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Industry statistics
- how less turf equals
more money
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Our year of industry events has kicked off in fantastic
fashion with a very successful Women in Turf event in
Sydney in March. It was the first of three national events
Turf Australia is hosting in 2019.
This event was the first time we had attempted to bring the women
of our industry together and it was fantastic to see such a broad
geographical representation of members at this event.
While there had been some push-back to having a women-only event, it
was a reminder of just how many different roles women play in our familybusiness-based industry. While often not out in the tractors, they make up
the backbone of many of the businesses to ensure they are successful.
The feedback from the event was that it was fantastic to attend an
event that didn’t focus on burning diesel and buying tractors and it
was a great way for these members of our industry to come together
with shared experiences.

Invitation to national events
Now the first event of the year is out of the way, we look forward to our
National Conference and Field Day being held in Sydney from May 30
- June 1.
The Turf Australia conference is the only industry event that brings
together our entire industry of growers – irrespective of what type and
how much turf they grow.
We are conscious that both TurfBreed
and Lawn Solutions Australia are holding
conferences this year also, but we would
encourage all growers to come together
at our event and share in a program that
will focus not on varieties, but instead
industry-wide issues and research that
will benefit all growers.
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We are conscious that both TurfBreed and
Lawn Solutions Australia are holding
conferences this year also, but we would
encourage all growers to come together at our
event and share in a program that will focus
not on varieties, but instead industry-wide
issues and research that will benefit all growers.
It will also be an opportunity for growers to take in the densely turffarm populated Hawkesbury region – one of our most prolific areas of
production and farm numbers – and participate in our very popular
and social conference dinner and Member Benefit Auction.
The event will also lead into the traditionally popular race day at
Rosehill, and those growers attending the conference are invited to
come along and be part of the day.
The NxGen Forum is heading to South Australia this year and will be
touring around the Adelaide Hills area to see how growers down there
produce their turf. One of our most popular events on the calendar,
the forum is open to growers, staff and new members of our industry
to network with one another and find common ground with issues that
they as younger people find working in an agricultural industry.

Safety reminder
Farming by its very nature is a dangerous game but a number of recent
accidents in our industry leads me to remind growers of just how
quickly things can go wrong.
Our industry works with powerful pieces of machinery that can so
very quickly lead to serious injury or death. We encourage all growers
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to take the time to make sure they operate their farms as a safe
workplace. We want everyone to get home every night safely.

MIFGs and the dry
Recently I spent time in Victoria at the Melbourne International Flower
and Garden Show. It was the first time I had been to the event that
attracts over 110,000 people through the gates for all things garden
and flowers.
It was a fascinating event and a great opportunity to see so many
people appreciating the turf that was on display there. However, the
comments made by the members of the public really reiterated just
how dry it is all over the country. The dry conditions are really beginning
to bite into sales in all states and I look forward to the winter rains
replenishing soil profiles and water storages right across the country.

SIAP meeting
In early April, the Turf Strategic Investment and Advisory Panel (SIAP)
met to receive an update on a number of the strategic levy-funded
projects currently underway. This meeting included updates on the
Mite project and Couch Smut project. After a year of almost fully
investing the levy research and development levy, the SIAP members
are looking forward to seeing the results of that.

Changes within the team
There has been significant team changes within the Turf Australia team
in the last couple of months.
In January we farewelled Rachel Collier from her administration and
event coordinator role with Turf Australia. I would like to thank Rachel
for her time and dedication to her role with Turf Australia which saw
her in contact with all our members at some point. We wish Rachel the
very best in her new role.
With Rachel’s departure we welcome a new team member to the
administration side of Turf Australia. Nadene Bredenkamp has been
appointed to the role and began working with Jenny in April. We
welcome her on board and look forward to members meeting her at
our national conference.
We have also farewelled Liz Mecham from her role as Communications
Manager. Liz has worked producing the Turf Australia magazine and
communications outputs for seven years. We have all appreciated
her understanding of our rural industry and the way in which she has
undertaken her role in that time and wish her all the very best as she
takes the challenging role of negotiating work/life following the death of
her husband.
Jenny Zadro and Turf Australia is currently undertaking the process of
finding a replacement for the communications role.
I am looking forward to seeing many members at our events this year
and coming together as one industry group. While there are many
business groups within our industry, Turf Australia is the peak industry
body for all growers and we are working hard on making sure that all
the events, levy investment activities, advocacy and activities benefit
all our members.

Ross Boyle, Rosemount Turf
Chairman
facebook.com/
Turf Australia

Follow us on Facebook! Keep up
to date with what’s happening in
the industry and at Turf Australia.

Interpreting this report
In conducting the survey, Turf Australia made or attempted to make contact with all 176 turf growers in Australia. Target
sample sizes were calculated to ensure that enough growers in each state/territory were surveyed to provide an accurate
representation of the broader population of growers. The maximum margin of error for the final sample size of 125 growers, is
4.7% (with 95% confidence)*.
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Margins of error for each state/territory are:
• NSW & ACT - 43 out of 75 surveyed (9.8% margin or error)
• QLD & NT – 49 out of 63 surveyed (6.7% margin of error)
• SA – 7 out of 7 surveyed (0% margin of error)
• VIC & TAS – 10 out of 11 surveyed (9.8% margin or error)
• WA – 16 out of 20 surveyed (11.2 margin of error)

Total Australian turf production volume and value reported on the first two pages of this report was estimated by extrapolating
from mean turf volume and value at the state and quantity level from data provided by survey respondents. All other results
presented in this report are based on data provided from survey respondents only.
Duration of turf business ownership ranged from 2 to 50 years, with a mean of 22 years.
*Finite population correction applied.

Turf Australia Industry Magazine is produced
by Turf Producers Australia Ltd trading as Turf
Australia.
TURF AUSTRALIA
Postal: PO Box 92 Richmond NSW 2753
Street: Rooms 1&2, Building S9
Western Sydney University
Hawkesbury Campus
Richmond NSW 2753
T: (02) 4588 5735
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contained within. Feel free to pass this magazine
on to others you feel may benefit from its content.
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40%

Kikuyu

26%

23%
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Reinforced/Hybrid Sports
Turf
36%

NATIONAL MARKET
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T: (02) 4588 5735
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5%

Buffalo

24%

Percentages calculated from total estimated production volume and value for the 176 turf growers in Australia.
The project Turf Industry Statistics 2017-2018 to 2019-2020 (TU17005) was a strategic levy investment under the Hort Innovation Turf Fund. This project has been funded by Hort Innovation, using the turf industry research and
development levy and contributions from the Australian Government. Hort Innovation is the grower owned, not-for-profit research and development corporation for Australian horticulture.

13

16
22

Remembering turf’s value.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 4
Turf Australia 2019 Conference.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 5 / 32
Industry statistics: farm gate returns up,
grower numbers and production down.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 6
Turfgrass researcher awarded national honour . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 13

Wherever you see this logo, the initiative is part of
the Hort Innovation Turf Fund. Like this publication
itself, it has been funded by Hort Innovation
using the Turf levy and, in the case of R&D, with
contributions from the Australian Government.
Some projects also involve funding from additional
sources.

First time event a resounding success!. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 16
How turf can benefit the environment with simple solutions.  .  .  .  .  .  .  .  .  .  .  . 18
And the winner is – TURF .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 21
It’s more than just green grass as students receive new playground.  .  .  .  .  . 22
How the best dad on the street has captured big audiences. .  .  .  .  .  .  .  .  .  .  . 26
Turf Talk

DISCLAIMER: Turf Australia (TA) acknowledges
contributions made by private enterprise through
placement of advertisements in this publication.
Acceptance of these contributions does not endorse
or imply endorsement by TA of any product or service
advertised by contributors. Any advice provided in
articles contained in this magazine is intended as a
source of information only. Always read the label before
using any of the products mentioned. TA and its officers
do not guarantee that the publication is without flaw
of any kind or is wholly appropriate for your practical
purposes and, therefore, disclaim all liability for any error,
loss or any other consequence that may arise from you
relying on the information in this publication. All articles
and other material published in this journal is TA copyright
(unless otherwise stated) and may not be reproduced in
part or full without the written permission of the authors
and publisher.

WA Turf Seminar May 2019.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28
Changing the image of turf in WA .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28
Green Space Alliance strengthens.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28
STA (WA) Annual Industry Breakfast. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28
Buffalo Yellows and load width exemption on the Turf NSW radar.  .  .  . 29
Wild weather and industry development .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 29
Market Development
Industry promotion, get-togethers, welcomes and farewells.  .  .  .  .  .  .  .  . 31

3

Remembering turf’s value
Turf growers were fortunate to make some good
money during the 2014-2017 building boom, but
they now face a looming problem as economic
forces, such as a falling housing market, banks
tightening their lending and seasonal conditions,
negatively impacting turf businesses. As a result,
the market will shrink but what should growers do?
In a softening market, growers may think of lowering the price of the
product in an attempt to increase sales. It has been long championed
by industry leaders that growers should do everything possible to not
drop prices when times are tough . The recent results of the industry
statistics survey also back up the theory that less turf can mean more
income.
Price dropping, or undercutting other growers, can lead to undesirable
consequences for the wider industry including:
• Reducing the perceived quality of the turf product sold
• Upsetting the customers who paid full price before the downturn
• Lowering business profit
• Damaging your own brand reputation as a premium product supplier
• Making it harder for your business to raise prices once the downturn
ends
Turf farmers, and the industry as a whole, have worked hard for
fresh turf to earn the reputation for being the superior product,

environmentally friendly and one of the cheapest ground covers, yet
at the same time adding huge value to the price of the average home.
By lowering the price of the turf products, it may give customers the
impression the quality of this premium product has also diminished.
Similarly, those customers who were happy to pay the prices before
the price drop could be rightfully upset they have either over-paid, or
you have over-charged them.

It has been long championed by industry
leaders that growers should do
everything possible to not drop prices
when times are tough.
As part of Turf Australia’s state forums 2 years ago, financial information
was presented about how a very small price rise could significantly
improve a business bottom line, even with less overall sales. The same
works in reverse, and a small price drop, even with increased sales can
significantly impact a business bottom line.
In the current economic climate, it’s critical to emphasise to customers
the value of your products and services and what this value represents.
A downturn can be an unsettling time. It’s essential to strengthen
and sell your service offering while stressing the value of both your
products and services to continue the success of your business.

GREENWAY

TURF SOLUTIONS
Right Advice
Right Support
Right Products
An agronomic approach
to turfgrass production

Contact your GTS field agent to
arrange an onsite consultation
Contacts
QLD
Chris Chapman
Michael McMahon

0488 006 570
0419 768 161

chris@greenwayturfsolutions.com
michaelm@greenwayturfsolutions.com

NSW/ACT
Lee Falappi

0466 288 919

leef@greenwayturfsolutions.com
SA

Andrew Manthorpe

0448 299 118

18th - 20th
JUNE 2019

Gold Coast Convention
& Exhibition Centre

The Irrigation Australia Landscape Irrigation Conference & Exhibition
brings together the entire urban irrigation sector to provide a peer
learning experience and provide delegates with the opportunity to see the
latest water efficient products on display and hear from leading industry
experts on their best practice techniques. By attending, delegates will
gain access to unparalleled opportunities to learn about the latest
innovations in technology, and management of public open space.

This Event Will Be
Configured To Appeal
To Delegates From The
Following Fields

RAINHARVESTING

GOLF CLUB

andrewm@greenwayturfsolutions.com

greenwayturfsolutions.com
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Bringing the Landscape
Irrigation Industry Together

For sponsorship and delegate
registration please visit our website

www.landscapeirrigation.com.au

LANDSCAPERS

NURSERIES

COUNCILS

GROUNDSMAN

PARTNER
ORGANISATIONS
For more information
please contact:

Irrigation Australia: P 1300 949 891 | E info@irrigation.org.au |
A U11 / 58 Metroplex Ave, Murarrie QLD 4172

ENCANTA: P +61 3 9863 7606 | E landscapeirrigation@encanta.com.au |
W encanta.com.au | A U11 / 58 Metroplex Ave, Murarrie QLD 4172
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PROGRAM SNAPSHOT
Thursday, 30th May

Workshop and presentations and Conference Dinner, Pullman Hotel, Sydney Olympic Park

Friday, 31st May

Tour of Bank West Stadium & Turf Farm Field Day & Expo (Grech’s Turf, Windsor)

Saturday, 1st June

(Optional social activity) Charity Race Day, Rosehill Gardens

DAY BY DAY
Day 1: Thursday, 30th May

DAY 2: Friday, 31st May

Transport

Tour of the new Bank West Stadium, Parramatta.
Personal tour of the facility including the playing surface.

Safety Management Systems, Chain of Responsibility.
Tim Hansen, National Heavy Vehicle Regulator.

Safety
■■
■■

Practical On-farm Work, Health and Safety.
SafeWork NSW.
‘The difference between a safe work place and a safe
work-safe litigation place.’ Gavin Rogers, Turfco.

Production
■■
■■
■■
■■

Getting the most of your spray program efficiency.
Paul Jackson, Syngenta
What the Market Needs for quality Turf Surfaces.
Dr Mick Battam, AgEnviro Services
Turf Diseases; Couch Smut and Buffalo Yellow
Turf Levy Project update

Optional half day Workshop
‘The Role of the Director and the Board’.
Suitable for anyone holding a position on a Board.
Conference Dinner at ANZ Stadium, Sydney Olympic Park

Turf Farm visit and Expo
Grech’s Turf, Windsor
Presentations:
Turf loading regulations
– NHVR
■■ Soils ain’t soils. Mick Battam
■■ On-farm safety demo.
SafeWork NSW
■■ Handstacker Harvester
Safety Railing system
review and demonstration.
■■ Nozzle and calibrating a spray rig demonstration.
Paul Jackson & Michael Bradbury, Syngenta
■■ Irrigation
Will include display and demonstration of machinery and products.
■■

Day 3: saturday, 1st june
(Optional social activity)
Turf Charity Race Day, Rosehill Gardens

Full Program & Registration at www.turfaustralia.com.au
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Industry statistics:
farm gate returns up,
grower numbers and
production down

ustralia’s turf growers grew less turf in the 20172018 production year, but they were able to sell
that turf for a greater return.

Kikuyu, buffalo and couch remain the main varieties
grown around the country, but the rise of hybrid and
reinforced sports turf varieties has helped bolster the
overall value of the industry.
These are the key findings out of the first year of the
three-year levy-funded project Turf Industry Statistics
2017-2018 to 2019-2020 (TU17005) completed by Turf
Australia.

Australia’s turf industry has undergone some
significant rationalisation in the last 12 months.
While that might mean there are less growers
nationally, those growers who remain in the industry
are increasing their returns on every square metre of
turf they sell and employing more people than ever.
Liz Mecham looks at what the 2017-2018 industry
statistics survey found.

The project follows on from the first statistics project
(TU16001) conducted in 2017 which aimed to build on
known industry levy data and not just understand the
size and value of the industry, but also what types of
turf were being grown, where it was being sold, how
it was being to customers, and what growers thought
about their industry.
Knowing this information can then help develop future
levy-funded strategic research and development and
marketing projects through the Hort Innovation Turf
Fund.
The three-year project consists of a national survey of
growers each year, an annual industry snapshot, and
in the final year, a report detailing any industry trends
over the production years 2017-2020.
The 2017-2018 survey took place in October 2018,
when Turf Australia in conjunction with the State turf
bodies, undertook the mammoth task of contacting
each and every turf grower in Australia.
Using turf levy collection data, the previous project had
identified 190 growers nationally, however, in 2017-2018
only 175 active growers were identified through the levy
data and direct contact with businesses who advised
of grower retirement, local environmental pressures
(drought), growers choosing to pursue other industries,
or selling their turf farm to larger turf businesses.
“The statistics have provided us with some really
great insights to the industry,” Turf Australia market
development manager, Jenny Zadro, said.
“It has been very encouraging that the strategic focus
on activities to increase the value of natural turf are
coming to fruition with less turf being worth more in
2017-2018.
“While the loss of growers from the industry is
something we were aware of, it seems those growers
who remain committed to producing turf are doing
that very well by placing greater value on their turf and
charging customers for delivering it … that is something
the industry has been championing for some years, so
it is encouraging that is now happening.”
Jenny said that understanding where and how turf was
being sold was key to understanding where strategic
market development activities should take place, while
having a better understanding of the size of the workforce
would allow for more targeted information that would
be more relevant to growers and their businesses.
Turf growers who completed the survey should have
received a printed copy of their individual business
benchmarking report, which correlates each business’
answer against national and state averages.
This should allow businesses to see how their
production compares to the average of the industry,
and provide a useful tool when making business,
production and employment decisions.
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In conducting the survey, Turf Australia made or attempted to make contact with all 176 turf growers in Australia. Target
sample sizes were calculated to ensure that enough growers in each state/territory were surveyed to provide an accurate
representation of the broader population of growers. The maximum margin of error for the final sample size of 125 growers, is
4.7% (with 95% confidence)*.
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Margins of error for each state/territory are:
• NSW & ACT - 43 out of 75 surveyed (9.8% margin or error)
• QLD & NT – 49 out of 63 surveyed (6.7% margin of error)
• SA – 7 out of 7 surveyed (0% margin of error)
• VIC & TAS – 10 out of 11 surveyed (9.8% margin or error)
• WA – 16 out of 20 surveyed (11.2 margin of error)

The big picture

Total Australian turf production volume and value reported on the first two pages of this report was estimated by extrapolating
from mean turf volume and value at the state and quantity level from data provided by survey respondents. All other results
presented in this report are based on data provided from survey respondents only.

Australian Turf Industry

The status of the Australian turf industry
remains healthy with more than $240 million
turf produced by 175 growers nationally in
2017-2018.

Duration of turf business ownership ranged from 2 to 50 years, with a mean of 22 years.

2017/18 Snapshot Report
*Finite population correction applied.

This Snapshot Report provides a summary of turf production and grower sentiments for the Australian turf industry for the
Volume of turf produced by species
Value of turf produced by
2017/18 financial year. Turf Australia was commissioned by Hort Innovation to conduct the research.

A total of 125 growers completed the survey,
however, there was only 124 responses able to
be collated due to incomplete data.

species

Overall, 125 out of a total of 176 Australian turf growers completed the survey either online or via a telephone interview, during
1% 1% 2018.
September and October,
1%

Anything else required here?
3%
4%

“The response from growers with this project
really was fantastic,” Jenny said.

29%

Interpreting this report

“We know the timing of an October survey
wasn’t the easiest for growers, and we will be
changing it to an August survey timing in the
next two years following that feedback.

5%

Buffalo

3% 4%

Couch/Hybrid Couch

40%

Kikuyu
26%
In conducting the survey, Turf Australia made or attempted to make contact with all 176 turf
growers in Australia. Target
23%
sample sizes were calculated to ensure that enough growersZoysia
in each state/territory were surveyed to provide an accurate
representation of the broader population of growers. The maximum margin of error for the final sample size of 125 growers, is
Blue Couch (Tropical
4.7% (with 95% confidence)*.
Grasses)
Reinforced/Hybrid Sports
Margins of error for each state/territory are:
Turf
• NSW & ACT - 43 out of 75 surveyed (9.8% margin
or error)
• QLD & NT – 49 out36%
of 63 surveyed (6.7% margin of error)
24%
• SA – 7 out of 7 surveyed (0% margin of error)
• VIC & TAS – 10 out of 11 surveyed (9.8% margin or error)
• WA – 16 out of 20 surveyed (11.2 margin of error)

Australian Turf Industry

“We attempted to contact every grower to
participate and despite that difficult timing, we
are very thankful that so many in the industry
took the time to fully complete the survey either
over the phone or online at that busy time.”

2017/18 Snapshot Report

Percentages calculated from total estimated production volume and value for the 176 turf growers in Australia.

38,442,330 M2

Total Australian turf production and value reported on page 2 of this report was estimated by extrapolating from mean turf
volume
and value at the state level from data provided by survey respondents. All other results presented in this report are
The project Turf Industry Statistics 2017-2018 to 2019-2020 (TU17005) was a strategic levy investment under the Hort Innovation Turf Fund. This project has been funded by Hort Innovation, using the turf industry research and
development from
levy and contributions
from the Australian Government.
based on data provided
survey respondents
only. Hort Innovation is the grower owned, not-for-profit research and development corporation for Australian horticulture.

$240,629,900

Duration of turf business ownership ranged from 2 to 50 years, with a mean of 22 years.
*Finite population correction applied.

Estimated Australian Turf Production
Estimated Farm
Gate
Value
of Turf
in Australia
Value of turf produced by species
Volume
of turf
produced
by species
Total*:

38.44m

13.74m

0.02m

100%
0.36m
0.41m

1.28m

15.02m

0.26m
0.18m

0.55m

2.27m

5.23m

0.01m
0.44m

0.31m
0.39m

1.52m

0.05m

2.18m
0.05m

1%

1%
3%

4%

Total*:

6%

100%

0.02m

40%

$240.6m
Buffalo

$81.0m

$0.1m

$1.7m
Couch/Hybrid
Couch
$9.1m

$3.2m

Kikuyu
$7.0m

23%
$1.9m

$1.3m

$2.0m

21%

$13.0m

Blue Couch (Tropical
Grasses)
Reinforced/Hybrid Sports
Turf

0.09m

75%

29%

$3.9m

$15.6m
$0.2m
$0.6m

$5.1m
$11.0m
38%

$5.2m

$0.4m

$55.2m

75%

0.96m

$51.2m

$0.1m

$24.5m

25%

5.26m

1%

3%
$15.8m

4%

$1.9m

Zoysia

1.29m

9.88m

$77.0m

Percentages calculated from data provided by turf growers who completed the survey.

2.09m

Other Special ty Gr asses

The project Turf Industry Research and Statistics 2016/17 (TU16001) was a strategic levy investment under the Hort Innovation Turf Fund. This project has been funded by Hort Innovation, using the turf industry research and
development levy and contributions from the Australian Government. Hort Innovation is the grower owned, not-for-profit research and development corporation for Australian horticulture.
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Total estimated turf production volume and value for the 176 turf growers in Australia was estimated by:
• Calculating mean volume and value at the state and quantity level from data provided by survey respondents
• Multiplying these mean values by the number of growers in each state and turf quantity bracket (as per state levy data)
• Multiplying total extrapolated state volume by the proportion of each turf species grown (as reported by survey respondents)
Across the 124 turf growers surveyed who reported valid turf production volumes, a total of 33,500,069
2017/18 financial year.

M2

Continued...
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Industry statistics: farm gate returns up, grower numbers and production down (continued)

Which variety where and how much?

Overall, the value of the industry has
increased, and in most cases, all turf
varieties have increased in value.

The spread of varieties grown and sold around Australia has not
necessarily changed – with buffalo, kikuyu and couch still the most
popular by far – there has been an increase the amount of hybrid,
native, and sports turf varieties now being offered to customers.
Again, despite the drop in overall growers producing the turf, more turf
was grown nationally.
Average total volume of turf produced per farm (m2 )*
Species
Buffalo
Couch & hybrid couch
Kikuyu
Zoysia
Paspalam and others
Blue Couch
Other specialty grasses
Reinforced/hybrid sports turf

2016-2017
61,436
74,027
50,655
4996
1370
2147
8217

2017-2018
93,004
123,579
115,765
26,457
Not recorded
39,661
43,394
113,333

*Mean average per farm

Australian Turf Industry

One of the key strategic outcomes for the turf industry as part of the
levy investment is for an increase in the value of natural turf.
Overall, the value of the industry has increased, and in most cases, all
turf varieties have increased in value.
Kikuyu and speciality grasses are the only two varieties to fall in value and
may be related to the more commercial/trade sales of kikuyu grasses.
Average farm gate price ($/m2 )*
Species
Buffalo
Couch & hybrid couch
Kikuyu
Zoysia
Paspalam and others
Blue Couch
Other specialty grasses
Reinforced/hybrid sports turf

2016-2017
$8.86
$3.71
$5.22
$7.09
$3.86
$4.47
$8.47

Australian Turf Indus

2017/18 Snapshot Report

*Mean average $/m2

2017/18 Snapshot Report

Average total volume of turf produced per farm, split by turf species
NSW & ACT (42)

14,227

SA (3)
VIC & TAS (7)

229,347

207,868

QLD & NT (44)

100,342

SA (5)
VIC & TAS (9)

56,056
33,089
115,765
105,946

Kikuyu

NSW & ACT (40)

Not displayed due to small
sample size

QLD & NT (2)
SA (7)

Blue Couch (trop ical
gras ses)

Blue Couch (trop ical
gras ses)

Not displayed due to small
sample size

NSW & ACT (1)

42,116

QLD & NT (9)
SA (0)
VIC & TAS (0)
WA (0)

113,333

AUSTRALIA (3)
NSW & ACT (0)

Not displayed due to small
sample size

QLD & NT (2)
SA (0)

Not displayed due to small
sample size

VIC & TAS (1)
WA (0)
NSW & ACT (6)
QLD & NT (11)

10,000

SA (1)
VIC & TAS (5)

69,977
0

50,000

SA (0)

Not displayed due to small
sample size

100,000

150,000

Mean volume per farm (M2)

200,000

250,000

$13.43

$5.78

AUSTRALIA (10)

Not displayed due to small
sample size

NSW & ACT (1)

$5.70

QLD & NT (9)
SA (0)
VIC & TAS (0)
WA (0)
AUSTRALIA (3)
NSW & ACT (0)

Not displayed due to small
sample size

QLD & NT (2)
SA (0)

Not displayed due to small
sample size

VIC & TAS (1)
WA (0)

$8.01
$7.30
$6.89
$8.50
$9.62
$10.05

NSW & ACT (6)
QLD & NT (11)
SA (1)
VIC & TAS (5)
WA (4)

6,022

WA (3)

QLD & NT (33)

AUSTRALIA (27)

43,394
34,927
49,158

AUSTRALIA (26)

$10.96
$11.72
$9.56

WA (5)

39,661

AUSTRALIA (10)

$6.68
$7.56
$5.92

SA (7)

VIC & TAS (1)

8,656

WA (5)

Reinforced/Hybrid
Sports Tu rf

Zoysia

Not displayed due to small
sample size

VIC & TAS (1)

Other Sp ecialty
Grasses

Zoysia

SA (0)

Not displayed due to small
sample size

QLD & NT (2)

NSW & ACT (16)

38,273

QLD & NT (33)

WA (12)

AUSTRALIA (55)

9,293

NSW & ACT (16)

SA (5)
VIC & TAS (9)

WA (10)

26,457

AUSTRALIA (55)

QLD & NT (44)

VIC & TAS (10)

93,436

WA (9)

NSW & ACT (33)

NSW & ACT (40)

148,838
166,739

VIC & TAS (10)

$5.17
$5.49
$4.16
$7.07
$7.37
$5.58
$5.38
$4.54

AUSTRALIA (103)

AUSTRALIA (69)
Kikuyu

WA (11)
AUSTRALIA (68)

Reinforced/Hybrid
Sports Tu rf

Cou ch/Hybrid Cou ch

65,067

NSW & ACT (34)

SA (3)
WA (14)

123,579

AUSTRALIA (103)

QLD & NT (38)
VIC & TAS (7)

49,693

WA (13)

Other Sp ecialty
Grasses

Bu ffalo

QLD & NT (38)

$8.56
$7.93
$8.13
$9.42
$10.13
$10.65

AUSTRALIA (104)

Cou ch/Hybrid Cou ch

Bu ffalo

NSW & ACT (42)

8

Average farm gate price ($/M

93,004
101,161
79,908

AUSTRALIA (103)

2017-2018
$8.56
$5.17
$5.38
$10.96
Not recorded
$5.78
$8.01
$37.87
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$5

$10

$15

Mean f
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Where is turf being sold and how is it getting
there?

Average % of turf sales by sales channels across Australia
Sales channel
Retail (direct to customer)
Turf resellers
Landscapers and installers
Government
Wholesale
Other

One of the biggest knowledge gaps in the Australian turf industry is
understanding where turf is being sold. No longer can growers simply say
they are selling turf, to properly market their turf or for the industry to target
its growth markets, understanding who already buys the turf is needed.
The last 12 months has seen an increase in the number of growers who
are dealing with their customers directly, rather than through a third
party, on a national level. However, the state breakdown shows some
significant state differences.

2017-2018
39%
12%
37%
5%
7%
<1%

Across Australia, the way in which turf is delivered to customers and
how those deliveries are costed varies greatly.

In South Australia, there is clearly a market preference for customers
to source their turf from resellers (including big box stores) with almost
half the turf sold in the state being sold through a reseller.

There has been a concerted effort in the last few years by Turf Australia,
to implore growers to charge for the delivery of turf to customers as a
means of covering operational costs, and also to increase the overall
perceived value of natural turf. It is clear the message is getting through,
with the vast majority of turf businesses charging for turf deliveries,
and less than 10% of growers continuing to offer free delivery.

In Western Australia, sales to trades (landscapers and installers)
account for more than 40 per cent of all turf sales, while in Victoria,
more than 10 per cent of sales are wholesale sales between turf farms
to fulfil order requirements.

stry

2016-2017
33%
16%
34%
8%
10%

There is a clear preference in the Eastern States for growers to take
responsibility for delivering turf with their own trucks, with a set price
per delivery being charged to the customer.

It is clear the message is getting through, with
the vast majority of turf businesses charging
for turf deliveries, and less than 10% of
growers continuing to offer free delivery.

In South Australia, contracting transport companies with a set price
per delivery is a clear preference, with almost half the growers in
that state opting to deliver turf in this way, however, the way in which
charges for that delivery is applied varies between growers.

Australian Turf Industry
2017/18 Snapshot Report

Continued...

Means of turf delivery to customers

M2), split by turf species
AUSTRALIA (125)

67%

NSW & ACT (43)

14%
75%

QLD & NT ( 49)

67%

SA (7)

9%

28%
17%

71%
0%

10%

20%

30%

19%
8%

40%

50%

<1%

18%

14%

64%

WA (16)

2%

17%

16%

50%

VIC & TAS (10)

18%
7%

60%

70%

21%
80%

90%

100%

Percentage of turf delivered by each means
The turf business delivered the turf to the customer or job

A contract transport operator collected and delivered the turf to the customer or job

The customer collected it from the turf farm

Other

Charge for turf delivery (for turf businesses who deliver)
AUSTRALIA (125)
NSW & ACT (43)
QLD & NT ( 49)

14%
10%

70%

10%

10%

WA (16)

22%
43%

29%

14%

VIC & TAS (10)

16%

71%

6%

8%

19%

51%

12%

SA (7)

18%

62%

6%

6%
2%

6%

88%

6%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Percentage of farms using each type of delivery charge
No charg e

No charg e over a certain quantity

Set price per delivery

Set price per square metre of turf

Other

Turf sales channels
$37.87
AUSTRALIA (125)

39%

NSW & ACT (43)

12%

38%

QLD & NT ( 49)

42%

SA (7)

31%

36%

20%

30%

40%

6%

29%
5%
50%

7%

70%

1%
1%

5%
3% 4%

11%

43%
60%

7%
9%

26%

19%
46%

10%

4%

44%

WA (16)
0%

5%

38%
10%

24%

VIC & TAS (10)

37%

10%

3%
3% 3%

80%

90%

100%

Mean relative percentage of turf sale

$20

$25

farm gate price ($/M2)

$30

$35

$40

Retail (Direct to end user)

Turf resellers (including big box retailers, landscape y ards & specialist turf resellers)

Trade (landscapers / turf installers)

Government

Wholesale ( other turf farms)

Other

Continued...
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Industry statistics: farm gate returns up, grower numbers and production down (continued)

How many people does it take to produce the
turf?

The survey data has allowed growers to
see the true value of their employees, with
a breakdown of the value of their staff in
production figures.

The turf industry’s rationalisation in the last 12 months has not
extended to the size of its employee base.
With the increased production levels of the industry, more businesses
are employing more people, and paying them more, meaning the overall direct economic benefit of the turf industry has increased.

Employment benchmarks
Australia-wide
Number of businesses
Total wage cost
Total FTE employment
Average wage per FTE

Turf farms around Australia employ an average of 7.5 full time
employees (ranging from 4.5 to 15.8 FTE in the state breakdown) and
turf farms nationally pay an average of just over $412,000 in wages,
meaning the average wage per full time employee is $52,672.

With the increased production levels of the
industry, more businesses are employing
more people, and paying them more,
meaning the over-all direct economic
benefit of the turf industry has increased.

Farm ID: XXX

Average
total volume
of turfand
produced
split equivalent
by turf species
Average
turf production
(revenue
volume)per
perfarm,
full time
employee
93,004 $222,812
101,161
79,908
$172,226

AUSTRALIA (103)
NSW & ACT (42)

Bu ffalo

QLD & NT (38)

QLD & NT ( 49)

14,227

SA (3)

SA (7) VIC & TAS (7)

Cou ch/Hybrid Cou ch

AUSTRALIA (103)
QLD
$0 & NT (44)$50,000

$100,000

$150,000

$200,000

$250,000

Mean revenue per full time100,342
equivalent employee

SA (5)
VIC & TAS (9)

AUSTRALIA (124)

$225,066
123,579

$163,345
65,067

WA (15)
NSW & ACT (34)

56,056

NSW & ACT (40)

Kikuyu

SA (7)

VIC & TAS (10) VIC & TAS (10)

WA (9)

WA (15)

0 & ACT (16)
NSW

10000
9,293

Zoysia
Blue Couch (trop ical
gras ses)

48638

20000

53505

148,838
166,739

26166
93,436
30000

40000

50000

60000

Mean volume of turf produced per full time equivalent employee (M2)

SA (0)
Average
turf production
(revenue and volume) per $100 of wages
Not displayed
due to small
sample size

8,656

WA (5)

AUSTRALIA (120)

Not displayed due to small
sample size

$406

SA (0)

SA (7)

$579

VIC & TAS (0)

$414

WA (0)

VIC & TAS (9)
WA (14)

$590

42,116

QLD & NT (9)

QLD & NT ( 48)

$469

39,661

AUSTRALIA (10)

NSW & ACT (42) NSW & ACT (1)

AUSTRALIA (3)
Not
$100displayed due to small
$200
sample size

$0

QLD & NT (2)

WA (0)

Other Sp ecialty
Grasses

QLD & NT (11)

$600

$700

83

10,000

SA (1)

VIC & TAS (10) VIC & TAS (5)

111

0

20

80
82

69,977 49

6,022

WA (3)
0

$500

43,394
34,927
49,158

QLD & NT ( 48)NSW & ACT (6)

WA (14)

$400

Not displayed due to small
sample size

VIC & TAS (1)

AUSTRALIA (26)

SA (7)

$300

Mean revenue for every $100 of wage costs

SA (0)

NSW & ACT (42)

113,333

$299

NSW & ACT (0)

AUSTRALIA (121)

37

50,000

40

100,000

60

150,000 80

Mean volume of turf produced per $100 of wages (M2)

Mean volume per farm (M2)

10

$450,000

38,273

QLD & NT (33)
VIC & TAS (1)

Reinforced/Hybrid
Sports Tu rf

20330

26,457

AUSTRALIA (55)

207,868
$400,000

38136

Not displayed due to small
sample size

QLD & NT (2)

$350,000

115,765
105,946
34618

NSW & ACT (43)AUSTRALIA (68)

SA (7)

$300,000

33,089

WA (11)

QLD & NT ( 49)

$275,960

229,347
$382,226

49,693

WA (13)

VIC & TAS (10)

190
$59,491,973
1171
$50,799

175
$72,945,425
1312
$52,672

The survey data has allowed growers to see the true value of their
employees, with a breakdown of the value of their staff in production
figures. The comparative figures for the industry have also been
provided to individual businesses in their benchmarking report,
showing how many square metres of turf each of their own employee
wages account for.

2017/18 Benchmarking
Snapshot Report
report

NSW & ACT (42)

2017-2018

Using the statistical data gathered as part of the project has allowed
Mind Tap Research to analyse some more interesting data sets.

Australian Turf Industry
AUSTRALIA (123)

2016-2017

200,000100

250,000120
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Business confidence influenced by local factors

“The feedback about the issues impacting growers has been
enlightening and we will take this back to the drawing board to see
how Turf Australia and Hort Innovation Turf Fund projects can help
address some of these,” Jenny said.

As part of the survey, growers were asked business confidence
questions relating to the general economic status of Australia in the
next 12 months and next five years, which most growers responded to
being either unsure or confident in.

“It has become clear through these responses that things like
natural resource management, human resources management and
environmental conditions (like drought) are at the forefront of growers’
mind, irrespective of whether their local economic conditions have
been positive recently.”

When asked about whether they felt their business was better or worst
off in October this year, compared to last year, and then if they felt their
businesses would be better or worse of in 2019, the responses varied
widely depending on the location of growers.
Having struggled through successive years of difficult economic
conditions for turf growing and selling, Western Australian growers
were the least positive about their financial position. South Australian
and Victorian growers were the most positive about the positions
currently and in the future.

KEY POINTS:
• Australia’s turf industry now has 175 growers, a drop from
the 190 growers in 2016-2017 survey period.

It was a similar response when growers were asked about the
likelihood of them investing in their turf business in the coming year
with local economic and environmental conditions influencing whether
the positive sentiment reflected in the responses to whether it was a
good time to invest in the industry generally would be put into actually
investing in the next 12 months.

• Nationally, less turf was produced in 2017-2018 but the value
of that turf was greater than the previous year.
• A significant number of growers who deliver turf to
customers are now charging a fee for that delivery.
• State trends were evident in production, sales channels and
variety of turf grown.healthy scepticism.

These responses were then followed up with questions relating to the
biggest issue impacting growers, which Jenny said many growers
were willing to provide excellent responses to.

Australian Turf Industry
2017/18 Benchmarking report

Are the next 12 months a good or bad time to invest in growing turf business?
AUSTRALIA (125)

4%

NSW & ACT (43)

5%

QLD & NT ( 49) 2%

71%

29%

VIC & TAS (10)

30%

60%

10%

WA (16)

10%

Ver y bad time to inv est

20%

30%

Reasonably bad time to invest

6%

38%

31%

25%
0%

4%

63%

22%

8%

7%

47%

42%

SA (7)

6%

50%

30%

10%

40%

50%

60%

Neither good nor bad time to invest

70%

80%

Reasonably good time to invest

90%

100%

Ver y good time to invest

Likelihood of investing in growing turf business during the next 12 months
AUSTRALIA (125)

15%

NSW & ACT (43)

9%

QLD & NT ( 49)

14%

SA (7)

14%

VIC & TAS (10)

19%

22%

21%

30%

26%
16%

22%

10%

20%

14%

10%

20%
Not at all likely

Slig htly likely

40%

14%

50%
19%

30%

8%
14%

20%

44%
0%

14%

39%

43%

WA (16)

13%

30%

19%

50%

60%

Moderately likely

Ver y likely

70%

19%
80%

90%

100%

Completely likely

About this research
Turf Australia (https://www.turfaustralia.com.au/) was engaged by Hort
Innovation to undertake this research project. This project has been
funded by Horticulture Innovation Australia Limited using the turf
research and development levy and funds from the Australian
Government. (TU17005 – Turf Industry Statistics 2017-2018 to 20192020).
If you have any questions about this snapshot report, please contact Turf
Australia on (02) 4588 5735 or admin@turfaustralia.com.au. All care has
been taken to ensure the confidentiality of respondents.
Disclaimer

Horticulture Innovation Australia Limited (Hort Innovation), Turf Australia,
and Mind Tap Research (https://www.mindtapresearch.com/) make no
representations and expressly disclaim all warranties (to the extent
permitted by law) about the accuracy, completeness, or currency of
information in this Benchmarking Report.
Users of this Benchmarking Report should take independent action to
confirm any information in this Report before relying on that information
in any way.

Reliance on any information provided by Hort Innovation is entirely at
your own risk. Hort Innovation is not responsible for, and will not be liable
for, any loss, damage, claim, expense, cost (including legal costs) or other
liability arising in any way (including from Hort Innovation or any other
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Turfgrass researcher
awarded national honour
On Australia Day 2019, Turfgrass researcher and
member of the Turf Australia Hall of Fame, Peter
McMaugh was bestowed the honour of becoming
a Member of the Order of Australia (AM) in
the Order of Australia for his services to the
Australian turfgrass industry. Here, we take a look
at Peter’s long association with the industry that
led to his nomination and recognition.

Peter McMaugh (right) receiving his 2009 Graham
Gregory Award for excellence in horticulture
(Horticulture Australia Limited).

T

he Order of Australia celebrates and recognises Australian
citizens who have made outstanding and significant
contributions to the Australian way of life. Peter has had an
unequalled and dedicated career in the Australian amenity
horticulture and turfgrass industry spanning over five decades and
continues to do so.
Peter graduated with a Bachelor of Science in Agriculture (B.Sc.Agr) in
1964 from the University of Sydney. His passion for botany and plant
science enabled Peter to have the distinction of being the first person
in Australia with an agricultural degree to be appointed on a permanent
full-time basis as a consultant/researcher in the turfgrass industry.
In 1964 Peter was employed by the now-defunct Grass Research
Bureau/Australian Turfgrass Research Institute and was its director
from 1975-1978. Peter’s unrelenting quest for knowledge for all things
turfgrass and his acute understanding and practical application
of plant science and physiology of grasses became unequalled in
Australia and later recognised overseas. In 1979, Peter established his
consulting company Turfgrass Scientific Services Pty Limited.

Peter is widely known throughout Australia
and overseas as a turfgrass consultant,
educator, researcher and turfgrass breeder.
Peter is widely known throughout Australia and overseas as a turfgrass
consultant, educator, researcher and turfgrass breeder . However,
very few people are aware of his involvement in turfgrass technologies.
Unquestionably recognised as Australia’s foremost authority
on turfgrass, Peter’s life-long devotion of turfgrasses and their
management has benefited so many people and organisations in the
wider Australian turfgrass industry, not just cricket wicket curators,
golf course superintendents and racecourse managers.
For over forty years, Peter has been a notable often keynote speaker
at numerous regional, state, national and international seminars and
conferences.
Continued...

13

Turfgrass researcher awarded national honour (continued)
Peter McMAUGH MA
Memberships and awards
Over his extensive career, Peter McMaugh has amassed
a multitude of professional memberships and awards
including the following:
1970

Member of the Weed Society of NSW

1973

Joined International Turfgrass Society (ITS),
served on Board of Directors (1985 -2000) and
nominated President (1993-1997) for 8th ITS
Conference (University of Sydney).

1981-83 Board member of Musser Foundation (USA)
1983

Co-organised the Turf Growers Association of
New South Wales and elected president in 1985

2000

Recipient of the Australian Sports Medal,
Recipient of Distinguished Service Award
from Australian Golf Course Superintendents
Association (AGCSA)

2002-05 Foundation Board Member of Turf Producers
Australia (TPA)
2003

Recipient of Life Member of Turf Growers
Association of New South Wales

2004

Recipient of Honorary Member of Turf
Producers International (TPI)

2005

Recipient of Life Member of New South Wales
Golf Course Superintendents Association
(NSWGCSA)

	Fellow of the Australian Institute of Agricultural
Sciences and Technology
Recipient of Greening China Award (Honoured
at a state lunch in Western provinces in China for
contributions for assistance during the 1990s to
set up turf farms in Tianjin (China)
2009

Recipient of Graham Gregory Award for
excellence in horticulture (Horticulture Australia
Limited). First person in Australian turfgrass
industry to be given this prestigious award.

2010

Initiated the Peter McMaugh Scholarship with
New South Wales Golf Course Superintendents
Association (NSWGCSA) to cover tuition and
expenses during the first year for successful
candidates enrolled in the Master of Agriculture
(Turf Management) at the University of Sydney,
Sydney.

2013

Recipient of Medal Of Excellence. Weed Society
of NSW

2014

Member of scientific panel – 3rd International
Conference on Turfgrass Management &
Science for Sports Fields. Brisbane, Qld. 17-24th
August

2017

Awarded Turf Australia Hall of Fame membership

14

Turfgrass educator and motivator
One of Peter’s single, greatest legacies as a turfgrass educator was
the exposure of the Australian turfgrass industry to notable, overseas
turfgrass researchers and scientists by interacting and inviting them to
speak at the national conferences in Australia. The results were two-way.
Australian turfgrass managers benefited from a wider knowledge base
and overseas persons engaged in the turfgrass industry recognised
the worth of the Australian industry. The first person was the late Dr.
JB Beard in 1973. Other eminent persons are Drs. Richard Smiley, Jim
Watson, Jeff Krans, Joe Vargas, Henry Indyk, Arden Baltensperger
(USA) and John Escritt (UK).

One of Peter’s single, greatest legacies as a
turfgrass educator was the exposure of the
Australian turfgrass industry to notable,
overseas turfgrass researchers and
scientists ...
Of Peter’s depth and breadth of the turfgrass literature, Dr Jim Beard in
1988 at Perth made the comment “in Peter McMaugh you have here in
Australia the only man I know who knows the turf literature as well as I
do”. Understanding the importance of turfgrass education, Peter over
many years has devoted time as a member of the Advisory Committee
of the then Hawkesbury Agricultural College now University of Western
Sydney (Richmond) and member of the Advisory Committee of the Ryde
School of Horticulture now Ryde TAFE (Sydney). He made a significant
contribution with Mike Clune to reconstruction of the Greenkeeping
syllabus. Peter was also involved in the post-graduate diploma/masters
course taught by Professor Peter Martin of the University of Sydney for
which he was the external examiner 1994-2008. He has also been a
guest speaker at the University of Queensland (Gatton).
In wanting to further empower Australians, Peter initiated the Peter
McMaugh Scholarship in 2010 with New South Wales Golf Course
Superintendents Association (NSWGCSA) to cover tuition and expenses
during the first year for successful candidates enrolled in the Master of
Agriculture (Turf Management) at the University of Sydney.

Turfgrass agronomist and consultant
As the consummate turfgrass consultant, Peter has been commissioned
to consult on existing and new golf course, sportsground and
racecourse projects throughout Australia and South East Asia. Over the
years, Peter has been commissioned on numerous golf construction
projects particularly during the boom decades of the 1980’s and 1990’s.
Peter consulted directly to notable golf course architects such as
Graham Marsh, Jack Nicklaus, Robert Trent Jones Jr, Pete Dye, Reece
Jones, Peter Thomson and Michael Wolveridge Watson International
and Michael Coate on golf course projects in Australia and throughout
South East Asia. Among some of his golf projects included Shah Alam
(Malaysia 1990) for the Sultan of Selangor and Tuanku Jaafar Country
Club (Malaysia 1990) for the King of Malaysia.
Outside golf, Peter has further been involved in numerous elite sports
and cricket grounds, polo fields and racecourses around Australia and
in Singapore. He consulted to Consolidated Press (the late Kerry Packer)
on cricket wickets for the introduction of World Series Cricket at the
then Sydney Showground (Sydney) in 1978. He originated the concept
of drop-in wickets used everywhere today. Peter has also consulted to
the Melbourne Cricket Ground (MCG) in 1981/82, North Sydney No.
One Oval (Sydney) in 1984 (the first sand-based oval construction in
Australia), Western Australian Cricket Association (WACA) cricket
wicket re-construction and Homebush Stadium now branded ANZ
Stadium (Sydney) in 1989 and the new Royal Agricultural Society
Showground Arena. Peter was also involved in the construction of
Allianz and Parramatta Stadiums which are currently being rebuilt. Peter
also grassed seven polo fields for the late Kerry Packer at Ellerston.
During recent years, Peter, has been consulting on turf matters at the
National Stadium, Singapore.
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Turfgrass author
Peter wrote two booklets. The first “Bowling Green Construction” (33p
1968) and the second co-authored with the late Vince Church “Golf
Green Construction” (36p 1970). Peter as an author is listed in Jim
Beard’s mammoth publication “Turfgrass History and Literature” (2014).
Over the decades, Peter has written a multitude of extension articles
and scientific-based papers in Australian and overseas conference
proceedings and journals including the International Turfgrass Society
Research Journal. Others far too many to list.

Turfgrass developer and breeder
One of Peter’s greatest passions is improved turfgrass varieties in
recognising the potential benefits of Australian ecotypes of buffalo grass
and couchgrass. Among the notable examples of Peter’s involvement
in the selection and subsequent commercialisation of turfgrasses are
Greenlees Park (early 1970s), Wintergreen (1981), WindsorGreen (1993)
and Sir Walter soft-leaf buffalo (1996).
Collectively, these four varieties represent the most widely grown
and successful turfgrasses on turf farms throughout Australia .
WindsorGreen couchgrass was the first couchgrass cultivar in
Australia to be developed and commercialised through Plant Breeders
Rights (PBR). Peter has also been involved in assisting others in their
development of other buffalo, couch and seashore paspalum varieties.
Peter has been engaged since 1996 as a “Qualified Person” for PBR
applications and continues to develop improved couchgrass varieties.
During the 1980’s and 1900’s large quantities of his turfgrasses were
exported to South East Asia and the Middle East.

Turfgrass technologist
Over the years Peter has been intimately involved in the design and
development of several turfgrass industry technologies. It was during
the early 1970s that Peter provided technical assistance to Frank Forrest
of Melbourne then owner of the Ron Kaye-designed, ride-on motorised
bowling green rollers. Today, the Australian multiple-roller technology of
bowling and golf green rollers is exported worldwide. He also introduced
the “Verti-Drain” technology to the turf industry in Australia. Peter codeveloped with the late Charles JP Smith the tractor-mounted “Level Lawn”.
Peter during the 1980s independently developed a mechanical, rowplanting unit and a horizontally-oriented, pressurised water-washing unit
to produce washed sod. Today, numerous turfgrowers around Australia
continue to benefit from further improvements of such technology . Peter
was also involved in the development of a Eucalyptus/Leptospermum oilbased insecticide mixture. This mixture was subsequently registered as
the first organic-based insecticide for turfgrass application in Australia.

Turfgrass producer and contractor
From 1974 to 2005 Peter owned and developed the 40ha Qualturf farm
at Richmond (NSW) which grew his own turfgrass varieties. He served
as honorary secretary for the NSW Turfgrowers Association for over
15 years and was primarily responsible from 1998 to 2001 in making
submissions to NSW Water on behalf of the Association which ultimately
saved the turf farmers water extraction rights on the Hawkesbury River.
The race course industry has also benefited from his expertise in building
and supervising horse racing tracks in Sydney, country NSW and Perth.

Turfgrass researcher
Peter’s involvement in turfgrass research began way back in the
late 1960s supervising research into plant-feeding nematodes in the
Newcastle (NSW) region. In more recent years, Peter has been Team
Leader in the investigation of the occurrence and taxonomy of turfgrass
mites in warm-season turfgrasses funded by Horticulture Australia
Limited / Hort Innovation. This project was the first of its kind ever
conducted on turfgrass in Australia. Peter’s contributions to weed
control saw him conduct efficacy trials for the introduction of the then
new herbicides Endothal for winter grass control and Siduron for the
control of couchgrass invasion into bentgrass putting greens. The ground
breaking work on nut grass control earned him the NSW Weeds Society
Medal of Excellence in 2013. Peter is currently engaged in developing new
herbicide and insecticide mixtures to meet current industry needs.

A thank you to industry,
collaborators, and supporters
I am both surprised and deeply grateful
for the award of Member of the Order of
Australia, granted to me by the Governor
General in the Australia Day Honours List
2019.
I see this award as recognition of the Turfgrass Industry and
its special role in providing a safe, healthy environment for our
survival into the future and of which I have been privileged to
be a part.
The citation for this award ‘For significant service to horticulture
through the development of Australian Turf Varieties’
acknowledges a small, but very important, part of my career
achievement. I have been fortunate to be the right person in
the right place at the right time as scientific pioneer in Australia.
This has enabled me to have a major influence on the direction
and development of the industry over 54 years. During these
years as scientific researcher, consultant, Turfgrass breeder,
commercial turf producer, educator, and specialist machinery
developer, I am the scientist who got his hands dirty at the coal
face and learned a great deal in the process.
I would like to say thank you to the many collaborators with
whom I have worked over the years. Among them are the
greens keepers, farmers, scientists, secretaries and especially
my wife, Rae on whom I have relied for help and inspirations.
Without them the body of work that has behind this award
could not have been achieved.
This honour culminates and complements many others that I
have received both in Australia and Internationally. It stimulates
me to continue all aspects of my work, which gets more
productive and better with time.
My passion for my industry is just as great now at 83 as it was
when I started aged 29 in 1964. I hope to deliver yet more
goodies for many years to come.
Peter McMaugh AM
BScAgr FAIAST
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First time event a resounding success!
The new concept of having a Women in Turf
Conference has allowed 30 integral members of
the industry to come together, share experiences
and learn with one another. We take a look at the
inaugural event, held in Sydney on Monday 24
and 25.

T

he concept of the Women in Turf conference was met with
differing views across the industry but for the 30 women who
attended the event themed ‘Connect, Share, Grow’ it was a
resounding success.

The idea behind the conference was that women are represented in
many aspects of the turf industry and that by coming together, they
could learn from one another to help develop the businesses they
work in and for. Those who attended the conference had a range of
experience in the industry – from newcomers to those with decades
of industry knowledge.
“The common factor for all was that they were all very engaged,
passionate and keen to learn and share,” Turf Australia National
Market Development Manager, Jenny Zadro, said.
The event started with a casual welcome dinner on the Sunday night,
which was a great start to getting the group to connect and engage.
The following morning everyone was ready to go for a day of both
presentations and a lot more chatting.

Many ... felt it was great to hear stories
and connect with others who know exactly
what they are experiencing and that they
aren’t alone.”

“With agriculture and farming being in the top two for workplace
fatalities, it was an important discussion and reminder about the
importance of staying safe,” Jenny said.
As many of the women in the industry are involved in bookkeeping and
payroll, Cate Kemp of GovReports was on hand to provide an update
on the new ATO Single Touch Payroll system. Cate provided a light
hearted and upbeat presentation, on what could be seen as a bit of
a lacklustre topic and offered a clearer picture of the new regulations.
Social media is an everchanging marketing tool and we were fortunate
to have Sophie Keatinge of Cox Inall Communications present to the
group on the current state of this media. Sophie provided some data
when searching social media for turf and lawn and the challenges
faced on identifying our industry. Both turf and lawn fitting into
many categories, horse racing, synthetic etc. Overall the outcome
for natural turf and lawns was positive comments and predominantly
negative comments for synthetic. Sophie was impressed with the
use and understanding of social media by those women at the
conference and their engagement and enthusiasm.
The group was fortunate to have Allison Hallworth present on mental
health issues. Allison is a volunteer for Beyond Blue and shared
her story and struggles with post-natal depression and post stress
traumatic disorder.
“It was a very honest conversation and a great reminder that mental
health issues are a common problem and we should be aware of not
only our own health and that our family members but also keep an
eye on work colleagues.”
The event concluded with the group workshopping and reviewing
the program and topics for future discussion, and it was agreed the
success of the inaugural event meant it should be held annually.

“The first presentation session was one of the most popular on the
day thanks to its relatability,” Jenny said.

“Everyone walked away having met new ladies and learning about
other turf farms,” Jenny said.

It involved Lynelle Boyle of Rosemount Turf, Queensland; Sarah Mason
of Coastal Turf, New South Wales; and Suz Shearer of Coolabah Turf,
Victoria, sharing their stories and experiences of life in turf.

“Many of the ladies felt it was great to hear stories and connect with others
who know exactly what they are experiencing and that they aren’t alone.”

It was open, honest and frank discussions of the ups and downs of
marrying or being born into turf. There were lots of laughs and sighs
of understanding for familiar situations, but predominately lots of
appreciation for sharing their story.
The day included presentations on a variety of subjects. Work Health
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and Safety was a big focus and the importance of ensuring all the
appropriate management systems in place. Both Liz Cole of GrowEQ
and Leisa Tait of SafeWork NSW presented to provide advice and
guidance for managing the demands of WHS systems and practice.

A closed group on Facebook has been set up to provide ongoing
opportunities for ladies in the industry to connect and share ideas.
It can be found at www.facebook.com/groups/2172517006172716/
Jenny extended her thanks to the growers who attended the inaugural
Women in Turf event, and for supporting the new initiative to make it
such a success.
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Plant
vegetation
buffers
at boundaries and
riparian areas

Protect
sensitive
environmental
areas

Drain paddocks to a holding dam

Reduce the
potential for
run-off and
spray drift

Do not spray in wet or windy conditions
Choose only short-lived chemicals that are not water soluble
Avoid the use of chemicals where possible, use IPM approaches

How turf can benefit the environment
with simple solutions
The levy-funded project An Environmental
Assessment of the Australian Turf Industry
(TU16000) has been looking at ways in which turf
production can improve the benefits it gives to
the wider environment. Here, we take a look at
some of the case studies developed as part of the
project by John Cumming, Infotech Research,
which can also reduce negative impacts.

A

s part of the industry levy-funded project, case studies have
been developed using ‘real world’ turf production information
to help other growers ensure their turf production is being
done in the most environmentally sustainable way.

While the project has assessed the environmental impact of turf
production, it has also provided the industry with ways in which it can
reduce negative impacts, and increase positive benefits.
This has included looking at chemical use, irrigation systems, farm
design, and various other production aspects of turf production that
can all influence how effective a farm uses its inputs to ensure the best
possible environmental outcomes.
The case studies give some clear guidelines as to how growers can
improve environmental outcomes on their farms, while still maintaining
commercial turf production activities.

KEY POINTS:
• The project TU16000 produced case studies specifically
designed to help turf farmers understand how they can
put some simple things in place so their turf production
has the least negative impact, and most positive
benefit, to the wider environment.
• The case studies have been developed using real world
turf production areas to ensure they are commercially
realistic and were developed after surveying 30 turf
businesses around Australia.
• Measuring aspects of turf production has produced
significant information as to how beneficial turf
production can be to the wider environment.

18

These are as simple as making sure diesel pumps are running efficiently
or changing over to solar pumps to reduce the farm’s overall fossil
fuel consumption, or simply ensuring chemicals are sprayed at the
appropriate rate and time to ensure they are not over-used and having
a negative environmental impact on the surrounding environment.
These case studies are now available to view online on the Turf
Australia website and can be found at www.turfaustralia.com.au

Energy efficiency provides big gains
Growing turf requires energy and the project found that the median
turf farm energy usage is 4.5megajoule (mJ) per square meter of turf
produced. Most of this energy is imported to the farm in diesel fuel to
run farm equipment, including pumps at some turf farms.
The efficiency of a farm, however, is determined by a number of physical
factors depending on where the farm is geographically located.
John said the factors considered in energy efficiency are structural,
environmental and process efficiency.
“The spread of energy efficiency across the industry reflects these
factors,” he said.
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Improving the efficiency of
diesel pumps, John said,
can be some really simple
operational changes –
ensuring the correct sized
pipes were fitted; that
outlets are always used at
100% capacity; pumps
should be covered from the
elements and regularly
cleaned and serviced.
Pump outlet - Outlet restriction causes higher
pressure and lower energy efficiency.

“A hilly site will require more energy to move equipment, product and
irrigation water ... The use of bore water takes more energy than river
or dam water… A hotter environment can require more irrigation. A
bigger farm can utilise larger pipe works, cultivation equipment and
harvesting equipment, etc.
“This all adds up to varying energy demand across the industry.”
However, John said process efficiency outweighs these factors in
achieving a lower energy bill.
“A 10% product wastage – about the industry average – loses 10% of
the energy used on the farm in generating that waste.”

Diesel is the key to energy efficiency
For the typical turf farmer, diesel use out ranks electricity 40:1 in terms
of energy consumed.
As electricity consumption is predominantly used to run irrigation
pumps, those that use diesel pumps have a much higher proportion of
energy use as diesel. In cost terms the diesel, on average, is 16 times
the cost of electricity on the farm (assuming costs of $1.10 litre for
diesel and 0.25/kWh for electricity).
“Therefore, efforts at reducing diesel use should be the focus of
energy efficiency efforts,” John said.
Improving the efficiency of diesel pumps, John said, can be some really
simple operational changes – ensuring the correct sized pipes were
fitted; that outlets are always used at 100% capacity; pumps should
be covered from the elements and regularly cleaned and serviced.
For tractors and harvesting machinery using diesel, the same rules
apply, as they will operate at their most efficient when they are
maintained correctly, use implements appropriate to their power
levels, and undertake tasks appropriate to their power levels.

How simple environmental controls assist
chemical efficacy

Gate Valve - Choking the flow with a gate valve and 100mm irrigation
main reduce the energy efficiency of the irrigation system.

found good examples of chemical use mitigation at Agland Turf on the
mid-north coast of New South Wales.”
Turf growers have a responsibility to protect the environment as well
as grow turf. The use of chemicals on the farm is a critical factor and
effective use includes keeping the chemical on the turf. Chemicals
lost to the environment can cause environmental damage, such as
insecticides in waterways.
The neonicatinoids used for preventative insect control are water soluble
and can have a long life. If they run off with a rain event, and this washes
into a creek or river system, the consequences can be severe with insect
losses affecting the viability of fish and bird species. The following
mitigation actions can be considered to protect the environment.
For grub infestations it might be said: ‘an ounce of prevention is worth
a tonne of cure’ but using neonicotinoids may prove this saying wrong.
This sort of preventative measure may be very costly if it is not carefully
managed. The same control measures will prove useful for all chemical
applications including fertiliser products.

Understanding wider fertiliser application impacts
Similar to the chemical results, the project measured the fertilisers
applied by the 30 turf growing sites surveyed. These results were then
separated to understand the application of nitrogen, phosphorus and
potassium.
Element
applied

2015-2016 median
application kg/ha/yr

2016-2017 median
application kg/ha/yr

Nitrogen

258

350

Phosphorus

96

123

Potassium

108

164

“The application rates of chemicals and fertilisers varied from almost
nothing to five times the median value. This variation is in part due to
the farming conditions: soil types, topography and climate, as well as
the varieties of turf grown,” John said.

Developing effective environmental control on-farm and understanding
how that could assist with effective chemical use was the focus of one
of the case studies for the project team. It was completed at Agland
Turf, in Northern NSW.

The first step in environmental management of fertilisers is to
apply the least amount for the turf growth required. The survey
measurements included a product analysis that allowed the
determination of the loss of fertiliser.

As part of the project, John and his team surveyed turf growers and
found that the median application of pesticide and herbicide chemicals
was about 12 kg of formulated products [1] per hectare per year.

A good performance results in the loss of 50% of nitrogen or less,
as measured by difference between applied nitrogen and that in the
product turf.

This varied across the project period from 10.8 Litre/Ha/yr in 2015-16
to 13.7 Litre/Ha/yr in 2016-17.
“While this does not sound like much, these chemicals are designed
for specific toxicity to weeds and pests on the turf farm,” John said.
“An excess or loss of these chemicals to the environment can have
negative consequences and are regulated by environmental law. We

If a large excess of fertiliser is used the losses end up in the soil, in run
off, in leachate going to groundwater or volatilising into the atmosphere.
“Whatever the loss mechanism, losses represent costs that do not
add value to the product turf,” John said.
The four case studies developed as part of TU16000 are now
available to view online on the Turf Australia website and can be
found at www.turfaustralia.com.au
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And the winner is – TURF
The Melbourne International Flower and
Garden Show (MIFGS) is renowned for being
a must-see event for garden lovers. Full of
gorgeous gardens, beautiful flower arrangements
and exhibitors covering every aspect of gardens,
Jenny Zadro reports on the event that attracts
many thousands of visitors.

T

he event is managed by Nursery and Garden Industry Victoria,
which works tirelessly to produce an event that hosts more than
100,000 people over 5 days. David Reid, Nursery Industry Policy
& Technical Manager, was integral in the production of the event and is
the representative for turf growers in Victoria.
This year saw one significant difference to past years – a big
increase in the amount of turf included in the competition gardens.
Congratulations to all the growers who were involved in supplying the
turf that was installed at the show.
This year Lawn Solutions Australia where the major sponsor for the
event which provided great exposure for the turf industry as a whole.
Growers and guests were fortunate to receive a behind-the-scene tour
of the show gardens, hosted by Jason Hodges. The evening started
at the Gold Medal winning garden built by Jason and team and then
continued around the park talking to other garden designers and
discovering the influences and concepts behind their designs.
Turf Australia was grateful for the opportunity to attend a green industry
event held during the garden show. The Fourth Green Industries
Forum included a variety of industry groups who networked during
a lunch and were provided an overview of the Melbourne Resilience
Strategy. This program was developed as part of the Resilience Cities
program operating internationally.

A resilient Melbourne will draw on the strengths of diverse communities
and geographies and will help communities prepare for change and
whatever the future may hold. The program will focus on a viable,
sustainable and liveable community and includes the importance of
increasing greenspace.

This year saw one significant difference to
past years – a big increase in the amount
of turf included in the competition
gardens. Congratulations to all the
growers who were involved in supplying
the turf that was installed at the show.
The week prior to MIFGS, Nursery Industry Victoria presented a
Horticulture Showcase at the Victorian Parliament House. This event
saw strong engagement with over 100 politicians, including Premier
Daniel Andrews. There was strong interest in understanding the benefits
of gardens and turf for the long-term sustainability of our cities.
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It’s more than just green grass as students rec
The latest turfing project for the Hogs for
Homeless Charity and Father Chris Riley’s Youth
Off The Street Charity has completely transformed
a Sydney school’s playground for children with the
aim of making happier, healthier children.

W

hen NSW school principal, Craig Warner, took up the
lead role at the Jasper Road Public School in Baulkham
Hills in Sydney nine months ago, he knew something
had to be done about the dirt and rock-filled sports oval
area that was bereft of green grass for his students.

With 900 students at the school, a number of which have disabilities
or are using mobility devices and wheelchairs, Craig knew the lack of
green space in the playground and sports areas on the grounds was
detrimental to the school’s learning and play environment.
Thanks to many months of preparation and one huge effort in
February, the school is now completely transported with 4000 square
metres of donated turf, renovated sub-soil and irrigation system laid in
one huge community effort.
The transformation event was the third annual event undertaken by
this generous group of turf industry businesses, in conjunction with
supporting the Hogs for Homeless Charity and Father Chris Riley
Youth Off The Street Charity.

We wanted to ensure that the area
remained a natural one for the kids to play
on… it’s important we provide an allinclusive greenspace for the students with
disabilities and being able to provide all
levels of care inside and outside of the
class room...
The day’s transformation included a huge roll up of Jasper Road Public
School teachers, mums, dads and kids who participated in a range of
fun activities, with all funds raised going to Father Chris Riley’s Youth
Off The Street.
This included activities with The Hogs for Homeless crew, a group of
past rugby league players led by NSW State of Origin Coach, Brad
Fittler and Fox Sports commentator and Nathan Hindmarsh, who are
passionate about the work done by Father Chris Riley and each year
they ride their Harley Davidson’s to regional communities bringing
awareness and fund raising.
Through some very delicate manoeuvring through a huge, enthusiastic
crowd who had gathered for the event, the turf trucks rolled in. Mums,
Dad and kids of all ages jumped in to be part of creating a beautiful
green space, supporting each other to carry and lay the turf -- every
time a pallet was delivered they ran in to grab their roll of turf to lay.
Through the guidance of the turf professionals, the community worked
tirelessly to ensure every square metre was covered.
Principal Craig Warner was so impressed with the support of his
teachers and school families and was overwhelmed by the generosity
of the donations.
“We wanted to ensure that the area remained a natural one for the
kids to play on… it’s important we provide an all-inclusive greenspace
for the students with disabilities and being able to provide all levels of
care inside and outside of the class room,” he said.
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eive new playground
There were also some really passionate kids
working on the day who didn’t stop, who couldn’t
get enough of the work and who spoke to the turf
growers and football players about wanting to be
a landscaper and work with turf.

... the school is now
completely transported with
4000 square metres of
donated turf, renovated subsoil and irrigation system laid
in one huge community effort.
Thanks to the generosity of Evergreen Turf, Dad &
Dave’s Turf, Southern Cross Turf, Elite Sand and
Soil and Australian Turf Projects, the dreams of
the kids and staff at the school became a reality.
Those businesses involved said events like
the Jasper Road renovation wasn’t all about
promoting turf, it was more about the long-term
impact of providing a natural greenspace to keep
the kids happy and healthy and to have the choice
to run around and kick the footy or just sit on the
grass and chat.

THE LINDSAY ADVANTAGE

IRRIGATION SOLUTIONS THAT INCREASE YOUR PROFITS
FieldNET™ Wireless Irrigation Management
Stay informed and make adjustments
on the fly with FieldNET by Lindsay.
FieldNET integrates with Precision VRI
to provide complete remote irrigation
management, with VRI control,
monitoring and reporting.
The innovative easy-to-use tool
saves time, energy, labour and water.

Growsmart® Precision VRI
Grow high quality, even turf with less irrigation water – increasing
revenue at a reduced cost and environmental impact.
How you ask? Growsmart Precision VRI controls every individual
sprinkler removing the limitations of traditional blanket
irrigation. Optimise the use of resources by delivering irrigation
only where is needed and reduce environmental impacts such
as nutrient leaching and run-off.

“Precision VRI gives us the ability to salvage areas not previously
harvestable, I think a 15% increase in harvest will be achievable”
says John Keleher from Australian Lawn Concepts, “There will
be many more benefits of this technology to our turf operation,
I can see it paying for itself in 12 months.”
For more information talk to your local Zimmatic® by Lindsay
dealer or visit www.growsmartprecisionvri.co.nz.

0458 967 424
infoaustralia@lindsay.com

© 2016 LINDSAY. ALL RIGHTS RESERVED. ZIMMATIC, FIELDNET AND GROWSMART ARE REGISTERED TRADEMARKS OF THE LINDSAY CORPORATION.
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BOOST PRODUCTIVITY AND INCREASE EFFICIENCY
WITH A BA SPRAYER!

TURF SOLUTIONS
Linkage sprayers from 400 – 1900 litres
Trailed sprayers from 200 – 3300 litres
Manual or Hydraulic fold booms from 6
metres – 18 metres
GPS guidance and auto rate control options
available

MANUFACTURING PURPOSE
BUILT SPRAYERS TO SUIT
YOUR NEEDS

CONTACT US TODAY TO DISCUSS YOUR CUSTOMISED TURF SPRAYER!

03 5278 9033

Queensland & Northern NSW:
South Australia & Western Australia:
Victoria, Tasmania & Southern NSW:
Regional Manager:

www.bagroupaustralia.com.au
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Greg Williams
Sean Williams
David Soderstrom
Daniel Peacock

P: 0428 435 823
P: 0418 881 008
P: 0448 383 699
P: 0419 564 463
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DATA GIVES YOU A WHOLE
NEW PERSPECTIVE.

Ag Leader precision farming technology provides the data and insights you need to
get the big picture view of your farming operation. Compatible with all tractor makes
and models, Ag Leader also provides unrivalled local technical service and support.
Ag Leader’s AgFiniti® cloud platform allows you to connect your operation from the
cab to the office and everywhere in between, putting real time and historical data
at your fingertips.
Visit our website to find out how Ag Leader can help improve the sustainability
and profitability of your farming operation and to find your nearest dealer.

www.agleader.com.au Ph: +61 8 8260 9800
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How the best dad on the street
has captured big audiences
The year’s marketing activities for the turf industry
has found some big audiences to start the year
through relatable videos featuring rugby league
legend, Nathan Hindmarsh, trying to be the best
Dad on the street, and national media attention
focussing on the value of turf to home owners.

T

he Turf Marketing program has kicked off with a bang in 2019
with the campaign featuring Nathan Hindmarsh finding favour
online.

“We should encourage this User Generated Content (UGC) in future
campaigns,” she said.

Top performing posts
Reviewing the last three months of social media activity, there have been
three posts which have returned significant audience engagement.
Watched by more than 36k people, the posts featuring Nathan
Hindmarsh as ‘the Best Dad on the Street’ was shared nearly 50 times
– by far the most shared piece of content for the campaign. Launched
in February, it was also the most commented on post, with 178 people
tagging friends and family who reminded them of Nathan’s ‘Best Lawn
on the Street Dad’ persona.

Launched in February on the Lawnspiration Facebook page, the video
features Nathan trying to be the ‘best Dad on the street’ through his lawn.
There are three videos that
feature different personas of
Nathan which speak to the key
messages about the value of
lawn.
The videos feature: Best Lawn
on the Street Dad - taking pride
in having a beautiful lawn; Over
Competitive Dad - talking to
the quality time you spend with
kids when you have a lawn; and
Peace and Quiet Dad - lawn is
an oasis.
The fun videos have been the most engaged with videos posted on the
page.
Over recent months there has been a focus on activites on the Facebook
page. These posts have included promoting more aspirational lawn
content to target potential new customers, and have featured before
and after lawn renovation images, as well as images that demonstrate
how much of a positive impact a new turf area can have on a home.

Before and after renovation images are
compelling and effective at earning
attention and engagements ... These
posts consistently delivered the highest
engagement rates across the campaign
as they clearly deliver on inspiration and
usage ideas.
Hort Innovation marketing manager, Oliva Grey, said the facebook
activities had shown the audience had a clear preference for content.

A post featuring ‘before and
after’ images was one of the
most engaging posts on the
page recently. This post, which
shows the the unloved lawn area
before turf was laid and the lush
green surface afterwards, had
the highest engagement rate for
the period (10.3%), more than
double the average (4.8%).

“These posts consistently delivered the highest engagement rates across
the campaign as they clearly deliver on inspiration and usage ideas.”

Olivia said this was mainly
due to more than 2000 people
expanding the images to look
at the renovation more closely.
This told Facebook the post was
performing well, enhancing its
placement in the news feed.

Olivia said the posting of lawn care and maintenance tips had also
generated strong engagement rates.

Real estate focus gathers media traction

“Before and after renovation images are compelling and effective at
earning attention and engagements,” she said.

“When paired with a relevant landing page, they can simultaneously
drive traffic to the Lawnspiration website.”

Media coverage of survey results released late last year, which showed
a significant improvement in housing value when the house featured a
lawn, has begun to gain momentum.

Future posts would capitalise on the fact the Lawnspiration Facebook
community enjoy sharing their own transformation in the comments of
posts, Olivia said.

A national survey of Raine and Horne real estate agents in October/
November last year showed, in the opinion of real estate agents,
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the value of a home could be increased by as much as
$110,000 – simply by having a lawn – and that lawn was the
most popular backyard surface choice for families.
In a coup for the marketing program, the story was picked
up and televised nationally on the Weekend Today Show,
on Saturday, December 15, 2018 at 8.25am.
The media coverage of the survey results and the Hindmarsh
family have provided excellent promotion for turf.

The media coverage of the survey
results and the Hindmarsh family have
provided excellent promotion for turf.
Further media coverage from the survey results, which
were featured in the Summer 2018-2019 edition of the Turf
Australia industry magazine (which can be viewed online at
www.turfaustralia.com.au) continue to monitored.
These have included stories and photos featuring the
Hindmarsh family that have been published on Real Estate.
com, Better Homes and Gardens and News.com websites.
These articles have included quotes from the research
with Raine and Horne real estate agents on the value that
turf can add to a home, quotes from Nathan on the benefit
of lawn for a family, and Bonnie - a seasoned renovator about the way turf can transform the appeal of a house.
The Facebook marketing campaign has now wrapped
up. The survey results will be further promoted in
comingmonths through a new marketing program and
additional media coverage, currently being secured
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Information from your State Turf Industry Associations

western australia

The Perth Garden Festival 2019
The Perth Garden Festival 2019 will be held at McCallum Park for four
days from Thursday, April 11 - Sunday, April 14.
The TGAWA has decided to take up the opportunity of a smaller
display area this year, where all WA turf varieties will be displayed in
trays as was done at the WA Lawn Expo in October 2018. This sort
of display proved to be very popular, with the public able to touch
and feel and ask questions about the traits of each turfgrass, easily,
with the varieties being near each other. Literature and business cards
from members farms will on display along with our industry brochures.
The TGAWA instructional, best practice videos will be on loop on a
screen at the site as well. Members are already volunteering their time
to assist at the event.
The TGAWA has been offered the “Rock Star” speaking position on
the main stage at the at the PGF! Horticulture Media Association
members here in WA coordinate the speaking spots on the main stage
for the festival. We have been allocated mid-morning speaking spots
between WA’s two most popular female media horticulturists, Sue
McDougall (Today Tonight television and regular radio show 882 6PR
Macquarie Media) and Sabrina Hahn (ABC Radio). The TGAWA will
also be speaking in the educational tent throughout the event.
It should be a great event, with several opportunities. Hopefully there
will members of the public there looking for turf for new home gardens.

Changing the image of turf in WA
With all the pain of an economic downturn – and quite realistically a
recession in the State severely impacting turf sales, TGAWA members
are still proactive. We want to change the negative image of turf as
a priority. We simply could not sit on our hands any longer and wait
for a national campaign. We have employed Strategic Seed Marketing
consultant Harsha Quartermaine to work our executive officer, Eva for
a period of six months to implement a marketing strategy that was
developed late last year. Its early days yet, but Harsha and Eva will
continue to work towards a tangible and hopefully positive outcome
for initially six months, with a view to progressing for a year.

WA Turf Seminar May 2019
The Turf Growers Association of Western Australia and the Sports Turf
Association (WA) and the are proud to present the WA Turf Seminar on
May 1, at the Larkhill Sporting Complex in Port Kennedy.
Responding to requests from previous events, this year’s seminar
has been especially planned to bring the delegates outdoors during
much of the day for some practical instruction and demonstration. An
array of Trade Expo marquees will also be set up outside representing
various turf industry equipment and product suppliers and distributors
ready to display their wares and services.

It will be an ideal opportunity for direct
and uncrowded interaction between
delegate and presenter.
On the larger lawn arena, we will be leading groups of delegates
through various educational and instructional Machinery and
Renovation sessions. Each presenting company, with guidance by WA
Turf Seminar volunteers will have time to demonstrate to the groups
the How, What and Why of the equipment, machinery, products and
renovation procedure on display. Why choose this specific type of
machine? What is the purpose of outfitting the equipment in that
configuration? How to achieve differing outcomes from differing
machinery or configurations?
We look forward to an anticipated, full house on the day. Delegate
registrations are already coming in which is great, and we have a full
house of Trade Exhibitors and Expo participants.
It will be an ideal opportunity for direct and uncrowded interaction
between delegate and presenter. Informed choices are better choices!
An educated wider turf industry is a resilient and progressive industry.
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The marketing plan is a sound one and requires a lot of commitment to
progress appropriately. We are hopeful that we will see some results
soon.

Green Space Alliance strengthens
The WA Turf Industry executive officer continues to administrate for
the Green Space Alliance, herding the cats into regular meetings and
towards better outcomes for appropriate natural green spaces for all
here in WA.
The GSA recently developed a matrix of priorities, which has been
redefined over several meetings down to seven high priorities. These
priorities will be evaluated again shortly with the intent of attending to
the list from highest priority backwards.
A communication plan, for website extension and a social media
platform is being progressed and an organisational chart currently
being developed. There is a priority on developing a Water Policy
paper and addressing Metronet.
The WA Turf industry is committed to supporting the GSA WA well into
the future. A united group with one voice to advocate for natural green
space on all levels.

STA (WA) Annual Industry Breakfast
On February 13th the STA (WA) annual industry breakfast was held at
Kings Park. It was great industry turnout with close to fifty attendees
from across the sector, from production, to maintenance and sponsors.
It’s always a good to start the year in such a positive manner.
Dr Natasha Pauli (Discipline of Geography and Planning School of
Agriculture and Environment, UWA Lecturer and Researcher) presented
on her current project “What are the social benefits of street verge
transformations?” With some levels of government pushing here in WA
for lawns to be ripped up and replaced with” waterwise” verges, this
is proving to be an interesting research project. Many councils in WA
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are developing street verge policies currently, engaging consultants
to engage with community and to develop policy about what will be
acceptable as street verges. Hopefully many will see the light about
synthetic turf on street verges, for the heat island they create.
Natasha has committed to working with the turf industry soon for the
next stage of her project.
https://uwa.qualtrics.com/jfe/form/SV_ aWCTtk8uNiQmB6t?Q_
JFE=qdg
For more information contact Eva Ricci
M: 0422 120 990, T: (08) 9437 2180 or E: eva.ricci@turfwa.com.au

new south wales

Buffalo Yellows and load width
exemption on the Turf NSW radar
The new year is off to a solid start despite the ongoing drought
conditions and quieter January period for many of our members.
There are two significant projects Turf NSW are currently working on in
addition to the Market Development project that is looking to grow the
value of turf.
Buffalo Yellows, or Take All Root Rot is a fungal disease that impacts
buffalo and is being reported across many farms in the Greater Sydney,
Central Coast and Hunter Valley regions. It has also been found in
kikuyu paddocks.
Four farms were tested in the Spring of 2018 and the results all showed
Fusarium and Pithium fungi, significant soil borne diseases that impact
production. Loses of up to 60% in buffalo paddocks are being reported
in some areas of the state.

Four farms were tested in the Spring of
2018 and the results all showed Fusarium
and Pithium fungi, significant soil borne
diseases that impact production. Loses of
up to 60% in buffalo paddocks are being
reported in some areas of the state.
Symptoms include leaf yellowing, blackening of stolons, browning of
roots and root rot. A new strain of Take All Root Rot has also been
discovered that needs further research.
Further research is required to determine what is causing this disease, and
developing and extending effective control options to manage it. More
will be communicated to members on this issue in the coming months.
Turf NSW have also commenced a consultation process with Turf
Australia and the National Heavy Vehicle Regulator (NHVR) about Load
Width Exemption for turf producers.
In NSW, cotton, hay and wool producers currently have an exemption
from the standard load width of 2.4m and a standard load height of
4.6m. This is called the NSW Class 3 Baled Commodities Dimension
Exemption.
However, turf producers do not have this exemption in NSW. Some
members have reported infringement notices being issued for not
complying with load width requirements on certain routes.
Turf NSW are currently investigating if this is a national issue, or largely
confined to NSW. If any members are experiencing this issue, please
contact Matthew Plunkett on 0434 147 988 as soon as possible.
An update to the current website and a new e-mail notification system
is also under development.
Members are also reminded that Sydney is hosting the Turf Australia
conferences in the coming months. For further information, please contact
Jenny Zadro on 0408 441 119 or jenny.zadro@turfaustralia.com.au

If Turf NSW members have any specific training requirements or require
assistance, please contact Matthew Plunkett on 0434 147 988 or info@
turfnsw.com.au
For more information, please contact Matt Plunkett M: 0434 147 988
or E: info@turfnsw.com.au

queensland

Wild weather and industry
development
The turf industry in Queensland has been hit with diverse weather
conditions over the last three months ranging from cyclones, floods,
drought, hail, storms and depleted dam storage. Fortunately North
Queensland dams have been replenished with most flowing over
the spillway. However Central Queensland and the Fairbain Dam at
Emerald (one of the biggest in Australia) is currently in all sorts of
trouble with low levels and high restrictions. The south-east corner
only in the last few weeks as high rainfall from storms and rain helped
our turf farmers with their on-site storage.

The WH&S Workshop will be held at the
Redlands Research Facility at Cleveland
Brisbane on May 14 ...
Workplace Health, Safety and Wellness within our industry has again
achieved high focus from a devastating accident in Northern Territory.
Turf Queensland is holding workplace health and safety workshop on
May 14 dressing subjects such as on farm safety with machinery and
chemicals, workplace health and wellness being addressed by the
Department and Beyond Blue. The WH&S Workshop will be held at
the Redlands Research Facility at Cleveland Brisbane on May 14 and
will be co-sponsored by our related Turf Industries in the Sports Turf
Association (STAQ) and the Golf Course Superintendent Association
Queensland (GCSAQ) showing a truly integrated industry in this state.
Well-qualified speakers from the applicable Queensland government
departments, Beyond Blue and real-life examples from well-known
industry fellow workers will be presented.
Turf Queensland’s Turf Accreditation Program (TAP) Quality
Accreditation continues to be recognised across the state by councils
architects and other specifiers. The program covers 12 main areas
with a number of subsections covering business and production to
ensure the end-users are receiving the appropriate quality product the
company’s marketing and production processes. The accreditation
programs include workplace health and safety the main production
and process areas of turf production.
In Queensland currently with its diversity in weather (hot/wet/dry/floods)
erosion control is at the forefront of the industry’s recommendations
on controlling run-off of soil, sediment and nutrient into our waterways
both from farms and construction sites. Our riverbanks have never
been more in the limelight. A past example of how natural turfgrass
has answered the issues relating to erosion is with hurricane Katrina
in New Orleans and the concrete bank levies that failed. A number
of American universities and government departments have identified
the use of natural turfgrass as the answer.
Over the past 12 months as part of the Turf Australia National
Market Development Project, Turf Queensland has been developing
relationships and engagement with a number of industry specifiers
and users. Turf Queensland is pleased to advise that both the Sports
Turf Australia Queensland (STAQ) and the Golf Course Superintendents
Association Queensland (GCSAQ) have joined with Turf Queensland
to promote the various aspects of the Turf industries and its broader
market base. This engagement with influencers and key stakeholders
continued to grow the uptake and coverage of natural turfgrass for its
diverse uses and its various varieties.
For further information on the above projects visit www.qtpa.com.au
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au
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DON’T JUST MANAGE POA,
E L I M I N AT E I T !

For more information about XTRON® 700WG Herbicide,
contact your local Nuturf Territory Manager.
Call 1800 631 008 or visit www.nuturf.com.au
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Industry promotion, get-togethers,
welcomes and farewells
The plans for 2019 Market Development project
are well and truly underway with a number of
programs and activities planned at a national and
state level. These activities will continue the work
from 2018 of engaging with end users of turf and
promoting its many benefits.
Turf Australia have been invited to partner with Irrigation Australia for
the Landscape Irrigation Conference on the Gold Coast, June 1820. This event will provide us with the opportunity to promote turf to
landscapers, local government parks and gardens staff and sports turf
managers.
Recently the announcement was made that the event guest speaker is
Costa Georgiadis from Gardening Australia.

Turf Australia Conference
This year will see a return of the Turf Australia Conference. This year’s
event will be held on May 30 and 31, in Sydney and will include time at
Sydney Olympic Park and a field day at Windsor. The most significant
factor to this event isn’t the location or even the presentations, it is
that our conference the only turf industry event where the whole of
our industry gathers together, that makes it important. Growers from
across the country connecting as one group. The full program and
registration details will be available on the Turf Australia website.
With planning well underway, this year’s event will include workshops
and presentations, a conference dinner at ANZ Stadium, tour of
the new Bank West Stadium in Parramatta and then farm visit and
machinery expo. There will be a focus on transport – including loading
requirements and chain of responsibility – as well as work health and
safety discussions. This year has already seen a few too many farm
injuries and we must never forget to take the time for you and your
staff to be safe.
Growers have the option to stay on and add an extra social event
following the conference on Saturday, June 1, for the Matt Callandar
Race Day at Rosehill Race Course. This is a special event that members
of the turf industry organise in support of brain cancer research and
a number of other worthy charities. It’s a great day of entertainment,
auctions, raffles and of course all the action of the races. Details can
be found on the Turf Australia website.

Women in Turf
Recently Turf Australia held the inaugural Women in Turf event
which saw women from all over the country come together to share
experiences, stories and cover a variety of topics that impact their turf
life. It was great to see such passionate and dedicated women who
were keen to connect with other women who really understand their
environment. I am grateful for those who supported the event and look
forward to growing the concept in the future. You can read about the
event on Page 16 and 17 of this magazine.

Changes in the Turf Australia team
Costa spent some time with our Turf Australia Board Member, Neale
Tweedie of Grech’s Turf in NSW in the last few months. Neale did
a great job promoting turf and providing advice on Autumn lawn
maintenance on Gardening Australia. You can view the story at:
www.abc.net.au/gardening and search Episode 5.

Promoting turf
Promoting the benefits and importance of turf can be seen in many
different ways. The story in this edition on the make-over at Jasper
Road Public School (pages 22 and 23) is a perfect example. This
project saw hundreds of parents and children get involved in turfing
their school grounds and they know more than anyone the value the
new lush turf will have to the community.
For way too long the area has only been dirt and rocks creating a
hot, messy and uninspiring environment for the kids and teachers. It
was exciting to watch the commitment of the turf growers involved in
renewing this dreary area, the military like procession of the operation.
The community were so excited to be part of the event and all walked
away as advocates for turf, proud as punch as to what had been
created.
There has continued to be a lot of media across the country identifying
the issues of communities impacted by heat island due to a lack of
greenspace as well as the continuing story of the dangers of synthetic
surfaces. All of this media continues to support the importance of
natural products.

2019 has started as a year of change and recently Turf Australia
appointed a new Administration Officer, Nadene Bredenkamp.
Nadene is very enthusiastic and keen to learn about the turf industry
and work with members.
We are also farewelling Liz Mecham, our Communications Manager
who has had to deal with an enormous change in her life and that
of her children with the passing of her husband Pete. Liz has been
given a great opportunity for work that is more suitable for her and her
children. I’ve always appreciated Liz’s support, professionalism and
knowledge of the industry and commitment to her work. She will be
greatly missed.
We are currently negotiating options for a new Communications
Manager and will inform members once a decision is made.
I look forward to seeing many of you at the National Conference in May
and remember that your feedback on Turf Australia activities is always
welcomed. Stay safe.
I welcome any turf producer to contact
me to discuss issues or ideas by phoning
the Turf Australia office on (02) 4588 5735
on mobile 0408 441 119 or by emailing me,
jenny.zadro@turfaustralia.com.au
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2019 CONFERENCE
30 May - 1 June 2019• SYDNEY• NSW
PROGRAM SNAPSHOT
Thursday, 30th May

Workshop and presentations and Conference Dinner, Pullman Hotel, Sydney Olympic Park

Friday, 31st May

Tour of Bank West Stadium & Turf Farm Field Day & Expo (Grech’s Turf, Windsor)

Saturday, 1st June

(Optional social activity) Charity Race Day, Rosehill Gardens

Full Program & Registration at www.turfaustralia.com.au

