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Welcome to the Spring edition of the Turf Australia magazine.
I would just like to kick this off by sharing the news that I will
be stepping down from my role as Board President for Turf
Australia, so this will be my final Chair Report.

Events

I’ve been in this role for five years now and have thoroughly enjoyed
the position representing our organisation. But, now is the time for
someone else to step into the role, bringing with them fresh ideas and
perspectives to support the future growth of our industry.

A Turf SIAP meeting was held on Tuesday, 4 August, over Zoom,
to discuss our industry’s marketing initiatives. Though there’s not a
significant amount of money available for investment, overall, the SIAP
was happy with the direction and allocation of marketing resources.

A huge thank you must go to the Board for their support and hard work,
and to Jenny Zadro for her tireless efforts she puts in to advocating
for our industry. Finally, I just wanted to thank the growers and our
associated organisations for their continued backing. You have all
made my time in this role positive and fulfilling, and I look forward to
seeing what’s next.

Turf Australia has also continued to host monthly Zoom meetings,
with TurfBreed Managing Director, Steve Burt, joining us on a recent
meeting as part of sponsorship. This was a very insightful conversation
and his input was greatly appreciated, with Steve bringing great
suggestions to address day-to-day challenges.

I’ve been in this role for five years now and
have thoroughly enjoyed the position
representing our organisation. But, now is
the time for someone else to step into the
role, bringing with them fresh ideas and
perspectives to support the future growth
of our industry.
Industry News
As we continue to navigate the uncertainties ahead, it’s a good time to
take stock of where the turf industry is at.
The COVID-19 pandemic has led to record sales numbers for
natural turf with people staying at home and investing more in home
renovation projects. The Federal Government stimulus package for
new homeowners has played a role in driving this, with land sales
notably up in our region in south east Queensland.
As we had record sales during what is usually our slow season, it’s
difficult to predict what demand will be as we come out of winter and
head into the busy season.
The significant increase in demand for our product has led to tightening
supply across industry, and with the slow growing conditions due to
the cold weather, we anticipate supply challenges to continue.
Although we’re seeing a lot of turf being moved around to maintain
supply, we’re expecting the outlook for turf supply in September and
October to be a challenge until Christmas.
In addition to tightening supply, our industry is still facing challenges
surrounding water issues and buffalo yellowing which is still a
prominent concern in many of our key growing regions.

Unfortunately, due to the continued uncertainty surrounding the
pandemic and travel restrictions, we have had to postpone the NxGen
conference until 2021.

Though we’re experiencing some very challenging times with
organising face-to-face events, Turf Australia is continually looking
ahead and look forward to organising social events for growers in
2021.

Wrap up
Though we’re facing uncertain times, it’s been great to see the
increased demand and broader recognition of the value of natural turf
among our communities and local governments. Let’s hope this trend
continues well into 2021.
I would also like to remind growers that the neighbouring turf farm down
the road isn’t your main competitor. It’s those competing for outdoor
space, whether that be those putting in a pool, outdoor pavers, or
kitchens. If you’re getting beaten to a job, just remember they’re still
working to promote the industry and ensure greater establishment of
natural turf.
Finally, I just wanted to wish the future Turf Australia President all the
best in their new role. I look forward to seeing the fresh ideas and
perspectives they bring to the organisation, and although I’m stepping
down, I’ll be here to provide support and assistance in any way I can.
I hope everyone has a good quarter, and best wishes for what’s to come.

Ross Boyle, Rosemount
Turf
Chairman
facebook.com/
Turf Australia

Follow us on Facebook! Keep up
to date with what’s happening in
the industry and at Turf Australia.

Turf Australia thanks Ross for his tireless devotion to the industry – Jenny Zadro
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Prestigious golf course
improves dam water quality
by Innovative Aeration
Tucked away in a hidden enclave on Sydney’s North Shore is
a private golf course. But the course did have a water issue
they needed to tackle.
A long narrow dam in the base of a gorge suffered from low dissolved
oxygen (DO) and destratification. The low DO caused unwanted
odours and poor water quality for use on the course. Wanting to
tackle the problem the right way, they employed the services of a
specialist consultancy firm, who specialise in assisting their clients
with investigation, procurement, operation and maintenance of water
and wastewater infrastructure.
The consultancy firm suggested the use of Venturi-Aerators from
Hydro Innovations. These aerators are mounted on the banks of dams
or lagoons, making access easy for maintenance. They require a pump
to deliver flow to the inlet nozzle [under pressure], where an increase
in velocity uses the venturi principle to draw in atmospheric air, mix
it with the water, and discharge it saturated with DO into the dam.
Venturi-Aerators are very efficient at delivering DO, but because the
suction and discharge of the system can be located at any depth
within the dam, destratification issues could also be dealt with.
The consultancy firm enlisted the help of a local specialist pump installer,
who was given the task of installing the equipment at the bottom of a
steep gorge. Two pumps were installed to deliver flow to two 4” VenturiAerators, which were set up to deliver 11.8kg of DO per hour per unit.
After running the units for a few weeks, ORP [Oxidation Reduction
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Potential] and DO [Dissolved Oxygen] readings were taken. The
ORP measured >125mV at all depths from the 1.0m to 4.0m below
the surface. This compared to measurements that were taken [after a
rain event] earlier in the year that showed ORP to be less than 60mV
through the same depths.
The DO measurement showed 6.0mg/L at the surface, and 7.3mg/L
at a depth of 4.75m. This compared to previous measurements of
<0.3mg/L also taken earlier in the year. This led to the Managing
Director of the consultancy firm to comment “In short, results look
fantastic! A positive ORP and higher pH will reduce dissolved metals
and take load off the other components of the water treatment system”.
Hydro Innovations will generally pair Venturi-Aerators up with GormanRupp self-priming pumps to allow installation of the systems on the
banks of dams and lagoons, making them safer and more cost effective
to maintain. When the right pumps are selected, oxygen transfer rates
can be as high as 1.86kg O2/kWh, making good use of available power.
More information may be obtained on Venturi-Aerators from info@
hydroinnovations.com.au.

MARCOOLA
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TurfBreed’s 2020 Conference - GROWING
STRONGER TOGETHER - has been rescheduled
to May 23-25, 2021.

The two-day conference will kick-off
on Sunday May 23 with Registration
and Meet & Greet, Monday May 24 is
Conference Day, concluding with the
Field Day at Go Turf on Tuesday May 25.

Following consultation with TurfBreed growers and partners the unanimous
feedback has being to delay the 2020 Conference until next year when people
will be more comfortable to travel.

Steve Burt, TurfBreed Managing Director, said: “Whilst I am disappointed we
won’t have the opportunity to have our turf grower network come together this
year the health and wellbeing of all our growers is of utmost importance to all
of us at TurfBreed and I look forward to getting together with you all next year.
“When practical and appropriate TurfBreed will look to hold regional meetings
and in the interim we are working with our corporate partners on developing
Webinars.”
TurfBreed’s 2021 Conference will have the same theme, GROWING
STRONGER TOGETHER , and will still be held at the Sunshine Coast’s
Surfair/Ramada Marcoola.
The event will feature keynote speakers who will inspire, encourage and
promote growth through business development and technical forums.
Continuing to build relationships amongst the TurfBreed grower community
and widen our education on what’s happening in the industry will be the focus
of the 2021 theme.
At this stage, TurfBreed hopes to have as the keynote speaker, Turf Producers

International (TPI) Executive Director, Casey Reynolds PhD (above right).
Casey Reynolds, TPI’s Executive Director for two and half years, has been
passionate about instilling the benefits of turfgrass both in the United States
and Internationally.
TPI is the independent body with members in almost every US state and over
30 countries who produce natural grass seed and sod worldwide.

Also, on the Agenda will be an in-depth Work Health and Safety
presentation from Turf NT’s – Gavin Howie (right) who’ll explain how a

serious accident changed his overall attitude to onfarm safety.

A Q&A Panel of a who’s who of Agrichem/ Agronomy experts from across
Australia will address the way ahead for the turf’s industry’s chemical
market and a Grower Panel will review the latest key issues facing the turf
sector.

NOTE: Existing 2020 registrations have been rolled forward to the new conference dates,
however refunds can be provided on request. Please put this new date in your diary for 2021.

Register now: https://www.ivvy.com.au/event/TGC21/home.html
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International Lawn Day
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takes root
In this magazine, we love to profile people who are
passionate about turf and their lawns, but perhaps no one
is as passionate about their lawns as Paul Stubbs (pictured),
the founder of International Lawn Day, which took place
on August 31, inspiring an entire community of lawn
enthusiasts. We caught up with Paul to find out more about
the day and what is planned for the future.

I

t was on August 31 1830 that Edwin Budding was granted a patent
for the first mechanical lawnmower. Little did this British inventor
know that 190 years later, there would be a international movement
dedicated to celebrating this modest invention as the turf industry
booms across the world.
Paul Stubbs, the founder of International Lawn Day, has a long history
in turfgrass management and landscaping. Paul enjoyed a long career
in sports turf management, starting off as a greenkeeper, working
his way up to becoming a golf course superintendent before shifting
gears slightly to landscaping. He was loving life helping Aussie families
create their dream gardens.
But soon, circumstances would see him head to the UK to support his
wife’s career as a global executive. According to Paul, it was during
his time in London that the idea for International Lawn Day was born.
“During my time in London, I had a lot of time to reflect on what inspires
me as a person and my mind kept shifting towards the time I spent in
the turfgrass industry, Paul said.
The entire ecosystem was as passionate as it gets. Growers, sports
turf managers and most importantly the customers were always so
enthusiastic about the role that turf plays in their lives. Whether it be
as a meeting place for their families, or a product that improves their
physical and mental health.

This day was launched to connect
customers and homeowners with lawn
experts and to help foster and grow this
shared passion for lawn and turf.
“I wanted to unite the industry that ignited my passion for turf and
lawn, so I created International Lawn Day - an opportunity to educate,
engage and inspire everybody across the planet to go out and enjoy
their lawn, park or sporting facility.”

“Feedback on social media has been extremely positive, we’ve had
people submitting photos of themselves enjoying International Lawn
Day and sharing advice and ideas with each other. It’s exactly what I
dreamed of when I started the day.”
Although the day was ultimately a roaring success, Paul has big things
in store for International Lawn Day 2021.
“We will be coming back bigger and better than ever in 2021. Whilst
the online event was well received, next year we will be bringing it back
to the ‘real world’. We are already working with partners and providers,
to plan a series of events and exhibitions where sponsors can engage
directly with customers to help provide advice and build connections,”
Paul said.
“I’m looking forward to getting out there and meeting more people
within the turf community. I’ll see you all in August 2021!”
Anyone wishing to get involved with International Lawn Day 2021, or
wanting more information, head to www.internationallawnday.com

On arrival back in Australia, Paul got to work in preparing for the
inaugural day. Events were conceptualised, venues were scouted,
exhibitions were envisioned but unfortunately these grand plans were
scuppered by the global COVID-19 pandemic, which rendered largescale events prohibited and interstate travel banned.
Not to be discouraged, plans were pivoted to bring International Lawn
Day into the digital realm, with lawncare and turf related businesses
invited to participate in one of the largest lawn promotional events ever.
Over 25 Australian businesses joined the event, offering exclusive
International Lawn Day promotions, discounts and giveaways. In total,
over $18,000 of value was offered by businesses to support interest in
the day. Website traffic surged on the day, with thousands of engaged
visitors entering the website.
But according to Paul, the purpose of the day goes far beyond the
commercial realm.
“This day was launched to connect customers and homeowners with
lawn experts and to help foster and grow this shared passion for lawn and
turf. Lawn has a special place in the hearts of people around the world
and we’re excited to continue to grow these connections,” Paul said.
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Producing turf managers of the future
Australia’s Turf Industry has a lot to thank Melbourne
Polytechnic for, having produced some of the best turf
managers over many years, both on farm and in the golf
industry and on sports fields.
What more could you want from an institute then to be situated on the
fertile banks of Melbourne’s Yarra River at Fairfield, adjacent to the
highly regarded Yarra Bend Golf Course.
With the turf management industry anticipated to grow by 15 per cent
over the next five years, Mark Burchell believes Melbourne Polytechnic’s
Certificate and Diploma courses can offer huge job opportunities for
highly skilled greenkeepers, managers, and turf farm apprentices.

TurfBreed’s Steve Burt (left) and Melbourne Polytechnic’s Mark Burchell

What sets the courses apart, according to Mark, is the industry-based
teachers who teach the students how to design and develop systems
for irrigation, drainage, weed, pest and disease control and safe
chemical use.

“It is a hands-on site where Melbourne Polytechnic students are
able to learn how to tell the different characteristics between Buffalo,
Couch and Zoysia grasses,” Mark said.

“Students finish the courses knowing how to plan and manage sports
playing surfaces, how to diagnose and manage soil and plant health,
and how to analyse and trial new materials,” Mark said.

“And we can offer independent feedback to TurfBreed from all sectors
of the horticultural industry about their varieties – from landscapers,
turf managers to parks and gardens.”

“Students train at Melbourne Polytechnic using state-of-the-art
facilities with industry-standard levels.

Mark stressed the ‘Living Library’ would also bring industry and
growers to the site where they could share insights about the different
varieties with the students.

“We give our students the opportunity to join industry bodies essential
for networking and career advancement, including the Victorian Golf
Course Superintendents Association, the Australian Golf Course
Superintendents Association and the Sports Turf Association.”
With TurfBreed now locating its southern Living Library of Turf at
Melbourne Polytechnic, Mark said it was a terrific opportunity for the
course to have a private company willing to share its industry knowledge.

For more information about the
courses contact Mark Burchell at
E: MarkBurchell@
melbournepolytechnic.edu.au

Draslovka
We are seeking
research & trial
partners.
EDN™ is a broad spectrum fumigant and is highly effective for the control of weeds, nematodes, and soil borne pathogens as a preplant soil treatment option. Comprehensive studies
conducted have shown EDN™ is an effective treatment for the turf market. EDN™ is already
an approved soil fumigant in Australia through the Australian Pesticides and Veterinary
Medicines Authority (APVMA) and is extensively used across the country for horticultural
crops.
We are looking for forward thinking clients who would like to collaborate in research
& development trials to extend our Product Label to include turf. Contact us using the
details below if you are interested in participating and to see the advantages of EDN™.

Draslovka Services Group
1800 940 683
info@draslovka-services.com
www.draslovka-services.com
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Environmental measurement
resources now available
We have previously reported on the conclusion
of the strategic levy-funded project An
Environmental Assessment of the Australian
Turf Industry with a Lifecycle Assessment
(TU16000), which has undertaken an assessment
of the turf industry’s environmental credentials.
The final report has now been submitted and
approved by Hort Innovation and a series of
outputs are now available for use by growers.
Project recap
The task of providing an environmental assessment of the turf industry
was no mean feat for John Cumming and his team at Infotech Research.
The first step was to assess 30 turf growing sites around Australia
in order to produce an environmental benchmarking report which
could be used to help industry measure their own environmental
performance.

“We’ve shared updates throughout the lifecycle of this project which
have uncovered the good news story that we have to tell in terms of our
environmental footprint. To get the most value out of our levy, growers
should be heading to the Hort Innovation website and consult the indepth suite of resources developed by this project.”

Project recommendations
Following the conclusion of the project, John and his team developed
a set of seven key recommendations for the industry:
• The turfgrass industry can promote its action against climate
change – Turf actively fights against climate change by continuously
sequestering carbon from the atmosphere throughout its life.
Although on farm energy use and fertilizer use does put carbon
dioxide into the atmosphere, turf farmers are still 1.6kg of CO2 per
square metre ahead on their carbon balance.
• Turf growers can be good environmental custodians –
Leveraging their unique position as producers with direct customer
contact, growers can promote environmental stewardships to
consumers of turf.
• Turf has no end-of-life waste disposal problems – This is a major
opportunity that sets it apart from all other potential ground covers.

Conducted before COVID-19 took hold, the participating turf growers
each received a report providing useful efficiency benchmarks that
relate to environmental outcomes and an assessment of their own
site, which enabled comparison of their site’s key environmental
performance indicators with their peers.

• Recovering run-off and avoiding losses of fertilisers and
chemicals used makes a good environmental control for turf
growers – This control measure can negate the environmental
impacts associated with surface run-off and protect the environment
in cases of chemical spills.

The benchmarking report can now be used by all levy-payers in order
to help them conduct their own environmental analysis. Interested
growers should consult the More Information section at the end of this
article to find out where to access the report.

• Growers can continuously improve their performance by
measurement and goal setting – Leveraging this project’s
benchmarking tool growers can continually evaluate success of
their environmental programs.

Conducted before COVID-19 took hold, the
participating turf growers each received a
report providing useful efficiency
benchmarks that relate to environmental
outcomes and an assessment of their own
site, which enabled comparison of their
site’s key environmental performance
indicators with their peers.
Highlights from the tour of turf growing sites were captured in a four
part case study series which highlight a range of topics that will be of
interest to any grower who is looking to reduce their environmental
impact including energy efficiency, waste disposal and the carbon
footprint of turf. Each of these case studies is now available in full on
the Hort Innovation website.
Following the completion of the benchmarking tool the project moved
into the lifecycle assessment phase which involved a review of five
turf sites over the period of one year. The purpose of this was to
understand the role that turf plays in the wider environmental picture.
Pleasingly, overall the study found that a well maintained patch of turf
is environmentally healthy, conserves natural ecosystems and will
continue to sequester carbon dioxide from the atmosphere through
the growth of soil organic matter.
Jenny Zadro, Market Development Manager, Turf Australia said that
growers should be consulting the now available resources in order to
get the most out of their levy investment.

• Efficiency of turf growing equals care for the environment
– By being more efficient with inputs, growers can be both more
productive and better stewards of the environment. For example,
this project measured an average loss of fertilizer nitrogen to the
environment of 59% of the nitrogen applied with worse efficiencies
for phosphorus and potassium. If the fertilizer waste can be reduced
it will result in less problems with unwanted algae in waterways and
savings in fertilizer costs to the grower.
• Data sharing through continuing benchmarking helps the
whole industry – Turf Australia will continue to review ways to
ensure data sharing amongst the turf community continues.

MORE INFORMATION
A series of outputs have been developed to help
turf growers understand, measure and effectively
communicate the environmental impact of turf. The
resources available include:
Final Report: An environmental assessment of the
Australian turf industry
Fact sheet: Energy efficiency in turf production
Fact sheet: Carbon footprint of turf
Fact sheet: Environmental controls for turf
Case Study: Lilydale Instant Lawn Performance
Benchmarking for turf production
All of these resources are available via the Hort Innovation turf
fund page: https://www.horticulture.com.au/growers/turf-fund
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Turf: a natural sponge
for carbon dioxide
Photosynthesis in turf
Turf farming relies on the sun to generate plant growth through the process of photosynthesis. Photosynthesis is turf’s way of converting
carbon dioxide from the atmosphere into plant material, using the sun’s energy in the process.
During photosynthesis in turf, light energy is captured and used to convert water, carbon dioxide, and minerals into oxygen and energyrich organic compounds.
That’s right, the turf you see on turf farms, on our lawns and on our sporting fields are actively removing harmful carbon dioxide from the
earth and replacing it with oxygen, improving air quality for all of us.

How the turf industry stacks up
A Hort Innovation strategic levy-funded project, An Environmental Assessment of the Australian Turf
Growing Industry (TU16000), studied 30 different turf farms across the country to measure their carbon
footprint.
Each grower studied demonstrated strong net sequestration, meaning every single turf farm was reducing
the level of carbon in the atmosphere.
Naturally, with any form of farming there will be some offsets to carbon sequestration from activities like
energy and fertiliser use, but the level of carbon the each square metre of turf removes is so high, that it
more than makes up for it.
On average, each square metre of turf removes 2.5kg of carbon dioxide from the atmosphere. Even when
offsetting energy use on farm, each turf farmer is still 1.6kg of carbon dioxide per square metre ahead!

2.5kg
The volume of carbon
dioxide removed from
the atmosphere by each
square metre of turf.

But it’s not just photosynthesis
Almost every other possible ground cover comes with some form of end-of-life waste disposal problems which contribute negatively to
the environment. Artificial materials such as synthetic grass, concrete or asphalt will at some point in their life become worn, torn and
unfit for use.
When this happens, the materials must be disposed of and as yet, a viable recycling stream is not yet in operation resulting in artificial
materials being trucked around and disposed of in landfill, contributing to poor environmental outcomes.

CHOOSE NATURAL. CHOOSE LIVING. CHOOSE TURF.
Turf Australia, PO Box 92, Richmond NSW 2753
T: (02) 4588 5613 E: admin@turfaustralia.com.au
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Turf: a natural sponge for carbon dioxide
Improving your carbon reduction
Information for growers:
Harvest under ideal conditions

By harvesting under ideal
conditions, and reducing turf
waste, growers will not only
increase yields and their own
bottom line, but sequestered carbon
will improve.
Wasted turf will lose its sequestered
carbon during the decomposition
process.

You can’t manage what you
don’t measure

Efficient use of energy and all other
farm inputs will reduce wastage
and minimise direct and indirect
greenhouse emissions.
The first step in energy efficiency
is measuring the current usage
of electricity by pumps and diesel
in tractors as well as use of inputs
like pesticides and fertiliser.
Once you have a baseline, you can
aim to reduce.

Maximise sequestration
capacity

A strong, healthy and dense plant
will be able to sequester more
carbon than a limp and lifeless
plant.
It pays to have the right amount of
fertilisers to promote healthy plant
growth.

Minimise losses of resources

Every time a resource like water,
fertiliser or soil is lost it requires
energy to get it back.
By diverting run-off into dams,
covering soils and fertiliser with
tarps and by using screens to
prevent spray drift, you will be
running a more energy efficient
farm.

Turf Australia, PO Box 92, Richmond NSW 2753
T: (02) 4588 5613 E: admin@turfaustralia.com.au

31.08.20 © Turf Australia
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Fighting back against nematodes
Nematodes are a problem for the golf and turf
industry. They can wreak havoc on golf courses,
sports turf, sod farms and our backyards. These
troublesome critters feed on plant roots, cause
plant damage, and can be catastrophic from a
financial perspective. So how much do we know
about different nematodes and how can we best
stop them?

N

ematodes are tiny roundworms averaging around 1mm in
length. They reproduce extremely quickly with a single
female nematode laying up to 500 eggs at a time. Once the
eggs hatch, the immature nematode will undergo several
morphological changes as it matures into an adult.
The pests do the most damage in light, sandy soils which are low in
nutrients and water-holding capacity. They are mobile within the soil,
but long-distance spread usually requires their movement in surface
water runoff, in soil on equipment or in sod.
Damage from nematodes can be costly for turf farms, sports turf
and golf courses. They feed on roots and other organs by puncturing
the plant cells with a hollow, needle-like structure called a stylet.
Nematode infestations can cause stunted growth, reduced density,
and a diminished stress tolerance.
The below-ground symptoms include reduced root growth, stunted or
deformed roots, lack of root hairs and/or dead roots.
Nematode-weakened plants are susceptible to infection by various
pathogenic fungi and bacteria. Once the soil becomes infested with
nematodes, it is difficult to eradicate them completely by conventional
means. Nematode affected turf is also less competitive with weeds
and may require increased herbicide use.
Soil fumigants such as methyl bromide had been used in the turf and golf
industry; however, due to ozone-depleting character, this fumigant was
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phased out. EDN™ (active ingredient: Ethanedinitrile) was approved in
Australia for selected fruits, vegetable and ornamental crops and shows
better efficacy in controlling weeds, soil-borne pathogens, nematodes
and insects. EDN™ is a gas (boiling point -21°C) and can be applied
using similar equipment used before for methyl bromide application in a
golf and turf field. Moreover, EDN™ breaks down to nitrates which is an
essential nutrient required for turf and golf grass establishment. Having
a fumigant similar to methyl bromide will help golf green and turfgrass
growers to control nematodes.

Efficacy of Innovative Soil Fumigants
Beautiful turf grass and a smooth, fast playing surface are the key
features of a successful golf course. The turf is intensively managed
and is typically mowed to be between 3 and 4mm high. Under this
situation, it is extremely difficult to maintain a healthy root system even
using modern turf grass cultivars due to the damage caused by plantparasitic nematodes. This causes great concern to those who manage
golf course turf.
Agricultural specialist chemical applicator Draslovka Services Group
has been exploring the efficacy of their proprietary fumigants in the
fight against nematodes and has recently conducted a successful trial
at a golf course in Victoria.
Using a rigorous scientific measurement, its product EDN™ was
applied to a soil bed ahead of planting of a golf green, along with
control plots to test success.
The soil was tested for a range of plant-parasitic nematodes like
Lesion, Stubby, Dagger, Spiral, Ring, sting and root-knot nematode
although only stubby and root-knot nematode were present. The
grasses affected by Stubby and root-knot nematodes are Couch,
Bent, Tall fescue, Rye grass, Zoysia, and Buffalo. Based on the EDN™
efficacy, golf superintendents have now less of a concern to plant
these grass varieties in their golf courses.
In the trial, EDN™ effectively controlled with 100% efficacy on Stubby
and root-knot nematode in the golf green compared to the control.
These results highlight the efficacy of EDN™ as a pre-plant and
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Another core recommendation of the study is the importance of an
integrated management plan for nematodes, rather than completely
relying on nematicides. Other options for the control of nematodes
include reducing stress on plants, as well as biologics and green wastes.

renovation soil fumigant
for golf course and turf
production, especially in areas that may have been unproductive due
to pest pressure. With the use of an effective, environmentally friendly
and safe soil fumigant, golf green and turf producers may reduce input
costs by reducing initial pest populations, leading to increased profits
and healthier turfgrass.
1 Eye piece unit = 0.095µm

According to Dr Swaminathan Thalavaisundaram, Head of Research
& Regulatory Affairs at the Draslovka Services Group, the study
provided another string to the bow for the EDN™ product which is
gaining popularity for its environmental superiority, advanced efficacy
performance, as well as fast-plant back time.
“Products like EDN™ are the future of fumigation in turfgrass. Unlike
products based on methyl bromide, this product does not deplete
ozone and is much more environmentally friendly – and compared
to other turf fumigants has broad spectrum control and shorter plant
back time. What’s more, studies like this one in Victoria confirm that
we aren’t trading environmentalism for efficacy, particularly when it
comes to damaging nematodes,” Dr Swaminathan said.

Could seaweed be the answer?
Hort Week, a well-respected horticultural publication from the UK
has recently reported on new research being conducted by Royal
Holloway (University of London and ICL Research) which is exploring
how seaweed could help keep nematodes in turf under control.
Being led by PhD student Tamsin Williams, the research is looking to
identify ways that seaweed products could form part of an integrated
pest management regimen.
The researcher is using a specific product available in the UK and
results are already looking promising, though there is a long way to go.
Ms Williams told Hort Week, “We’ve seen from some controlled laboratory
trials that this seaweed may be able to reduce abundances of one type of
plant-parasitic nematode, which is the Spiral nematode. But this is only
when starting nematode population density is quite high, so good results
depend on nematode density as well as nematode species.”

The quest for more information
A study has recently been conducted which aims to bring learnings
from research on Belonolaimus longicaudatus, a nematode found
in the US, and apply them to the management of Southern sting
nematode (Ibipora lolii), a serious pest of turf in Australia.
The research, conducted by Peter Ruscoe from Sports Turf Technology
and Graham Stirling of Biological Crop Protection, provides some
recommendations for industry based on existing knowledge and what
has been learnt from the US.
According to the researchers, reducing losses from Southern sting
nematode should be an immediate priority for policy makers and
producers.
The study cites swift migration of different nematode types across
the US and across Australia, highlighting the need for a biosecurity
scheme to mitigate the spread. As part of the biosecurity scheme, it’s
recommended that a universal accreditation scheme be put in place,
specific to nematodes.
The study says that the main benefit to be gained from establishing
a biosecurity program is that turf growers and turf maintenance
professionals would be able to obtain information on the current
distribution of the nematode and use it to minimise the chance of
introducing the pest to a particular area.
Another core recommendation of the study is the importance of an
integrated management plan for nematodes, rather than completely
relying on nematicides. Other options for the control of nematodes
include reducing stress on plants, as well as biologics and green
wastes.
Jenny Zadro, Market Development Manager, Turf Australia said
growers should ensure they are regularly accessing the Turf Research
Library to find up to date information on pests and disease.
“The full research report on Southern sting nematodes is available
now. It’s an informative document and is accessible, along with all
levy-funded research reports, to all Turf Australia members.”
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Cutting turf in the early days

Machinery has changed over the years

Soil science and savvy business
decisions breed success
When Dominic Muscat arrived in Australia in
1963, he already had five generations of farming
in his blood and it wasn’t long before he settled
into the Hawkesbury region and commenced a
successful vegetable farming operation.

B

ut by the time his sons, Frank and Rob, were old enough to join
the family business, they had already begun exploring ways to
diversify their operations and by 1989 they had planted their
first turf – 6 hectares of green leaf couch. The family found the
turf business so rewarding that three years later, they had turned the
entire property into a turf farm.
Business was booming and the family began to carve out a reputation
for the quality of their product. Expansion was on the cards as the
business looked to keep up with their popularity, as well as a broader
consumer demand for high quality turf. The family acquired nearby
land and existing turf farms and by 1996, they had doubled in size.
Expansion continued and by the time the Sydney Olympics rolled
round in 2000, they were running around 45 hectares of turf. 2000
was also the year that Dominic officially handed over the business to
his sons, Frank and Rob, who have continued to grow the business,
bringing their wives and children into the fold.

According to Frank Muscat, there are more highlights in his 30 years in
the business than blades of grass in his turf empire.
“One of the things I am most proud of is our partnerships with other
growers. Often we are called on by other growers to help support large
and important jobs,” Frank said.
“For example, we’ve been working with Anco Turf for about 16 years
including supporting them with the supply of turf to iconic venues like
Flemington Racecourse in Victoria. It’s fantastic for us to be trusted by
other quality turf growers to work with them on major jobs.”
And although racecourses became a strength for the business, it
wasn’t just horses that turf was being supplied for.
“2008 was World Youth Day, which saw over one million visitors head
to Sydney. At the culmination of the event, 400,000 worshippers
attended Randwick Racecourse for the Final Mass. Unsurprisingly, the
entire venue needed to be returfed,” Frank said.
“Again, we were chosen by our peers, Evergreen Turf and Dad and
Dave’s Turf, to help them with the major project. It remains a major
highlight for us as a business,” Frank said.
Today, the company runs around 80 hectares of buffalo, couch, zoysia
and kikuyu and supplies into just about every market imaginable all
across the eastern seaboard. It’s a success that Frank Muscat puts
down to the quality of his product – which he believes stems from a
devotion to soil health.
“The quality of our turf is a direct reflection of the soil we maintain,”
Frank said.
“Crop rotation is one of the most important elements of our production
strategy. We’ve been planting oats, brassica and other green crop for
the last seven years and we have watched first hand as the quality of
our product continues to improve.
“By rotating what we plant, we are able to improve the output of the
soil so not only are we producing a better quality plant, it helps our
bottom line as we need to use less fertiliser and less pesticides to
produce quality product.

Deliver and install at Quakers Hill park with a helping hand from Robbie
Farah, Freddie Fittler and the Lebanese World Cup Football team
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“All farmers and producers are stewards of the land. By following strict
crop rotation routines we are actually making the soil more productive
each year, meaning the quality of our product is only going to improve.
It’s an exciting thought.”
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If it’s soil science that is keeping his turf healthy and the product in
demand, there’s another element to the Muscat business that has
been a driving force behind its consistent growth over 30 years – hard
work.
“It’s a cliché of course, but hard work has got us to where we are
today. The business runs on our blood, sweat and tears,” Frank said.

One of the things I am most proud of is our
partnerships with other growers. Often we
are called on by other growers to help
support large and important jobs.
“Every day since our first day helping Dad we have been on the tools
ourselves – planting, spraying, cutting and packing. It never stops, but
I wouldn’t change it for the world. Being a turf farmer is as good as it
gets.”

Wing mower at work
Ploughing green crop

Today, the farm operates under dual businesses, Sydney Lawn & Turf
and J & B Buffalo Turf Supplies, a savvy failsafe for if Frank or Rob
chose to go it alone one day.
But for now, the two brothers are loving life working together alongside
their families.
“My wife and my sister-in-law are integral to the success of the
business. Whether it be managing customer enquiries, working with
suppliers or providing advice on the broader strategy of the business
we wouldn’t be where we are today without them,” Frank said.
“The next generation are coming through now too. My son is working
with us and of course we hope the family stays in the business for a
long time to come.”

MORE
FOR LESS

Grow high quality turf with less irrigation water
– increasing revenue at a reduced cost and
environmental impact. How you ask?

“Zimmatic® Precision
VRI gives us the
ability to salvage
areas not previously
harvestable. I think
a 15% increase
in harvest will be
achievable. I can see
it paying for itself in
12 months.”
John Keleher

Australian Lawn Concepts

Zimmatic® is a registered trademark of the Lindsay Corporation. © 2020 Lindsay. All Rights Reserved

Zimmatic® Precision VRI enables you to optimise your
water use by delivering irrigation only where needed
and reduce environmental impacts such as nutrient
leaching and run-off.

The future of turf management is here
Combine Zimmatic’s leading variable
rate irrigation system with FieldNET
wireless irrigation management for
complete remote control, monitoring
and reporting.

Talk to your local Zimmatic dealer today.
0458 967 424 • zimmaticanz.com
www.zimmaticanz.com
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Silver linings in the COVID-19 Cloud

Brothers Tom and John O’Brien after planting in Denman, NSW

Versatility and adaptability have long been a
strengths of the turf industry. It’s a sector that has
weathered droughts, water restrictions, fire and
economic downturns and continued to grow. But
nobody could have predicted that 2020 would
bring a global pandemic. So how has the industry
fared in these unprecedented times? We spoke to
industry leaders to find out.

A

necdotally, demand for turf is at unprecedented levels.
Growers in every corner of the country are reporting large
sales volumes as the nation adjusts to a year with more time
spent at home and both domestic and international travel
indefinitely off the table. Stimulus packages like HomeBuilder have
also seen a renewed interest in home renovations.
But demand at this level requires savvy thinking to ensure that industry
is meeting the needs of its customers. According to Gavin Rogers,
Managing Director, Lawn Solutions Australia (LSA) it’s smart crop
choice that will determine success in a COVID-19 world.
“Increased demand is putting huge pressures on stock. Growers need
to be prioritising crop choice for fastest turnaround possible to meet
demand,” Mr Rogers said.
“As well as speed, growers need to be considering if this could be the
time to capitalise on broad demand for more high-end sought-after
grasses, which are beginning to take up market share from generic
couch and kikuyu species.
“Our research tells us that consumers want better products and they
are happy to pay for them. As producers, we must take note, forecast
stock correctly and develop strong supply chain management.”

Adapting to the new normal
Even before the threat of COVID-19 was officially declared a ‘pandemic’,
the turf community was working on ways to become progressive
workplaces, social distancing to keep their staff and customers safe.
Contactless delivery is a standard that consumers have come to
expect and it’s a concept that has been swiftly embraced by turf
growers. Although, conversations and a friendly greeting from drivers
has always been an important relationship building process, safety
and peace of mind must always be prioritised.

TurfPlus RTO delivered Chain of Responsibility (CoR) training
delivered with Qualturf in Sydney pre-COVID-19 earlier this year
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Another silver lining is that contactless delivery has meant turf growers
who have previously been relying on a paper-based invoice and
receipt system have made the leap into electronically based recordkeeping. According to Mr Rogers, migration to digital systems is
objectively more efficient and reliable and these moves should see
greater efficiencies instilled in the business even when COVID-19 is a
distant memory.
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“The world has changed and so has the industry. The biggest evolution
has been in the massive digital shift which has brought our industry
forward at least two years. Accepting constant change is the new
normal and we should continue to not just accept it but embrace it.”
According to Dave Raison, from Greenspace Turf Co-Op, COVID-19
has accelerated the industry’s risk management strategy.
“There has always been varying levels of sophistication amongst
growers when it comes to their risk management strategies. What
we’ve seen over the course of this pandemic is that many businesses
have seen how quickly things can change and have started developing
detailed risk management plans for their businesses,” Mr Raison said.
“We’re seeing an increased focus on things like Workplace Health and
Safety as well as Business Continuity Plans”

Making hay while the sun shines
If there is one thing we can rely on in 2020, it’s that uncertainty will
continue to reign for the foreseeable future. So how can growers who
are seeing unprecedented demand ensure that they are prepared for
whatever comes next? The answer, according to Steve Burt, Managing
Director, TurfBreed, is in understanding the value of their product.
“As growers across the country are struggling with supply issues, it’s
worth revisiting simple economics. Price is dictated by the relationship
between supply and demand. We’re currently finding ourselves in a
situation where demand is high, and supply is low. This means our pricing
should reflect the true value of our product. There is a real opportunity
here to collectively improve the profitability of the industry, Mr Burt said.

If there is one thing we can rely on in 2020,
it’s that uncertainty will continue to reign for
the foreseeable future. So how can growers
who are seeing unprecedented demand
ensure that they are prepared for whatever
comes next?
“By ensuring we extract better value for our products now, we can
protect ourselves for any downturn in demand, as well as improvements
in supply.”
But despite current and future supply issues, it’s important that the industry
continues to see demand as a positive for the industry, and the benefits
of living turf continue to be pushed. Jenny Zadro, Market Development
Manager, Turf Australia, wants to see all growers leveraging resources on
the benefits of turf to keep turf top of mind and demand high.
“A series of levy-funded projects have recently concluded which prove,
with science, that turf has far-reaching benefits for individuals and society.

Whether it is turf’s environmental credentials, its cooling properties or its
role in bushfire prevention, turf is much more than its amenity value,” Ms
Zadro said.
“I encourage all growers to head to the Turf Australia website to access
these resources.”

What does the future hold?
The industry has every right to remain optimistic about the future as
we head into spring. Increase in demand stemming from COVID-19 is
just one element of a perfect storm that has drastically improved the
prospects of the industry. Rains across New South Wales have pushed
dam levels close to 100%, and dams in South East Queensland are
also looking healthy, with a wet summer predicted. Water restrictions
are still in force in some areas, but at less extreme levels.
TurfBreed’s Steve Burt is cautiously optimistic about the prospects of
the industry.
“No one can predict what will happen with the virus and there’s no
doubt that any long-term damage to the economy will flow on to us
as an industry. But our economy is resilient, the government has been
doing a good job with stimulus and support and we expect this to
continue to be managed well – and we are yet to see a drop off in
demand. All this as we head into our traditional busy period!”
LSA’s Gavin Rogers agrees and expects a long period of growth.
“We’re expecting an extremely positive 3-5 year period for the industry. In
the past six months, homeowners have begun to see their homes in a new
light, and most will be expecting to be spending more time at home than
ever before. This trend will continue and when combined with the rapid
modernisation of businesses that COVID-19 has brought on, and the
fantastic new breeds of turf being released, we are in an exciting place.”
But despite the COVID-19 pandemic being anything but business as
usual for the entire world, in many ways, turf growing will continue to
be the same according to Dave Raison at Greenspace Turf Co-Op.
“Without doubt, this year has been anything but normal but we’re pretty
optimistic about the future. Despite the recession we are seeing positive
figures around land sales, home renovations and finance approvals,
coming out of the Housing Industry Association (HIA). In fact, according
to the HIA there has been a 30% increase in the number of loans issued
for the purchase of residential land for the second month in a row. We
expect this to be good news for growers,” Mr Raison said.
“What’s more it’s clear that the government is highly unlikely to
withdraw from any large scale public infrastructure projects.
“So while uncertainty is part and parcel of life as growers also look to
manage fires, droughts, water restrictions and a possible La Nina this
year. But looking ahead, our growers are just getting on with the job of
growing, marketing and selling turf, concluded Dave.

The COVID-19 pandemic also came hot on the heels of a disastrous bushfire season

17

How Hume City Council is dealing with

COVID-19 uncertainty

Highgate Recreation Reserve, Craigieburn, Victoria
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For many growers, the COVID-19 pandemic
has actually led to increased sales, and good
business. And whilst there was some initial
uncertainty at the effect it would have on their
operations, for most it’s been close to business
as usual. However, spare a thought for sports turf
managers and coordinators around the country
who have had to adapt to a world where policy
and procedures are anything but certain.

M

ark Doyle is the Coordinator of Turf Management at
Hume City Council, home to over 220,000 citizens in
outer north west of Melbourne. In his role, Mark oversees
the management and maintenance of around 65 sports
grounds including grassroots amateur rugby, cricket and soccer clubs
as well as high-performance fields for semi-professional sports teams
such as Hume City FC, a soccer team that regularly plays televised
games as part of the FFA Cup.
With parks, and other irrigated grasslands also coming under Mark’s
jurisdiction, all up there’s about 2000 hectares of open space that his
team is responsible for maintaining.
Looking after that much turf is a tough task at the best of times
but what about when then world gets thrust into an unprecedented
pandemic that throws the playbook out the window?
Well according to Mark, it’s a new challenge every single day.
“The most difficult thing for us has just been the uncertainty,” he said.
“The first wave actually happened at a fairly opportune time. The
cricket season was finishing and winter sports were put on hold, which
we expected to last only a few weeks so we were able to use the time
efficiently and effectively to ensure the fields were in good condition
for the restart.”
And although it may have taken longer than many expected, a few
months later sporting teams gradually returned to the ovals and
pitches of suburbs like Coolaroo, Craigieburn and Broadmeadows.
Guided by health experts, junior teams returned first, followed by
seniors but a strict adherence to social distancing procedures meant
that far fewer players and volunteers could train on the same area.
“The biggest issue for us was simply trying to fit everyone in. We also
found that different areas of fields were seeing heavier traffic than
usual as we got creative with our ‘playable space’. We also looked at
ways we could turn new areas into playable space.”
So, despite a few creative field set-ups, things seemed to be returning
to normal for Mark and his team.
But in early June, COVID-19 cases in the Melbourne area began
rapidly rising and the Hume region was one of the first hotspots of
transmission. Almost immediately, all sport was stopped and soon
enough the city found itself back in stage 4 lockdown.
The presented a new challenge for the council’s turf maintenance team
as it urgently developed a maintenance plan that prioritised essential
work only. Non-essential renovation work was immediately stopped,
but a balance needed to be struck which would see the 2000 hectares
of open space stopped from falling into disrepair without jeopardising
the health of the community.
The plan was complicated further simply with the time of year, as
spring approached meaning much mowing and pest control would
need to be done.
But despite the urge to push on with every maintenance job in the
area, Mark was cautious to stick to a safe work schedule.
“We want to be good citizens, we want to keep our community safe
and we know there are more important things than our turf.”

John Ilhan Reserve, Broadmeadows, Victoria

“We are trying to concentrate on essential maintenance only during the
stage 4 lockdown and all other works will just have to wait” Mark said
There’s no textbook for how to manage a portfolio of sporting fields
during a pandemic and subsequent lockdowns and knowledge sharing
with colleagues is one thing that has helped Mark and his team cope
with the uncertainty.
“A group of around ten councils are getting together a regular intervals
to check in on activities, share updates, learnings and insights. It’s
great to be part of a sports turf management community that is so
open and committed to achieving the best results not just for individual
councils, but for all the citizens of Victoria,” Mark said.
Looking to the future and there is still plenty of uncertainty on the
table. The Victorian Government has a roadmap out of lockdown, but
with the milestones tied to case numbers its hard for Mark and his
team to make firm arrangements accordingly.

Looking after that much turf is a tough task
at the best of times but what about when
then world gets thrust into an
unprecedented pandemic that throws the
playbook out the window?
Nevertheless, the team have developed a plan to ensure that whatever
happens over the coming weeks and months, that the residents of
Hume will get the best outcome.
“As soon as all-day exercise is allowed and sports return we are going
to have very high-traffic open spaces, which we will definitely need to
be prepared for,” Mark said.
“By the end of September we will start ramping up preparations for
a summer sports season although we may not see a return to formal
sport in 2020.
“The biggest challenge for us will be the flow on effect to winter sports
return in the autumn of 2021. Normally we would have longer windows
to manage the changeover from cricket to Aussie Rules football,
soccer and rugby but it’s expected we will need to change the fields
over almost overnight.”
Adding to the challenges of the last 6 months is remotely managing
a team that is used to getting out and about on a daily basis, with the
majority of the council having been working from home since April. But
with three young kids to home school, Mark also sees the bigger picture.
“This is about the safety of our community and ensuring that we can
do everything we can to make sure the residents of Hume have access
to the best greenspaces once it is safe to do so.”
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Lawn Solutions Australia leads the way with the successful
development of turfgrasses for the Australian market.
Lawn Solutions Australia recently became the first
and only company in Australia to have one of its
turfgrasses receive the Smart Approved WaterMark.
The Smart Approved WaterMark is a water-conscious
certification provided to products so consumers can identify
and access the most water-efficient products available on the
market.
With the largest turf research facility in the southern
hemisphere, Lawn Solutions Australia is committed to the
sustainability of the turf industry, not just for its nationwide
group of members, but for all consumers, both domestic
and commercial, looking for solutions that are supportable in
Australia.
TifTuf Hybrid Bermuda grass is the result of 30 years of research,
both in the US and Australia. Since arriving in Australia in 2016,
Lawn Solutions have conducted extensive independent trials to
ensure it has brought a new turfgrass to Australia that not only
uses 38% less water – one of the most desirable traits in a lawn
for customers – but establishes quickly and is indeed tough.
Having such a revolutionary turfgrass available that offers so
much to so many sectors, from the domestic lawn to large
sports stadiums gives Lawn Solutions members that extra
armament that is so important during these perplexing times.
By joining the leading Australian turf network, you can reap the
benefits of supplying Australia’s best turfgrasses like TifTuf.

FRIENDLY.
FAST.
DIFFERENT.
#bank

#betterthanabank
FAST TRACK APPROVALS UP TO $1,500,000

WITH NO FINANCIALS REQUIRED FOR EQUIPMENT & VEHICLE FINANCE*
Finding a long term finance option that is easy, flexible and allows you to focus on what you do
best shouldn’t be as hard as banks make it! Finlease specialises in equipment & vehicle finance
with a team focused on speed, personal service and small business expertise, we really are
FINLEASE.COM.AU
Better than a Bank in so many ways.
Australian Credit Licence: 390584 Finlease (Australia) Pty Ltd *To approved purchasers up to $1.5mil, terms & conditions may apply
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CHRIS GIRLE
0448 480 180
cgirle@finlease.com.au
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A lawn so water smart, they approved it.
Image: TifTuf ground at Dolphins Stadium in Redcliffe, Queensland.
The name says it all – TIFTUF™ is tough! This
variety has a very fine leaf blade with dense
growth, making it ideal for a wide variety of
applications. Its density enables it to handle
high wear situations like backyards, parks
and sports fields, while its fine blade ensures
shade tolerance and a very soft leaf to walk on.
TIFTUF™ Hybrid Bermuda has become the
new benchmark for measuring the drought
tolerance of turf, being bred to stand up to
drought conditions and save water.
TIFTUF™ has recently received certification and
is the first and only turfgrass to ever receive
the Smart Approved WaterMark in Australia
(excluding WA and NT). This means your
customers are getting a sustainable, water
efficient turf variety available when they have
TIFTUF™ installed.
In order to receive the Smart Approved
WaterMark, there is a significant process that
is undertaken and a strict set of criteria the
product needs to adhere to.
After several years of extensive independent

scientific testing and research for decreased
water use and outstanding drought tolerance,
TIFTUF™ has now been formally recognised
and certified with the Smart Approved
WaterMark.

WHY CHOOSE TIFTUF™?
■

■

■

■

■

■

■

Can take root in less than 7 days, up to
75% faster than other varieties
Needs a fraction of the water other
varieties require to get established
Outstanding drought tolerance requiring on
average 38% less water than other varieties

TIFTUF™ is only available
from Lawn Solutions Australia
members & accredited suppliers.

It was hand selected from over 30,000
different varieties and not a renamed or
rebranded old turfgrass variety
There is 25+ years of research conducted by
world-leading turf grass scientists
It’s the perfect turf solution for our tough
Australian conditions
TIFTUF™ has a beautiful deep green colour
and soft fine leaf, making it the perfect
compliment to any home.
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The Lawn Institute turfgrass research update
By Casey Reynolds, PhD
Each edition of Turf Australia we catch up with
Casey Reynolds, Executive Director of Turfgrass
Producers International, to find out what is
happening in the turf industry abroad. This
quarter, Casey provides us with an update on
research being undertaken by The Lawn Institute,
an internationally recognized authority on turf
research and development.

T

he Lawn Institute (TLI) has a long-standing history of funding
natural turf research at nationally and globally recognized
universities. Each year, TLI sends out a call for proposals to
university researchers throughout the world to be compiled
and reviewed by the TLI Research Committee at the TPI International
Education Conference.
The TLI Research Committee is comprised of TPI members, staff,
university educators, and industry personnel in order to ensure that TPI
members and their interests are fully represented in the process while
also leaning on university, United States Golf Association (USGA), and
National Turfgrass Evaluation Program (NTEP) personnel for input on
current research at other institutions.
Applications for research funds can be requested on any topic, but the TLI
Research Committee places priority on specific research areas that serve
turf producers such as Cultural Impacts and Environmental Awareness
of Turf, Input Reductions, Extending Harvested Shelf-Life, Reducing
Production Costs, and Consumer Education of turf’s value. This year,
the committee received eleven proposals on projects such as minimum
water requirements, traffic tolerance, clover inclusion in sod mixtures, soil
microbial and arthropod communities, post-planting cultural practices,
ethylene inhibitors, and more. These are in addition to the two projects
described below that may be of particular interest in Australia.

Environmental impacts and runoff dynamics associated
with turfgrass removal and urban landscapes
This study evaluated the environmental impacts and ecosystem
services associated with turfgrass lawns and alternative ‘waterefficient’ landscapes. The treatments used in the study are shown in

Figure 1, and include two Raleigh Buffalograss lawns (one 8 yr-old lawn
and one newly sodded lawn), a xeriscaping and mulch landscape, and
artificial turf.
During this event, the highest runoff flow rates were found for artificial
turf and xeriscaping. For Buffalo lawns, the actively growing turf
pulled more water out of soil through evapotranspiration resulting in
a lower soil moisture content. This combined with deep rooting and
soil structure that is receptive to rapid infiltration allowed more rainfall
to be captured in the soil, which resulted in the lower flow rate when
comparing to artificial turf and xeriscaping.
Collectively, the findings demonstrate that while xeriscaping and water
efficient landscape could reduce irrigation cost, their impacts on surface
runoff and higher maintenance requirements must also be considered.
Artificial turf provided year-long green color and low maintenance
requirements, but the extremely high surface temperatures compared
to other landscapes appear to make it a poor choice for warmer
climates, especially where home cooling costs must be considered
during the summer months.

Collectively, the findings demonstrate that
while xeriscaping and water efficient landscape
could reduce irrigation cost, their impacts on
surface runoff and higher maintenance
requirements must also be considered.
Traditional home lawn and sand-capped lawn treatments were
generally most effective at capturing rainwater and reducing runoff
and weed emergence. These landscapes also moderated surface
temperatures compared to mulch and artificial turf during the summer.
So long as a proper management can be given, the data from this study
highlight the functional importance of lawns to the urban ecosystem.
More studies are still needed to investigate the real role of such
landscapes at different locations, as climate and concerns vary by
region. Overall, the information gained from this research will benefit
municipalities, water purveyors, and homeowner associations as they
weigh the long-term consequences and impacts of lawn removal and
landscape conversion programs.

Figure 1: The environmental impacts and ecosystem services associated with turfgrass lawns and alternative ‘water-efficient’ landscapes

Mulch
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St. Augustine grass lawn

Artific
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Mapping and monitoring turfgrass cooling effects from the
house to the city scale in inland California
Similar to the Hort Innovation strategic levy-funded project Conveying the
benefits of living turf - mitigation of the urban heat island effect (TU18000), a
project in the US is looking at the typical differences in temperature between
natural grass and artificial turf in urban environments in the Los Angeles
metropolitan area of southern California.
Within the selected urban areas, we identified 200 sites where natural
grass sports fields had a neighboring field with artificial turf. Thermal data
from NASA’s MODIS/ASTER Airborne Simulator (MASTER) was used for
the surface temperature data for available daytime flights over the study
region between 2013 and 2018. The MASTER spectrometer was flown over
the region on seven dates, collecting surface temperature data with spatial
resolution ranging between 5 to 50 metres (depending on aircraft altitude).
The average temperature at artificial turf fields was about 55°C whereas the
average temperature recorded at natural grass fields was about 38°C.
Maps of expected temperatures at artificial turf sports fields in the region
were also created (Figure 2). The maps in these figures reveal that artificial
turf is always expected to be hotter than natural grass in the region. However,
for Los Angeles and Orange Counties, temperature differences are milder by
the oceanside than in inland areas.
In the area of Riverside, California, the authors visually compared the
supervised classification of the United States Department of Agriculture’s
National Agriculture Imagery Program with a dataset of 55 homes having
artificial turf. The authors identified all the homes having artificial turf in the front
and/or backyard and using Google Maps and StreetView imagery, they also
selected nearby homes having natural turf and xeriscape in the front yard in
equal numbers as for the artificial turf homes as well as sports fields having
both artificial turf and natural grass.
Ground measurements were carried out at the University of California,
Riverside campus with a thermal imaging camera to calibrate and evaluate
the aerial measurements.

ial turf

Figure 2: Thermal data from NASA’s
MODIS/ASTER Airborne Simulator
grass fields and 99°C in white on the artificial turf fields.

Temperatures measured on a 38°C day between 3:30pm and 4:00pm at the
campus showed natural grass (average T = 36°C), artificial turf (average T =
60°C) and xeriscape (gravel average T = 57°C and mulch average T = 67°C).

These are just the highlights of two studies funded by The
Lawn Institute, which is the educational foundation of Turfgrass
Producers International (TPI). TPI is also currently funding
research specific in Australia on oxygen production of natural
turf in Adelaide, Brisbane, Melbourne, Perth, and Sydney.

Thermography at lawns in one neighborhood on a 32°C day had average
temperature of 79°C (artificial turf), 38°C (natural grass), and 80°C (xeriscape).
Aerial thermography at the same homes recorded average temperatures of
67°C (artificial turf), 23°C (natural grass), and 62°C (xeriscape). Additionally,
Figure 5 shows the surface temperature at two sports park locations in Southern
California. At both sites, artificial turf fields were hotter than natural grass, paved
surfaces (roads and parking lots), and dirt or xeriscape surfaces. The color scales
for the surface temperature imagery range between 21°C in black on the natural

These results will be released by the end of 2020 and will be
available in conjunction with the launch of The Lawn Institute’s new
website later this year. TPI will be collaborating with Turf Australia
on this content and we look forward to sharing it with you. Be sure
to follow us on Facebook (@TurfgrassProducersInternational) and
on Twitter (@TPITurfTalk) to stay tuned for more information on
the many environmental benefits of natural turf lawns and sports
fields.

Xeriscaping

Sand-capped lawn
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Sir Grange thrives on golf courses around the world

ADVERTISEMENT

Taking Turf Global
BLADERUNNER FARMS AND THE TURFGRASS GROUP

Successful turf breeding can result in
new turf varieties that provide many
benefits. Ensuring this new grass
variety stays true to type and does not
become mutated is critical in ensuring
these varietal characteristics remain
in place. This is particularly important
when it comes to the exporting of
these new varieties to new markets
across the globe.
Therefore, turf breeders undertake steps to
ensure their turf variety is supplied to only
accredited turf suppliers who undertake
a strict set of protocols and testing. These
protocols are put in place to ensure that
the grass you might play golf on in Texas,
is the exact same grass genetically that you
could be having a picnic on in Tamworth.
For example, BRF Zeon Zoysia in the US is
licensed as Sir Grange Zoysia in Australia

24

and through these protocols it is ensured
that the Sir Grange Zoysia you buy here in
Australia, is the exact same grass that you
would buy in the US as BRF Zeon Zoysia.

industry. Like any turf variety, growers
must adhere to the owner’s regulations
surrounding the use of Intellectual Property
and Trademarks for that brand.

Here is the story of how BRF Zeon Zoysia (Sir
Grange) was first exported to Australia:
The production of BRF Zeon Zoysia
is exclusively by licensed producers
throughout the world and in Australia that
exclusive licensee is Lawn Solutions Australia
(LSA) and its fully accredited members
who supply BRF Zeon Zoysia as Sir Grange
Zoysia. Bladerunner Farms and The Turfgrass
Group are the only authorised agents to
issue licenses globally for BRF Zeon Zoysia.

For consumers, both domestic and
commercial, premium turf varieties are
a considered investment. To protect
consumers when BRF Zeon Zoysia was first
introduced to the Australian market, strict
expansion protocols were followed. After
first spending many months in government
quarantine, three foundation farms were set
up in different climatic conditions across
Australia. These, to this day, remain the only
source of new crops of BRF Zeon Zoysia in
the country.

Protecting the purity and licensing of any
turf variety is crucial for the integrity and
professionalism of the turf production

True BRF Zeon Zoysia must be certified
and produced under the strict production
and certification protocols of ITGAP,

turfAUSTRALIA

Sir Grange in a QLD backyard

David Doguet of Bladerunner Farms
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“...protocols are put
in place to ensure
that the grass you
might play golf
on in Texas, is the
exact same grass
genetically that
you could be
having a picnic on
in Tamworth.”

Stolons in quarantine

The International Turfgrass Genetic
Assurance Program – the only recognised
international official certification agency for
turfgrass. If your turfgrass provider cannot
provide the ITGAP certification, it is not
authorised BRF Zeon Zoysia. In Australia,
the ITGAP program is operated by
AusGAP, The Australian Genetic Assured
Purity Turf Certification Program.
AusGAP is the exclusive agent for ITGAP
in Australia and administers the ITGAP
standards and protocols.
To protect the genetic purity of BRF Zeon
Zoysia in Australia, any shipment labeled as
BRF Zeon Zoysia or Sir Grange Zoysia are
authorised exclusively by Bladerunner Farms
by license to the Lawn Solutions Australia
Group as the exclusive licensee. Purchases
from LSA with AusGAP certificates assures
the buyer of true Sir Grange Zoysia (BRF
Zeon Zoysia) developed by Bladerunner
Farms and David Doguet.
Under the AusGAP program, the turfgrass
producer (grower) is responsible for the
genetic purity of the certified grasses sold in
a wholesale, commercial or retail capacity.

The grower must meet minimum standards,
as directed by AusGAP, covering the entire
planting, production and harvest process.
For a turf variety to be eligible to enter the
AusGAP certification program, the following
requirements must be met:
•

The origins of the turf cultivar must be
proven by the breeder or owner of
the variety.

•

A genetic resource of the original material
must be kept by the breeder or agent of
the breeder for the purpose of testing or
re-establishment should the commercial
cultivar become impure due to
inclusions, cross-pollination, or mutation.

•

All planting stock must be sourced
from either a certified foundation farm
or the grower’s own registered stock
following approval from AusGAP.

Bladerunner Farms, The Turfgrass Group
will continue to work with Lawn Solutions
Australia, ITGAP and AusGAP to ensure
the integrity of new varieties exported to
Australia remain in place.
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Marketing turf in 2021
The Hort Innovation turf marketing team ended
FY20 with a bang, leveraging vigorous momentum
during lockdown, building a strong online
community and advocating the benefits of living
turf. Plans are now in place for FY21, and we caught
up with the team to find out what is in store.
In order to continue to grow the turf industry we
need to increase consumer demand, and we do
this through communicating the value of turf. And
that’s exactly what the Hort Innovation marketing
team, led by Nicola Schwendler, Group
Marketing Manager have been working on.

Michael and Carlene Duffy and family from The Block

N

icola and her team recently presented the proposed marketing
plan for FY21 which was reviewed and received positively by the
Turf Strategic Investment Advisory Panel (SIAP).

“We are excited about the potential for the turf industry over the next
12 months. We’ve put forward a plan which we believe gives us the
best chance of capturing the hearts and minds of the Australian public,
positioning turf as the ultimate solution to improve the value of their
home and life,” Ms Schwendler said.

A look back at FY20 – educate, inspire and remind
In the last twelve months, the marketing team has been simultaneously
working towards three core objectives:
• Educate the Australian public about the benefits of turf
• Inspire the public by showcasing aspirational turf installations
• Remind Australia of the availability of natural, living turf.
A three-pronged approach was used which saw public relations,
social media and direct engagement via website/SEO and eDMs, work
in tandem to reach Australian homeowners and decision makers.
From a media relations perspective, it was a hugely successful year.
The execution of the PR strategy and leveraging of influencers, Michael
and Carlene Duffy, led to 18 unique media articles being secured, with
the exposure reaching 12.8 million Australians.
The Lawnspiration Facebook page also saw unprecedented growth,
with the fanbase increasing by 1,905 (more than double the growth
achieved in FY19). Cross-channel promotion was also well-received
with Facebook directing 400% more traffic to the website than in
previous years.
Huge increases in website traffic to www.lawnspiration.com.au was
also achieved. An astronomical 331% increase of unique visitors (3,890
to 16,774) headed to the site with total page views also up by 362%.

Filming turf installation at the Duffy family home for The Block
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Although FY20 is behind us, the unprecedented events have had
major implications for the way that turf will be marketed in this year
and beyond.
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“The entire paradigm between work and home has changed forever.
Goalposts have moved and lines between work and home have blurred
significantly. The simplest manifestation of this is that Australians are
simply spending more time at home than ever before. Combined with
the fact that international and even domestic travel is unlikely in the
near future, consumers are beginning to focus their time and savings
creating an improved home environment,” Ms Schwendler said.
The Hort Innovation team also identified a flow-on effect from this ‘new
normal’, with Ms Schwendler reporting that COVID-19 has brought a
fresh perspective in life.
“COVID-19 has forced many of us to take stock of where we are at,
with many Australians paying more attention to their mental, physical,
and financial health,” Ms Schwendler said.

The entire paradigm between work and home
has changed forever. Goalposts have moved
and lines between work and home have
blurred significantly. The simplest manifestation
of this is that Australians are simply spending
more time at home than ever before.
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“The good news is that turf has proven benefits when it comes to
mental health, there are obvious physical benefits when it comes to
being outdoors in greenlife, with studies also showing how turf can
boost house prices and rental incomes.”

18

PIECES OF COVERAGE ACROSS
TRADITIONAL & SOCIAL
MEDIA
PIECES
OF COVERAGE AC

18

TRADITIONAL & SOCIAL M

Lastly, COVID-19 has accelerated the digitisation of home improvement
PIECES OF
OF COVERAGE
COVERAGE ACROSS
ACROSS
PIECES
inspiration. Once the domain of younger generations, isolation
TRADITIONAL &
& SOCIAL
SOCIAL MEDIA
MEDIA
TRADITIONAL
measures have seen older Australians flock to social media in droves
15 EARNED MEDIA CLIPS WITH 11.7+ MILLION OPPORTUNITIES TO SEE
to get ideas and information on gardening and greenlife.
EARNED
MEDIA
WITH
11.7+ MILLION OPPORTUNI
3 EARNED SOCIAL MEDIA15
CLIPS
WITH
1.7+ CLIPS
MILLION
OPPORTUNITIES
TO SEE

A new plan

Over the next 12 months the challenge is clear. How do we increase
the number of households purchasing turf? The answer according to
Ms Schwendler is simple – inspiration.
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“We need to focus on inspiring our audience and encouraging them
to prioritise turf in their home environment, we need to be clear in
demonstrating the value that turf provides both in terms of physical
and mental health, and also financially,” Ms Schwendler
15 EARNED said.
MEDIA CLIPS WITH 11.7+ MILLION OPPORTUNITIES TO SEE
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Ms Schwendler believes that although the tactics and strategy will
evolve over time, there is one constant when it comes to marketing
turf to consumers – connections.
“As a marketing team, we aren’t trying to create something out of
nothing. Aussies already have an innate connection to their turf, to
the lawn at their old family home or to the hallowed pitch of their
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Information from your State Turf Industry Associations

new south wales
Turf NSW has been busy advocating for industry throughout the
COVID-19 pandemic, with many members reporting very strong sales
over the past few months.

Creating your healthy new lawn

It’s great to see water storages rising in the Central Tablelands and
Central West of the state. Our South Coast members have been
particularly impacted by a series of east coast low pressure systems
that has resulted in minor flooding in some areas.

www.turfnsw.com.au

Warragamba Dam, Sydney’s major water supply, is now at 100%
capacity and Water NSW has undertaken controlled releases already.
So, let’s hope that a relatively dry and warm spring sees a further
surge in demand for natural turf.
Turf NSW has been busy working on member resources during the last
few months including:

Creating a Healthy New Lawn Fact Sheet
All our members were sent an e-copy of the Creating Your Healthy
New Lawn Fact Sheet in June. This resource has been developed for
the residential market and is considered best practice for installing
and maintaining natural turf in NSW.

The benefits of healthy natural turf:
Step 1:

30oC cooler than synthetic on hot
days
Captures 0.5 kg/m2 of carbon each
year
Can increase property prices by 19%
Less runoff into stormwater drains
Improves mental health and wellbein
g

Choosing the right turf

Choosing the right turf is the first step
in creating your
healthy new lawn. Different types of
turf have their
own unique features. Use this compari
son table to
decide which type of lawn is best for
you.
TURF COMPARISON TABLE
Turf type

LAWN FOR LIGHT USE*

LAWN FOR HEAVY USE**

Unique features
Full sun

BUFFALO

Acceptable winter colour
with some varieties
●● Less mowing
then kikuyu

COUCH

Fine leaf
Some varieties can be
grown like a bowling green
●● Wider range
of weed sprays

Part shade

Heavy shade

Full sun

Part shade

Heavy shade

●●

In particular, the watering schedule outlined took two years to gain
approvals on, following successful negotiation with Sydney Water and
other Authorities for the establishment of newly laid turf.

All our members were sent an e-copy of
the Creating Your Healthy New Lawn Fact
Sheet in June. This resource has been
developed for the residential market and is
considered best practice for installing and
maintaining natural turf in NSW.

●●

●●

Acceptable winter colour
Requires very frequent
mowing
Relatively cheap

●●

KIKUYU

●●

●●

Less mowing than buffalo,
much less than kikuyu
Varieties available that are
fine leafed, low growing and
have good winter colour

●●

ZOYSIA

Version 1: 03.07.20

●●

*Only used occasionally and/or on

weekends

*Used most days for sports and family

activities

CONTINUED >

Market Development Project & Advocacy
Many thanks to Mick Battam, Peter McMaugh and the Turf NSW
Committee for all their efforts producing this valuable publication for
our members.

Pest, Disease and Weed Tables for Members
It’s often difficult for growers to find out what chemicals are either
registered or have a minor use permit for certain pests, weeds and
diseases in certain regions.
With the assistance of the NSW Department of Primary Industries, Turf
NSW has developed a series of pest, disease and weed tables for our
members. These tables are designed to help growers make better
informed choices about options available to control certain pests,
weeds and diseases.
Unfortunately, the Spray Application Member Farm Walk scheduled
for the 18 August has been postponed till next autumn. Members who
would like a copy, please email info@turfnsw.com.au.

Load Width Exemption Project
The Sub-Committee has been reviewing other research undertaken
in the cotton industry. At this stage, it’s clear that a research study
is needed to assess the movement of turf based on current load
restraint options, including measurements of friction co-efficients,
and consideration given to safety issues if a Load Width Exemption
was granted.
The Sub-Committee’s work has also identified gaps in the efficiency
of cutting, loading and transporting turf and the need for Best Practice
Guidelines to be developed for the industry.
Further discussions are being held with Transport NSW and the
National Heavy Vehicle Regulator (NHVR) about next steps and
funding options to undertake the above-mentioned research.
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In partnership with Landscape Association, Nursery & Garden Industry
NSW and Turf Australia, Turf NSW has been working to promote the
benefits of natural turf through the NSW Green Space Alliance. This
collaboration seeks to increase the proportion of quality green open,
and public spaces by 10% by 2023.
A key aim of this group is advocating for fairer trigger points with water
restrictions across the state and working to ensure our industry is
‘front and centre’ in policies that affect the turf production industry. A
submission is being prepared for the Minister for Water’s approval in
the coming months.
The Alliance also makes submissions on policies such as the
Government Architect of NSW’s, Draft Greener Places Design Guide.
It’s great to see the NSW Government recognising the value of green
open space, working to ensure all citizens have access to open space
within 15 minutes’ walk of their home.
Natural turf plays a critical role in that and previous levy funded studies
have shown that turf and green open space is worth over $6 billion a
year in the Greater Sydney region alone. Advocacy work undertaken
by Turf NSW and partners will ensure that natural turf markets continue
to grow into the future.

Sports Turf Association NSW
Turf NSW has commenced discussions with the STA NSW about
forging closer links in the future.
Collaboration on events such as the Sports Field Recovery Day
(scheduled for mid-September) are important to bring our industry
together and promote the benefits of sports fields, parks and open
spaces for the whole community.
If you would like further information, please contact Matthew
Plunkett on 0434 147 988 or at info@turfnsw.com.au
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western australia
It has been a busy quarter for WA turf growers, with sales taking an
unexpected and staggering increase during the COVID-19 pandemic.
Many of our turf farms recorded the highest sales for the April/May
period over the past 5-10 years. This demand seems to be continuing,
with the usual winter slow down remaining a busy time for most growers.
Although not experiencing supply challenges yet, we should all stay
vigilant and do what we can to reduce the impact of shortages in the
lead up to Christmas.

Marketing Update
Turf Growers Association WA has been ramping up its marketing
initiatives, seeking to increase the establishment of green space and
change the image of natural turf on a local level.

2020. I am hoping that we will see as many members as possible attend
this meeting. Keep an eye out for more information on this.
Unfortunately, due to the ongoing COVID-19 pandemic, TGA WA won’t
be holding any social events or expos for the remainder of 2020, but
we look forward to hopefully planning events in the new year.

Other Industry News
Working with Water Corporation, we have been working to update our
information brochure to help people choose the right lawn for their
garden, providing tips on how to maintain a healthy and water efficient
lawn. Once finalised, this will be published on the Water Corporation
and TGA WA websites, and will be available in hard copy for growers,
and retail outlets such as irrigation stores and nurseries.

We are in the process of developing some quirky car signage to
advertise the health and wellbeing benefits of natural turf. We have also
new south
increased
our socialwales
media activity to further position the TGA WA as a
supportive network for turf industry stakeholders and broader public.

Events
On Tuesday, 25 August, the Green Space Alliance, of which I am
administrator and Chairperson, held a meeting with Rita Safiotti, Minister
for Planning WA, to discuss Perth’s planning policies and planning
deficiencies. As part of this meeting I was able to present a package and
discuss with the Minister, the bushfire project and the broader implications
of the urban heat island effect. From this meeting, we’re hoping to
guide policy for future planning, particularly in areas facing challenges
with limited water allocation and developments in peri-urban areas.
The TGA WA also partnered with the inaugural International Lawn Day
on 31 August, encouraging all West Australians to get involved. We
have offered up several prizes for this event, including 60m² turf and
our wetting agent combo packs Biagra and Aquaforce.
Our organisation has also been busy working with TAFE to establish
night school classes for growers and sports turf association members.
At this stage, we have up to 25 turf employees who have registered for
the Cert III in sports turf management evening classes. Keep an eye
out for more details to come.
Sport Turf Association WA held its AGM in early August. The meeting was
held at Belmont Park, the Sports Manager, Chris Nation, gave a fantastic
and extremely informative presentation. The Turf Growers Association
WA Annual General Meeting will be held on Wednesday, 23 September

Derren Greenhill, Greenhills Turf Farm – a loss to the industry

With a sad heart, I’d also like to note that Broome-based business,
Greenhills Turf Farm, is shutting down production and moving into turf
consulting and Remote Green space development and management
as of October 2020. The TGA WA thanks Derren and Cher Greenhill
for being valued, supportive and active members for the many years
they have produced turf in the north-west. All our members wish them
all the very best for the future.
Personally, I would like to thank the Derren and Cher for hosting me
last October when I was able to visit their farm. It was a great four
days, and I wish you all the very best with your future endeavours.
For further information, please contact Eva Ricci on 0422 120 990
or eva.ricci@turfwa.com.au

queensland
The last few months have seen some great progress for
Turf Queensland and it’s members. Membership with
Queensland Farmers Federation (QFF) has opened up
opportunities for our members who now have access
directly to the QFF member portal. Working with QFF
allows Turf Queensland to keep up to date with matters that impact all
production industries and provides turf with a voice when advocating for
agriculture and horticulture businesses with the Queensland Government.
We are working closely with the Department of Agriculture and Fisheries
(DAF) on ways they can work directly with the turf industry to assist in
the eradication of imported red fire ants.
TQ Board Members will be contacting growers to gain your support of
the Turf Industry Statistics Survey and we look forward to connecting
with you directly.
Our monthly newsletters continue to be sent to members keeping
everyone updated on local matters and please let us know if you aren’t
receiving them.
We will be confirming the date of the AGM shortly and hope that
members can join us for this meeting and share ideas and be updated
on the new direction to Turf Queensland.

...we are very pleased to announce that a
new Industry Development Officer has
been appointed and we will be welcoming
Cynthia Carson to TQ from late September.
Continued...
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queensland (cont.)
Finally, we are very pleased to announce that a new Industry Development
Officer has been appointed and we will be welcoming Cynthia Carson to
TQ from late September.
Many of you may have met Cynthia in the past as she is very familiar to
the turf industry. Her primary training was as an agricultural scientist
and after a career in Queensland and Victoria working as a state
government horticulturist assisting nursery and cut flower industry, she
started to work with turf from 2005. In 2012, Cynthia was the Senior
Extension Horticulturist-Turf at Redlands Research Facility conducting
workshops, field days and undertaking project work. She was involved
in the Turf Queensland TAP program and two rural water use projects.
Cynthia continued her connection with Turf Queensland as a technical
consultant, writer and editor for a variety of publications and fact sheets.
The Board is looking forward to working with Cynthia to continue to
develop a strong association for members and the industry.
Anthony Heilig, President, Turf Queensland
For further information on the above projects visit www.qtpa.com.au
or phone 02 4588 5735.

victoria
It has been a challenging few months for Victorians as the state headed
back into lockdown, but it’s great to hear from local councils that the
number of people using public space is through the roof.
Nursery & Garden Industry of Victoria (NGIV), which represents the
turf and nursery industries, has been hard at work advocating for
industry to ensure turf businesses are able to continue operating.
In June this year, NGIV was appointed onto the Victorian Agriculture
Industry Reference Group, which brings together Agriculture Victoria
and industry representatives from 25 peak industry bodies to address
issues facing the Victorian agriculture sector amidst COVID-19. This
has continued to be an extremely productive opportunity for our team,
through which we’ve been able to establish COVID safe plans into our
turf businesses, allowing production to continue.
Our team has also been working closely alongside New South Wales to
ensure that the transport of turf can continue across the state borders.

It has been great to see some turf
businesses applying for the new On-Farm
Drought Resilience Grant Program.
Established by the Victorian Government
through Agriculture Victoria, these grants
help farms invest in on-farm drought
preparedness and to seek professional help.
It has been great to see some turf businesses applying for the new OnFarm Drought Resilience Grant Program. Established by the Victorian
Government through Agriculture Victoria, these grants help farms invest
in on-farm drought preparedness and to seek professional help. Please
contact David Reid for more information or for assistance with the
application.
Finally, we’re pleased to share that we’re working on a project with
the Education Department to develop a garden at a local school in
the bushfire affected town, Buchan. We aim to be working closely
with the school and its students and teachers, local and state
government, landscape architects, contracted landscapers, and other
organisations to get this project off the ground. Keep an eye out for
more updates to come.
For further information, contact David Reid M: +61 3 9576 0599 or
E: david@ngiv.com.au
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Spring is in the air!
Spring is generally a very popular time of the year
when we pack away the jumpers and enjoy the
sunshine and garden. Many families have already
undertaken the garden renovation process while
stuck at home and unable to travel, and this
means turf supplies could be tight.

G

rowers are encouraged to not underestimate the advantages
of supply and demand. Your wonderful product that has so
many important benefits to homes and communities could
now be worth a lot more!

In the past few months, we have been promoting the great research
that proves turf is bushfire retardant. This has seen the research
reach many corners of federal, state and local government, bushfire
organisations and other greenspace industry, in fact it has been
published in the UK and shared with our colleagues in the USA. This
work will continue to be a high priority of the Market Development
Project in the lead up to summer. I hope that you have had the chance
to download the fact sheets and articles on the Turf Australia website
and share it with your connections.
The benefit of collaborating with other organisations has had significant
results this year. Through the challenges of drought, bushfires and
the dreaded Covid-19, we have worked with groups such as nursery
industry (Greenlife Industry Australia) and Landscape industry and
Irrigation Australia to have a stronger voice when fighting for the needs
of our growers.
This collaboration has now progressed to form alliances within the
greenspace community at both a national level and NSW level. Having
a consistent message across industries, developing new resources
and investigating projects to work on together will assist us to follow
on the great lead of alliances set by the WA Greenspace Alliance and
we hope to continue to expand our work together and make a real
difference.
Planning ahead and considering future turf levy projects has been
a focus of recent months. The Hort Innovation system for project
proposals has changed and now an annual review is undertaken
based on the needs of the industry.
Turf Australia and the State Turf Associations have been workshopping
ideas and reviewing current state and national issues and assessing
projects that could assist the industry. Recommendations were put to
Hort Innovation for review and consideration by the SIAP.
I hope that growers have had a look at the updated Turf Australia
website as new information is regularly updated in the general areas as
well as the Members area. Information from other industries is included,
such as the newsletter from NSW Department of Primary Industry Soil
newsletter. This contains some interesting information and a great video
collection on lessons learnt from recently retired soil and crop scientists.
The website also includes a section for turf maintenance professionals –
sports turf, landscapers etc. so please share this with your contacts so
that they too can keep up to date with new research.
We have been working closely with Casey Reynolds at Turf Producers
International and sharing resources. Turf Australia will be assisting
TPI on a new website for The Lawn Institute that will promote the use
of natural turf across the world. We will also look forward to sharing
some new research on oxygen levels from turf, including studies done
in Australia.
A strong focus for the Market Development Program in the year ahead
will be working with specifiers and planners who are making decisions
for greenspace and ensuring they are choosing turf, they understand
the many benefits of turf and choosing fit for purpose turf.

I hope that growers have had a look at the
updated Turf Australia website as new
information is regularly updated in the
general areas as well as the Members area.
Information from other industries is
included, such as the newsletter from NSW
Dept of Primary Industry Soil newsletter.
Thank you to all the growers who have renewed their membership
with Turf Australia, which also supports your state association. The
response this year was fabulous, and we look forward to continuing
to provide our members with new resources and support. Please feel
free to call either Nadene or myself if you have any questions or need
our support.
The Annual General Meeting for Turf Australia will be held in November
and the date and details will be provided in our enewsletter. This year
we will hold a virtual meeting and as it is a voting year, we will send out
nomination forms for anyone who is interested in joining the Board.
Please don’t hesitate to contact me or an existing board member to
find out more about the role of the Board.
I’d like to thank the growers who have supported the Turf Statistics
project recently by completing the survey. This information is really
valuable data for the industry and the results are used regularly to
advocate for the industry. We look forward to bringing you the results
later in the year.
Turf Australia would like to welcome Cynthia Carson to the turf
family in her role as the new Industry Development Officer for Turf
Queensland. Cynthia is very familiar with the turf industry from a past
role at Redlands Research Centre and consulting for Turf Queensland
on projects. No doubt she will be a valuable asset to our industry, and
we look forward to seeing how she and the Queensland Board can
grow the association.
Enjoy Spring, stay well and keep doing a great job growing and selling
quality turf. Hopefully, before too long, we can all meet up again.
I welcome any turf producer to contact
me to discuss issues or ideas by phoning
the Turf Australia office on (02) 4588 5735
on mobile 0408 441 119 or by emailing me,
jenny.zadro@turfaustralia.com.au
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STRENGTH IN
NUMBERS

To renew or join go to:

www.turfaustralia.com.au/membership/category/all

Your Turf Australia membership
has never been more important.
With the existing and emerging challenges facing our turf growers across the nation,
strength in numbers to advocate, lobby, research and promote the Turf Industry has never
been more critical. Your Turf Australia membership keeps our combined industry voice
strong, and helps assist YOUR business to be as profitable as it can be.
How does your Turf Australia membership
work for you?

Events

As a member of Turf Australia, you will be
represented when we:

Discounts to Turf Australia events including
National Turf Conference and Field Day, Women In
Turf Conference, NxGen Conference.

■■ advocate on behalf of the industry with local, state

Community

and federal government.
■■ work with the turf levy managers and Hort

Innovation on projects and research and
development.
■■ pursue water security as well as other challenges

confronting our industry.
■■ market the benefits of the turf industry to end

users, stakeholders and decision makers.
As a Turf Australia member, you will also receive
membership to your local state association.

Marketing
■■ Inclusion in the Turf Australia website under the

Find A Grower section to assist customers find
your business.
■■ Free advertising in Classifieds for jobs and

equipment.

Join the turf family where you can share
information and experiences and connect with
other growers and industry representatives in your
area and around the country.

Development Opportunities
Turf Australia continues to identify new opportunities
for business and personal development.

Influence
The opportunity to have your say on issues affecting
your business and the industry.

As a member of Turf Australia your are
investing in your local and national industry,
and, ultimately, your own business.

To join go to:

www.turfaustralia.com.au/membership

Information
■■ Up to date industry information including

Monthly eNewsletter, Quarterly Magazine.
■■ Access to the Members Only area on the Turf

$550 plus GST per annum
(approx $10.50 per week)

Australia website to obtain local and international
research reports, fact sheets, brochures and
marketing material.

For more information contact Turf Australia:
admin@turfaustralia.com.au or 02 4588 5735
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