawns can sequester more than 3 tons of carbon per hectare per year,
and another study reports that in the United States, urban grasslands can
capture the carbon equivalent of 3.9 million cars annually.
The benefits of carbon capture by turf lawns do not stop there. This
carbon is deposited into the soil where it contributes to soil organic
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carbon and can have a profound influence on ecosystem sustainability,
soil fertility, and soil structure. Urban and suburban cities in many
areas of the world are often developed on agricultural land. As
neighborhoods are developed, hundreds of years of organic carbon
deposited by plants are stripped off during construction practices
so that homes and roads can be built onto the underlying mineral
subsoils. Planting turf lawns, trees, shrubs, and other plants are the
most effective way to return these disturbed soils into a more native
state. The carbon deposited by these plants improves soil structure
and aggregation, creates pore space for water and oxygen, improves
runoff capture, and serves as a habitat for a thriving system of soil
arthropods and micro-organisms.
Researchers in Australia illustrated this by evaluating arthropod
species found in turf, leaf litter, woodchips, and bare ground over a 6
week period. Grass plots had the greatest diversity of both ants and
beetles on 5 of the 6 sampling dates and had the greatest diversity
at the taxonomic level order on half of the sampling dates. In all, 21
orders of arthropods were collected from four turf sites. This research
also indicates that after turf is established, arthropods invade quite
quickly, often within months. These trends are supported by other
research worldwide and in a study in Canada, the researchers state
that turf lawn ecosystems made up of perennial grass species, even
when intensively managed, support a diverse fauna of arthropods
including herbivores, natural enemies and decomposers. This is further
supported by researchers in the United States who in one study found
over 330,000 arthropods in 20 home lawns within a 3-month sampling
period.

TPI and The Lawn Institute have been
digging through recent scientific literature to
help tell the story of the many benefits of the
suburban lawn. It is a story of fresh oxygen,
cooler environments, carbon capture, and
thriving ecosystems just to name a few.
Going even further, researchers evaluating the soil microbiome see
similar trends. The soil microbiome is made up of a complex network
of micro-organisms including bacteria, fungi, and single-celled
organisms called archaea and recent research has shown that turf
lawn establishment enhances soil microbial diversity when compared
to bare soil and it helps regulate microbial community composition.
These micro-organisms are vital to soil health and sustainability and
are supported by the high carbon sequestration rates of the turf they
flourish under. There is little doubt that soils beneath turf, even in
managed lawns, support a thriving ecosystem of soil arthropods and
microbes as well as a complex interaction of soil and plant processes
that provide many more benefits than just a place for kids to play.
TPI and The Lawn Institute have spent the last two years funding these
types of reviews of scientific literature and will be sharing much of it on
a new website in February of 2021.
Be sure to check out www.TheLawnInstitute.org to learn more
about the many environmental benefits of urban and suburban
lawns. Follow us on Facebook and Twitter for shareable social
media graphics, handouts, lawn facts, and more to help tell the full
story of turf lawns worldwide.

turfAUSTRALIA INDUSTRY MAGAZINE • SUMMER 2020-21

Turf NSW commences Load Width Exemption Project
With support from the Turf NSW sub-committee and
funding from Turf Australia, Turf NSW has commenced the
process towards researching and developing a New South
Wales and potentially, a national Load Width Exemption
Scheme. With this funding, reputable engineering company
Engistics has been appointed to look at various load
restraint options and the associated compliance issues with
regards to safety.
When loading a truck for turf deliveries, the loader will often make
a conscious effort for turf to comply within the 2.5 metre allowable
width. But, when turf pallets are loaded side by side using a forklift into
a truck, the hydraulic push will often cause the majority of the load to
shift within 0-70 millimetres over-width and a roll may often stick out.
There has been several reported incidences in NSW where breach
notices and sometimes, fines, have being issued by regulatory
authorities after trucks are found to have been over 2.5 metres in width.
Turf NSW’s Matt Plunkett said the NSW Load Width sub-committee
was also looking to other industries for guidance.
“We have been reviewing other research undertaken in the cotton
and forestry industries and we are finding similar issues to that of turf
producers,” Matt said.
The aim of the desktop study is to look at the best way forward to
implement the Load Width Exemption project. This includes looking
at the advantages of a best practice load restraint guide versus an
industry code of practice.
The study will also deliver a scope of work for the sub-committee to take
the detailed safety studies for appropriate load restraint options to market.

Approach
By identifying gaps in the efficiency of cutting, loading and transporting
turf, the Turf NSW sub-committee identified the need for Best Practice
Guidelines to be developed for industry.
The committee has engaged in significant work with the National
Heavy Vehicle Regulator (NHVR) and Transport NSW. Subject to the
above-mentioned work being approved, Turf NSW are looking towards
a possible NSW Class 3 Load Width Exemption, similar to what has
been granted for cotton, wool and hay.
The sub-committee believes there is also an opportunity to take this
further and develop a national scheme that in-principle, would garner
support from the NHVR and Transport NSW.
There is certainly a long way to go, but the short-term aim is to achieve
a Load Width Exemption Scheme for NSW.

Looking ahead
In 2021, the Turf NSW sub-committee together with Turf Australia and
the industry hope to gain additional funding necessary to complete
this study.
I would like to thank the sub-committee of Marcus Rogers Alex White
and Dave Raison for their work on this project. Particularly Marcus for
developing an issues report that assisted heavily during the NHVR and
Transport NSW consultation process.
Many thanks to the Turf Australia and Jenny Zadro for their assistance
in funding this important project.
For further information, please contact Matt Plunkett on 0434 147
988 or info@turfnsw.com.au

Draslovka
We are seeking
research & trial
partners.
EDN™ is a broad spectrum fumigant and is highly effective for the control of weeds, nematodes, and soil borne pathogens as a preplant soil treatment option. Comprehensive studies
conducted have shown EDN™ is an effective treatment for the turf market. EDN™ is already
an approved soil fumigant in Australia through the Australian Pesticides and Veterinary
Medicines Authority (APVMA) and is extensively used across the country for horticultural
crops.
We are looking for forward thinking clients who would like to collaborate in research
& development trials to extend our Product Label to include turf. Contact us using the
details below if you are interested in participating and to see the advantages of EDN™.

Draslovka Services Group
1800 940 683
info@draslovka-services.com
www.draslovka-services.com

Turf_Ad_Half Page_Draslovka.indd 1
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The turf marketing program
looks to the future
The turf marketing program had a strong year,
raising awareness of the benefits of turf and
generating conversations about turf around the
country. But lots more is already underway and
planned for FY21. We caught up with the Hort
Innovation turf marketing team to find out more.

T

he core objective of the Turf marketing program is to increase
the number of households purchasing turf, by demonstrating
the value that turf provides and inspiring people to prioritise
turf in their home improvement plans.

With a 331% increase in traffic to the Lawnspiration website in FY20,
unprecedented growth in social media engagement and earned media
coverage, the program is performing extremely well.
Recapping a successful year, Samantha Parker, Group Marketing
Manager, Hort Innovation said that the strategy of leveraging
ambassadors has played a significant part.
“Michael and Carlene Duffy played the role of Australian turf
ambassadors in the last financial year and the impact was immediate.
Over 12.8 million Australians saw turf-related content relating to our
partnership with the ambassadors which was incredible,” Parker said.
But the real heroes of FY20 were of course turf customers (and in
turn growers), with social media user generated content (UGC) helping
bring the product to life.
“Through the use of social media competitions, we were able to
generate consumer photo sharing, conversations and personal
stories, all with turf at the forefront. Nothing makes homeowners more
proud than freshly laid, living turf. Harnessing this power to stimulate
conversation on home improvement continues to yield results.”
“As part of the FY21 program, a social media competition will call on
turf customers to submit before and after photos for a chance to win.
Not only do we expect this competition to be an engaging and fun
format, it will also provide us with a bank of photos from consumers
which we can utilise to support our social campaigns.”
“Turf growers also continue to be a secret weapon for our marketing
campaigns. Whether it be providing insights into turf trends or acting as
spokespeople and providing tips and lawn care advice to consumers,
their expertise has been well received by our fan base,” she said.

Left: Dale Vine, new ambassador for turf
Photo source: Bunnings
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Through the use of social media competitions, we were able
to generate consumer photo sharing, conversations and
personal stories, all with turf at the forefront. Nothing makes
homeowners more proud than freshly laid, living turf.

Our Home, Our Sanctuary

Calling on growers

With COVID-19 changing the way many Australians think about their
home, the marketing strategy for FY21 seeks to capture this dynamic
in a new campaign called “Our Home, Our Sanctuary”.

As the marketing program evolves the strategy to secure earned
media, there is a call out for growers to help support with sales trends
and local case study opportunities.

The tumultuous experience of the coronavirus pandemic has changed
Australia (and the world) - if not forever, at least for the immediate future.

Each year, across all industries it gets harder and harder to secure
coverage on the back of a good product alone. To get cut through in
today’s shrinking media world, we need to tap into new trends and
show the media the benefits of turf through interesting backyard
renovations.

With so many of us working from home, relying on our home to be
our sanctuary. Combining this with concerns about the impact of the
recession, the appetite to make budget-friendly home improvements
is on the rise.
The latest campaign has already kicked off, tapping into this insight and
inserting turf into the conversation. It will continue to do this throughout
the financial year, all geared around reminding Aussies why turf is the
ultimate backyard surface, a perfect option for renovation plans.
Leveraging the profile of a turf brand ambassador was a key aspect of
the plan in FY20 that enabled achievement of 18 pieces of turf media
coverage. With this in mind, the FY21 marketing campaign sees a
partnership with a new ambassador; Dale Vine.
Dale is a former contestant from The Block and author of ‘Outdoor Reno
Guide’. Dale also owns and operates a landscape design business
‘D.Vine Scapes’. Dale’s profile from The Block and his landscape
credentials will ensure he resonates with our target audience. He has
been chosen not only for his experience but also his persona, meaning
he can naturally bring to life the core theme of the campaign, easily
highlighting the benefits of a great backyard for Aussies.
Video will also be prioritised in FY21, with the purpose of visually
showcasing turf’s pivotal role in home renovations.
The program will utilise a series of visually appealing, thumb-stopping
content that will demonstrate the ease and appeal of turf as the ultimate
backyard surface. These short 15-30 second videos will be offered to
media and leveraged across the Australian Turf social platforms.
The videos will be a ‘before and after’ style concept which clearly
articulates the program’s key message to the audience: That turf is a
cost-effective way to turn your home into a sanctuary.

If our grower community has any good stories they would like to
share, please get in touch with us by emailing belinda.vanschaik@
horticulture.com.au
“We want to hear about your customer who has spent 3 months on a
lifechanging renovation, we want to know how your customer base has
changed and how sales are doing and we want to know what the most
common questions you get from your customers are,” Ms Parker said.

If our grower community has any good stories
they would like to share, please get in touch
with us.
With the country slowly returning to a new kind of normal, the marketing
program ensures that turf has an important role to play in this new
normal, as our homes become our sanctuaries. Nielsen’s analysis of
digital trends, shows that Australians are seeking inspiration for home
improvements and gardening, with an overall increase of 120% in total
time spent engaging in house & garden content online, so now more
than ever we are poised to inspire, educate and remind consumers of
the benefits that turf provides.
More information on the activities of the Turf marketing program
can be found in the Hort Innovation Annual Turf Fund Report
here: https://www.horticulture.com.au/hort-innovation/fundingconsultation-and-investing/investment-documents/fund-annualreports/
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WESTERN AUSTRALIA
It has been a busy quarter for WA turf growers, with sales remaining
COVID-steady. It’s been a remarkable fact that this pandemic has
increased and continues to increase community desire for private
green spaces. Here in WA, we were actually looking Turf shortages in
the face come Christmas.
Unusually, WA experienced the wettest November and coolest first
day of summer on record this year. However, with temperatures finally
rising turf production looks set to match demand over the looming
holiday period.

Marketing
Recently, the Turf Growers Association WA has been ramping up its
marketing initiatives, and I’d like to encourage all our WA growers and
staff to get online and support our activity. With recent media focus
on some Local Government Authorities banning plastic turf on verges,
at a recent TGAWA general meeting it was decided that we will start
a social media campaign soon to promote the value of natural turf vs
plastic in the urban landscape. We are looking to undertake a survey to
better understand community expectations and preferences towards
natural and synthetic turfs. Keep an eye out for this and please take
the time to share both personally and from your business perspective.
I urge all members to share among their networks.

Recent Events
In October, Turf WA was invited to attend the University of Western
Australia School of Design to join the opening of the ‘Shifting Sands’
project. Shifting Sands is a ‘living lab’ which works to encourage
communal and educational activities and experiences around
sustainable design in Perth’s landscape, in which turf played a
significant role for the first time. As part of this project and through
our relationship with Dr. Maria Ignatieva, Professor of Landscape
Architecture and Head of Department (Architecture, Landscape
Architecture + Urban Design) at the UWA School of Design, UWA
students will start attending turf farms twice a year, from which we’ll
be able to provide direct, educational updates.
On 17 November, we held our WA Turf Industry Awards evening which
saw 120 people head to the Swan Yacht Club in East Fremantle. We
also saw the largest number of graduating apprentices in recent
history, with 27 in attendance and another 10 who weren’t able to join
the celebrations.
With fantastic support and sponsors, this was a great event, sponsored
and coordinated by the WA Turf Industry in conjunction with South
Metropolitan TAFE, with turf lecturers also in attendance. This was
a particularly significant event for WA, with our very own Bec Sellick
being appointed as Turf Australia Chair on the same day. It was the
perfect opportunity to celebrate and honour Bec at this occasion.
On 9 December, Sport Turf Association WA also hosted an end of
year race day event. Growers are an integral part of this day, with
Greenacres Turf Group, sponsoring the event.

WA’s own Bec Sellick has been appointed Turf Australia Chair

Industry Updates
Like many other agricultural sectors, the turf industry in WA is having
difficulties around sourcing staff. As a result, I have begun initial
discussions around an opportunity to work with Autism in Agriculture,
through the Autism CRC. Although in very initial phases, a sustainable
workforce is certainly a top priority for our association in 2021.
I’d also just like to acknowledge the devastating tragedies that have
occurred in WA recently, with two vegetable production workers
losing their lives in on-farm tractor accidents. Members, please be
extra cautious with safety at this time of year! Even though you are all
exceptionally busy at this time of year, it’s of the utmost importance
that we slow down, work methodically and safely, be careful and
please, don’t work tired.
In October, the Green Space Alliance met with Hon. Minister
Rita Safiotti, Minister for Planning, around the development of a
Sustainability Strategy Reference Group, on which we’ll be given a
seat. This is an important step towards developing a new planning
process that will ensure greater deep soil green space. From this, we
also met with METRONET to commence further discussion on how to
deliver greener outcomes to WA communities and environment.

What’s to come
The Turf Growers Association WA is also looking to host the next
education session with the Australian Institute of Landscape
Architects WA, the Landscape Industries Association WA, and several
government departments; the Water Corporation, the Department of
Water an Environmental Regulation, The Department of Education
and Training and the Department of Sport and Recreation around
April 2021, to further educate specifiers on soil health, with the view
to enhanced water holding capacity to keep our natural green spaces
alive and vital for community benefit.
In May 2021, the Sports Turf Association WA and Turf Growers
Association will be hosting our biennial WA Turf Seminar. We’re
currently putting out a call for speakers, presenter sessions as well
as outdoor exhibitors to highlight the new age of technology, products
and equipment. I am hoping it will be the best seminar yet. Keep an
eye out for more to come on this.
To wrap up, I just wanted to say a huge thanks to the WA Turf Industries
and in particular the TGAWA members, for their consistent efforts in
providing top notch turf in a very challenging year. It has been easy
to continue advocating for our thriving industry, with the amazing
support that I receive always.
I wish everyone a very happy Christmas and holiday period. May 2021
be prosperous, healthful, and far more positive in every way. I am really
looking forward to making even further strides for the Turf Industry and
the Green Space Alliance across 2021.

The big crowd at the WA Turf Industry Awards evening at the Swan Yacht
Club in East Fremantle
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For further information, please contact Eva Ricci on 0422 120 990
or eva.ricci@turfwa.com.au
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QUEENSLAND
Turf Queensland members have experienced a combination of mostly
good growing conditions and high demand. The surge in demand
has been driven by the home renovation and new home market as
Australians spend their money at home. Turf farmers have been
extremely busy, particularly as labour has been harder to source after
Job Seeker payments increased. Some popular cultivars have been in
short supply.
The last quarter of 2020 saw dry conditions, above average and near
record temperatures and falling dam levels. In South East Queensland
this was interspersed with large hail. The La Niña weather pattern
in the Pacific Ocean finally started to manifest itself in the early part
of December, with growers preparing for strong winds, deluges and
potential flooding. This should also ease the threat of further water
restrictions.
Turf mite symptoms became more noticeable in the drier weather and
scarab beetle larvae were seasonally active.
Industry Development Officer (IDO), Cynthia Carson visited selected
turf producers between Cairns and Hervey Bay in late September and
early October. She was impressed with the innovation occurring in the

regions and the commitment of growers to finding cultivars well suited
to local conditions.
On Wednesday, 18 November, Turf Queensland held its first virtual
Annual General Meeting. This was well attended. The Board of 2020
is: Hugo Struss (Tinamba Turf), President; Anthony Heilig (GoTurf),
Vice-President; Emma Burstall (TurfBiz), Treasurer and Greg Pelka
(Rosemount Turf), Secretary. Other Board members are returning
Directors Michael Newton (Turf Works Group) and Greg Banff (Golden
Finch Lawns) and new Director Sarah Mason (Coastal Turf).
COVID-19 restrictions in Queensland reduced face-to-face events,
however, Healthy Land and Water did run an outdoor erosion and
sediment control workshop on Tuesday, 20 October. This was held at
the Redlands demonstration site and was attended by 95 local council
and environmental engineers and specifiers. IDO, Cynthia Carson and
Principal Engineer Adrian Crocetti spoke on the high value proposition
of turf for erosion control. Turf Queensland looks forward to resuming
face-to-face events in 2021 and revisiting cancelled plans.
For further information, contact Cynthia Carson on 0419 103 863 or at
ido@turfqueensland.org.au.

NEW SOUTH WALES
Many of our growers across the state are continuing to report record
sales and a bumper spring summer period.

Sydney Water to better understand and share what has been learnt
from the last drought.

Throughout 2020, Turf NSW has been busy advocating for our
members on issues of state importance such as water restrictions,
exemptions for newly established lawns, load width exemption and
looking towards growth and development opportunities in a postCOVID world.

Turf NSW is still in discussion with the Sports Turf Association of NSW
about forging closer links in the future. Off the back of this, we’ll be
hosting a Sportsfield Recovery Day in March 2021, to further promote
the health, wellbeing and community benefits of establishing and
maintaining sports fields and open spaces with natural turf. Keep an
eye out for more details on this to come.

The top priorities for our organisation this year have been maintaining
operations and supply during the COVID pandemic, promoting the
benefits of natural turf to government and specifier groups, and further
exploring a national Load Width Exemption project for turf.
It is critical that our Association continues to be a strong, collective
voice for our state’s turf industry.

The top priorities for our organisation this
year have been maintaining operations and
supply during the COVID pandemic,
promoting the benefits of natural turf to
government and specifier groups, and
further exploring a national Load Width
Exemption project for turf.
Advocacy Work
With the support of the Turf NSW sub-committee and Turf Australia,
we’ve continued to make progress on our Load Width Exemption
project, which is needed to assess current load restraint options. This
will also include a safety study, so many thanks to Turf Australia for
funding a scoping study which is almost completed and will define the
process for engaging an engineering company for this in 2021.
A big win for our members in the Greater Sydney region has been the
28-day watering exemption for new lawns and the lifting of Level 1
water restrictions. This has been a significant piece of advocacy work
this year and Turf NSW will continue to push for more uniform water
restrictions.
The NSW Green Space Alliance has met with Sydney Water to discuss
drought preparedness, calling for a more uniform trigger benchmark
surrounding the level of restrictions implemented. As of December
2020, NSW has actually dropped Level 1 water level restrictions, which
is great to see. Turf NSW welcomes this and further discussions with

The Environment Protection Authority has also extended the exemption
for growers who need to review chemical licenses until April 2021.
More information is available by contacting the Environment Line on
131 555 or info@epa.nsw.gov.au or by visiting epa.nsw.gov.au/yourenvironment/pesticides/compulsory-training-pesticides.

Industry Updates
Despite the COVID-19 pandemic, it has been a great year for NSW turf
growers, with sales taking an unexpected and staggering increase.
This has been brought to life through the revitalisation of home
renovations and acknowledgement of the value of greenspace and
natural turf for our community. Some growers in NSW are having to
source products interstate, with some having the best season in over
two decades.
On 24 October, Turf NSW held its AGM at Southern Cross Turf Windsor
which led to the appointment of a new board. Congratulations to the
new board members, particularly Paul Saliba from Qualturf being
announced as President. Big vote of thanks must also go to outgoing
President and Vice President, Paul Saad and Steve Vella, as well as
Joey Muscat who has stepped down from the Committee. Paul and
Steve are staying on the Committee to ensure that this experience is
not lost.
In the first half of next year, Turf NSW is also looking to host of series
of farm walks. Matt Plunkett also plans to visit all our members
individually to extend information on your levy and other projects.
Just to wrap up this update, I’d like to thank Ross Boyle for all his work
as Turf Australia Chair and congratulate Bec Sellick on her appointment
to the role of Chair. Turf NSW would also like to thank Jenny Zadro and
Nadene Conasch for their assistance throughout the year.
Wishing all our valued members all the best for the holiday season and
the New Year.
If you would like further information, please contact Matthew
Plunkett on 0434 147 988 or at info@turfnsw.com.au Continued...
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VICTORIA
As our state moves on from a long lockdown period and a challenging
2020, it’s great to see activity beginning to ramp up across the state.

A busy time for all
We’re pleased to share that there’s been progress on the project
we’ve been working on with the Education Department to develop a
garden at a local school in the bushfire affected town of Buchan. The
school’s principal is over the moon about bringing a garden to the
school, which will give value to the entire community. We’ll be working
closely with the town, contracted landscaper, and the local TAFE to
get this project moving. At the moment, we’re working alongside the
Gippsland Bushfire Recovery Group and the local community to apply
for grants, so keep an eye out for more updates to come.
Following on from a very productive relationship with industry and
government groups, Turf Victoria has been given the opportunity to
contribute to the update of the Victorian School Building Authority’s,
Building Quality Standards Handbook. The current guidelines have
minimal information on turf, and we hope to add to this with greater
technical specifications. To do this, we’ll be looking to work alongside
growers and consultants to drive better results for students and
provide recommendations and insights around different varieties.
This is an incredibly important opportunity, and your input would be
greatly appreciated, so please contact David Reid if you are keen to
contribute your knowledge.
In Turf Australia news, Bite Communication, through the levy marketing
campaign, have chosen Dale Vine, ex-Block participant as a Turf
Ambassador. The team are looking to film this down in Geelong, which
provides a very exciting opportunity to further showcase the value of
turf and how it can be utilised in our space.

... Turf Victoria has been given the
opportunity to contribute to the update of
the Victorian School Building Authority’s,
Building Quality Standards Handbook ...
we’ll be looking to work alongside growers
and consultants to drive better results for
students and provide recommendations and
insights around different varieties.
What’s to come
The 2021 Melbourne International Flower and Garden Show is well into
the planning stages, which has been well supported by a number of
turf stand holders. Numbers are expected to be strong for this, so
make sure you’re keeping up to date with the latest information.
Excitingly, NGIV has been given the green light to commence planning
for a trade show in 2021. This event will look to not only promote our
states products, but also get everyone together for a much-needed
social catchup. Details to come.

Wrap up
NGIV has a new partner, Moshie. Moshie is a boutique consultation
and industry development business which has recently opened up
its services to Turf Victoria members. Offering a free initial 4-hour
business review and discussion, Moshie also runs a lean management
course, which I would really urge growers to consider engaging with.
The demand for natural turf has been incredible in 2020, and it will be
really interesting to see how this plays out over the next couple of years.
It has been so positive to see the increased focus on greenspace and
the benefits its drives to industry and the broader community. Let’s
hope this continues well into 2021 and beyond.
For further information, contact David Reid M: +61 3 9576 0599 or
E: david@ngiv.com.au
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Welcome to 2021
Happy New Year to all our members and associates
in the turf industry. I hope that you have had the
opportunity to wind down over Christmas after
such a hectic and disruptive year. For Turf Australia,
the final months of 2020 continued in the same
mode as the rest of the year, very busy and without
much reduction in pace.

T

he National Market Development Program (TU16002) is in its
final year and will be reviewed to assess the future direction
that will best work for the industry. The project has focused
on distributing and promoting the outcomes of a number of
levy funded projects that highlight the benefits of turf. Understanding
where specifiers and end users find turf information and what they
understand about turf is the key focus in the coming months. This
process will provide us with the knowledge specifiers have and what
decisions they make when determining ground cover for their projects.
The end goal is that they are choosing turf over other products.
Recently we developed some video footage to assist in promoting the
industry and benefits of turf. Thank you to the growers and industry
experts who assisted with the video and I look forward to sharing the
production with growers very soon and encourage you to use it to also
promote your turf.
Another key area for the National Market Development Project is to work
towards a united industry, including improving communication and
working with different groups in the turf industry. Early in the project we
held the turf researchers forum which assisted in determining industry
gaps. We are now developing the Australian Turf Industry R&D Register.
This will apply to anyone working in turf research, education and
specialty areas for the industry and allow us to improve communication
and develop a better understanding of the size and depth of this area
of the industry. The register can be accessed through the Turf Australia
website under the membership section.

Planning for 2021 is an interesting process.
There is much excitement in getting the
industry together but with the ever looming
uncertainty of where 2021 might take us.
So, planning for whatever arises is key.
Throughout the year you have heard me talk about the importance
and value of collaboration and the work being done in this area, with
a number of organisations. The invested time in building relationships
and mutual goals continues to work well. Recently we promoted the
findings of the Study of Turf as a Bushfire Retardant (TU17008) with
Greenlife Industry Australia (nursery and garden) through a joint press
release on the benefits of a bushfire resilient garden. It was great
to see the findings being promoted by other publications. Further
promotion of this project was done within the landscape industry with
some editorial in the Landscape Contractors magazine. This process
of collaboration allows us to reach a wider audience, more often.
Turf Australia undertook the annual Turf Statistics Survey (TU17005)
during September and I would like to sincerely thank the growers who
took the time to complete the survey. This data is really valuable to the
whole industry. We understand the challenges of this year and how
busy all growers were, but despite lower than expected responses, the
team were able to develop meaningful results. Growers who completed
the survey will receive their personal benchmarking reports in January.

Industry video under production

to express my sincere thanks to Ross Boyle who has stepped down
from the role of President. Ross has been a very respected leader and
I have appreciated his support and leadership during my time at Turf
Australia. He will continue in the role of vice president to support our
new President Bec Sellick. Congratulations to Bec and I look forward to
working with her as she steps into the role and takes us into the future.
Planning for 2021 is an interesting process. There is much excitement
in getting the industry together but with the ever looming uncertainty of
where 2021 might take us. So, planning for whatever arises is key. The
Women in Turf event was the last national industry event before Covid
hit and will be the first planned for 2021. I look forward to gathering
again with the wonderful women of our industry to share stories and
ideas to continue to develop a stronger industry. Keep an eye on the
website and emails for all the Women in Turf details.
2021 will see Growers and industry given the opportunity to provide
feedback on the direction of the Turf Levy Strategic Investment Plan
(SIP). Hort Innovation will be reviewing the current plan and talking
to growers about the direction for the next few years. I encourage
growers to have a say on the direction of the levy.
In wrapping up I’d like to take the opportunity to acknowledge and
thank a few people. The State Association staff and Board members
for their continued support and efforts during 2020. To Eva Ricci, Matt
Plunkett, David Reid and new to the team Cynthia Carson, thank you
for your support during 2020 and dedication to the continued success
of the turf industry. Special mention to Anthony Heilig, Melissa Denney,
Greg Banff, Paul Saad and Steve Vella who have stepped down from
roles within their state associations. Thank you for your dedication to
your state group for many years and support of Turf Australia. Finally,
the Team at Turf Australia, to Nadene Conasch, David Allen and our
Comms support teams of Sam, Meg and the Cox Inall staff and Grant
Nelson, thank you for all your efforts in what was a hectic year.
Thank you all our members and supporters who continue to support the
association, here’s hoping that 2021 will be another strong sales year
and I look forward to catching up with you at an event in the near future.
Take care.
I welcome any turf producer to contact
me to discuss issues or ideas by phoning
the Turf Australia office on (02) 4588 5735
on mobile 0408 441 119 or by emailing me,
jenny.zadro@turfaustralia.com.au

The Annual General Meeting of Turf Australia was held in November
and as it was a voting year, a new board was appointed. I would like
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Natural turf
... the best choice.
Natural turf is cool, healthy and
sustainable ... and increases
property values*.
cooler than synthetic turf
On a 28oC day natural turf be as much as 45% cooler
than synthetic.*

adds value to property
A well presented natural lawn can increase home values
by up to 20%.*

safer for children and pets

*learn more about the benefits of natural turf at:
www.turfaustralia.com.au/resources

Extreme surface temperatures can be harmful.*

reduces costs of internal home cooling
Natural turf absorbs surrounding heat, reducing home cooling costs.*

sustainable and chemical free
Unlike synthetic turf that is chemical-laden and will end up in landfill.*

optimised for Australian conditions
New varieties require less water and are more drought tolerant.*

bushfire retardant
Turf is scientifically proven to act as a bushfire retardant.*

For professional advice contact your local turf grower.
Go to: www.turfaustralia.com.au
Turf Australia is the peak industry representative body for Australia’s professional turf growers.
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